Table 1

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

SUMMARY OF DENVER DATA
BANNER 1

BASE=TOTAL SAMPLE

RD/WT (D/S)

BETTER THAN OTHER CITIES
SAME
WORSE THAN OTHER CITIES
CITY TAXES (D/S)

TOT HIGH

ABOUT RIGHT

LOW

GENDER AGE GENDE
MEN

18 35 18 MEN

TOTAL MEN WMN -34 -54 55+ -54 55+
400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
39 25 10 25 17 -1 19 6
10% 13% 5% 21% 11% -1% 13% 12%
196 103 90 64 78 53 74 28
49% 52% 45% 55% 50% 43% 52% 53%
157 78 80 39 61 54 55 22
39% 40% 40% 34% 39% 44% 39% 41%
-11 -14 2 13 -11 -13 1 -16
-3% 7% 1% 11% -T% -10% 1% -30%
110 52 56 38 39 32 44 8
27% 27% 28% 33% 25% 26% 31% 16%
170 77 90 53 67 47 54 20
42% 39% 45% 46% 43% 38% 39% 39%
121 67 54 25 50 45 43 24
30% 34% 27% 22% 32% 36% 30% 45%
235 111 121 59 86 86 68 40
59% 56% 61% 51% 55% 69% 48% 7%
258 123 132 68 97 89 79 42
64% 63% 66% 59% 62% 71% 56% 80%
119 61 58 39 48 33 52 9
30% 31% 29% 33% 31% 26% 37% 18%
23 12 10 9 11 3 11 2

6%

6%

5%

8%

7%

2%

8%

3%



CITY SAFETY (D/S)

TOT SAFE

TOT NOT SAFE

233
58%
316
79%
84
21%

104
53%
150
77%
46
23%

124
62%
162
81%
38
19%

82
70%
99
85%
17
15%

91
58%
123
79%
33
21%

59
48%
92
74%
32
26%

80
57%
111
78%
30
22%

22
42%
37
71%
15
29%



DENVER/BIZ (D/S) 42 -41 -4

---------------- -10% 21% 2%
WELCOMING 177 77 96
44% 39% 48%

CHALLENGING 219 118 100
55% 60% 50%

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

11
10%
64
55%
52
45%

-21
-13%
67
43%
88
56%

-30
-24%
45
37%
75
61%

-21
-15%
60
42%
81
57%

-18
-34%
17
33%
35
67%



Table 2

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

SUMMARY OF DENVER DOWNTOWN/COLFAX DATA

BANNER 1

BASE=TOTAL SAMPLE
DOWNTOWN PROGRESS (D/S)
TOT OPTIMISTIC

TOT PESSIMISTIC

DOWNTOWN/FUTURE
ESSENTIAL

IMPT, NOT ESSENTIAL
THRIVE DESPITE CHANGES

COLFAX
OPTIMISTIC

PESSIMISTIC

DK ENOUGH

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
7 -6 9 38 -6 -23 12 -15
2% -3% 4% 33% 4% -19% 8% -29%
162 72 86 64 60 37 60 12
41% 37% 43% 56% 38% 30% 43% 23%
155 78 77 27 66 61 49 27
39% 40% 39% 23% 42% 49% 34% 52%
227 119 108 59 84 81 81 37
57% 61% 54% 51% 54% 66% 57% 70%
121 53 68 40 48 32 41 11
30% 27% 34% 34% 31% 25% 29% 22%
52 24 24 17 23 11 19 4
13% 12% 12% 15% 15% 9% 14% 8%
144 73 70 49 67 26 59 14
36% 37% 35% 43% 43% 21% 42% 26%
189 98 91 43 70 73 62 34
47% 50% 46% 37% 45% 59% 44% 65%
67 25 39 23 19 25 20 5
17% 13% 20% 20% 12% 20% 14% 9%



Table 3

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

SUMMARY OF DENVER HOUSING DATA

BANNER 1

BASE=TOTAL SAMPLE
COST OF HOUSING (D/S)
TOT STRAIN

TOT LITTLE/NO STRAIN
OFFICES/HOUSING (D/S)

TOT SUPP

TOT OPP

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

GENDER AGE GENDE
MEN

18 35 18 MEN

TOTAL MEN WMN -34 -54 55+ -54 55+
400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
66 29 33 47 18 -1 33 -7
16% 15% 17% 40% 11% -1% 23% -13%
233 112 117 81 87 61 87 23
58% 57% 58% 70% 56% 50% 62% 44%
167 84 83 35 69 63 54 30
42% 43% 42% 30% 44% 50% 38% 56%
167 70 94 66 73 24 59 9
42% 36% 47% 57% 47% 19% 42% 16%
284 133 147 91 115 74 100 30
71% 68% 73% 79% 74% 59% 71% 58%
116 63 53 25 41 50 41 22
29% 32% 27% 21% 26% 41% 29% 42%



Table 4

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

SUMMARY OF JOHNSTON DATA
BANNER 1

BASE=TOTAL SAMPLE
JOHNSTON IMAGE (D/S)
TOTFAV

TOT UNFAV

NO OPINION/NVR HRD OF
JOHNSTON JOB (D/S)
SIG PROGRESS

RD

TOT SIG PROGRESS/RD

TOT NO PROGRESS/WORSE

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
-46 -4 -46 -4 -37 -3 -14 12
-12% 2% -23% 4% -24% 2% -10% 22%
155 87 64 45 55 56 56 31
39% 44% 32% 39% 35% 45% 40% 59%
202 91 110 49 91 58 70 19
50% 46% 55% 42% 58% 47% 49% 36%
41 18 23 22 10 8 15 2
10% 9% 12% 19% 7% 6% 11% 5%
72 32 36 24 24 27 19 15
18% 16% 18% 21% 15% 22% 14% 28%
32 18 14 8 10 14 10 8
8% 9% 7% 7% 6% 11% 7% 15%
203 96 104 62 80 61 70 26
51% 49% 52% 53% 51% 49% 49% 49%
236 114 118 70 90 75 80 34
59% 58% 59% 60% 58% 61% 57% 64 %
164 82 82 46 66 49 61 19
41% 42% 41% 40% 42% 39% 43% 36%



Table 5

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

SUMMARY OF TRANSPORTATION DATA

BANNER 1

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

BASE=TOTAL SAMPLE 400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%

WAYMO (D/S) -106 -35 -68 -49 -19 -39 -22 -14
----------- -26% -18% -34% -42% -12% -32% -15% 27%
ALREADY RIDDEN 40 23 17 7 23 9 18 5
10% 12% 8% 6% 15% 7% 13% 10%

TOT LIKELY 127 69 58 30 57 38 51 17
32% 35% 29% 26% 36% 30% 36% 32%

TOT NOT LIKELY 233 104 125 79 76 77 72 31
58% 53% 63% 68% 49% 62% 51% 59%

SCOOTERS (D/S) 106 50 52 52 44 13 44 7
-------------- 26% 25% 26% 44% 28% 10% 31% 14%
MORE BENEFITS 253 123 126 84 100 68 93 30
63% 63% 63% 72% 64% 55% 66% 57%

MORE DOWNSIDES 147 73 74 32 56 56 48 23
37% 37% 37% 28% 36% 45% 34% 43%

NEW BRIDGE STRATEGY

/| ASPECT STRATEGIC



Table 6

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

SUMMARY OF IMAGE RATINGS: % VERY FAV

BANNER 1

BASE=TOTAL SAMPLE

MELAT KIROS

SOCIALISM

CAPITALISM

THE DEMOCRATIC PARTY

DIANA DEGETTE

MAYOR MIKE JOHNSTON

THE REPUBLICAN PARTY

LISA CALDERON

GENDER AGE GENDE
MEN

18 35 18 MEN

TOTAL MEN WMN -34 -54 55+ -54 55+
400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
102 44 54 39 48 15 36 8
25% 22% 27% 34% 31% 12% 25% 16%
(1) (3) (1) (1) (1) (5) (3) (2)
101 52 44 38 47 16 45 8
25% 27% 22% 33% 30% 13% 32% 15%
(2) (2) (2) (2) (2) (4) (1) (3)
81 57 24 19 29 33 37 20
20% 29% 12% 16% 19% 26% 26% 38%
(3) (1) (5) (4) (3) (1) (2) (1)
50 25 25 20 11 16 17 7
12% 13% 12% 17% 7% 13% 12% 13%
(4) (4) (4) (3) (5) (3) (4) (5)
46 15 32 8 8 28 7 7
12% 8% 16% 7% 5% 23% 5% 13%
(5) (6) (3) (6) (7) (2) (8) (4)
32 18 14 11 12 10 13 5
8% 9% 7% 9% 7% 8% 9% 9%
(6) (5) (6) (5) (4) (6) (5) (6)
23 11 12 8 5 10 7 4
6% 6% 6% 7% 3% 8% 5% 8%
(7) (8) (7) (7) 9) (7) (7) (7)
23 11 10 7 11 5 10 2



6%

(8)

SHONTEL LEWIS 14
3%

9)

DENVER SCHOOL BOARD 12
3%

(10)

DENVER CITY COUNCIL 10
2%

(11)

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

6%
(7)
4
2%
(10)
4
2%
(11)
5
2%
9)

5%
(8)
8
4%
9)
8
4%
(10)
5
3%
(11)

6%
(8)

4%
9)

3%
(10)

3%
(11)

7%
(6)

4%
(8)

2%
(10)

2%
(11)

4%
(8)

2%
(11)

4%
9)

3%
(10)

7%
(6)

3%
9)

3%
(10)

3%
(11)

3%
(8)

0%
(10)

2%
9)



Table 7

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

SUMMARY OF IMAGE RATINGS: % TOTAL FAV

BANNER 1

BASE=TOTAL SAMPLE

SOCIALISM

THE DEMOCRATIC PARTY

CAPITALISM

MELAT KIROS

MAYOR MIKE JOHNSTON

DENVER CITY COUNCIL

DIANA DEGETTE

LISA CALDERON

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
219 94 121 70 93 54 71 21
55% 48% 61% 60% 60% 43% 51% 40%
(1) (2) (1) (1) (1) (5) (2) (5)
203 84 115 62 75 64 59 23
51% 43% 57% 54% 48% 51% 42% 45%
(2) (4) (2) (2) (3) (2) (3) (3)
186 113 73 49 66 71 76 37
47% 58% 37% 42% 42% 57% 54% 71%
(3) (1) (6) (4) (5) (1) (1) (1)
177 76 97 50 86 41 57 19
44% 39% 48% 43% 55% 33% 40% 36%
(4) (5) (3) (3) (2) (7) (4) (6)
155 87 64 45 55 56 56 31
39% 44% 32% 39% 35% 45% 40% 59%
(5) (3) (7) (5) (7) (4) (5) (2)
152 68 80 34 70 48 52 16
38% 35% 40% 29% 45% 39% 37% 30%
(6) (6) (4) (6) (4) (6) (6) (7)
139 60 79 27 52 57 36 22
35% 31% 39% 23% 34% 46% 25% 42%
(7) (7) (5) (8) (8) (3) 9) (4)
106 56 49 24 55 27 46 10



27%
(8)

DENVER SCHOOL BOARD 99
25%

9)

THE REPUBLICAN PARTY 73
18%

(10)

SHONTEL LEWIS 62
15%

(11)

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

28%
(8)
44

22%
9)
40

20%

(10)

28
14%
(11)

25%
9)
53

27%
(8)
33

16%

(10)

32
16%
(11)

21%
9)
33

28%
(7)
22

19%

(10)

17
15%
(11)

35%
(6)
36

23%
9)
18

11%

(11)
31
20%
(10)

22%
(10)
30
24%
9)
32
26%
(8)
13
11%
(11)

33%
(7)
36

25%
(8)
25

18%

(10)

25
17%
(11)

18%
9)

16%
(10)
15
28%
(8)

7%
(11)



Table 8

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

SUMMARY OF JOHNSTON JOB APPROVAL ON DENVER ISSUES: % SIGNIFICANT PROGRESS

BANNER 1
GENDER AGE GENDE
MEN
18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+
BASE=TOTAL SAMPLE 400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
HOMELESSNESS 63 29 33 17 23 23 18 11
16% 15% 16% 15% 15% 18% 13% 20%
(1) (1) (1) (1) (1) (1) (1) (1)
CRIME AND PUBLIC SAFETY 32 15 15 9 15 8 11 4
8% 8% 8% 8% 10% 6% 8% 8%
(2) (2) (2) (2) (2) (4) (2) (3)
THE AFFORDABILITY OF 17 12 5 4 5 8 6 6
HOUSING 4% 6% 3% 4% 3% 7% 4% 12%
(3) (3) (4) (4) (3) (2) (4) (2)
JOBS AND THE ECONOMY 17 9 8 6 3 8 6 3
4% 5% 4% 5% 2% 6% 4% 6%
(4) (4) (3) (3) (4) (3) (3) (4)
SUMMARY OF JOHNSTON JOB APPROVAL ON DENVER ISSUES: % TOT PROGRESS
BASE=TOTAL SAMPLE 400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
HOMELESSNESS 226 107 116 59 95 70 77 29
56% 54% 58% 51% 61% 57% 55% 56%
(1) (1) (1) (1) (1) (1) (1) (1)
CRIME AND PUBLIC SAFETY 199 100 96 56 79 63 72 27
50% 51% 48% 49% 50% 51% 51% 52%
(2) (2) (2) (2) (2) (2) (2) (2)
JOBS AND THE ECONOMY 151 73 75 44 49 58 46 27



38% 37% 38%

(3) (3) (3)
THE AFFORDABILITY OF 148 71 74

HOUSING 37% 36% 37%

(4) (4) (4)
NEW BRIDGE STRATEGY /ASPECT STRATEGIC

38%
(3)
33

28%
(4)

31%
(4)
64

41%
(3)

47%
(3)
48

39%
(4)

33%
(4)
49

34%
(3)

51%
(3)
21

41%
(4)



Table 8

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 1:

Generally speaking, would you say things in Denver are headed in the right direction or are they off on the wrong track? And would you d:

BANNER 1

BASE=TOTAL SAMPLE
**D/S (TOT RD - TOT WT)

TOTAL RIGHT DIRECTION

DEFINITELY THE RIGHT
DIRECTION

MOSTLY THE RIGHT DIRECTION
MOSTLY THE WRONG TRACK
DEFINITELY THE WRONG
TRACK
UNSURE

DON'T KNOW/REFUSED

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

GENDER AGE GENDE
MEN

18 MEN

TOTAL MEN WMN -34 -54 55+ -54 55+
400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
39 25 10 25 17 -1 19 6
10% 13% 5% 21% 11% -1% 13% 12%
196 103 90 64 78 53 74 28
49% 52% 45% 55% 50% 43% 52% 53%
157 78 80 39 61 54 55 22
39% 40% 40% 34% 39% 44% 39% 41%
15 11 4 5 7 3 9 2
4% 6% 2% 4% 4% 3% 6% 4%
182 92 86 59 71 50 65 26
45% 47% 43% 51% 46% 40% 46% 49%
65 28 36 16 26 20 21 6
16% 14% 18% 14% 16% 16% 15% 12%
93 50 43 23 35 34 34 16
23% 25% 22% 20% 23% 27% 24% 30%
46 15 31 12 17 17 12 3
12% 8% 15% 11% 11% 14% 9% 6%



Table 9

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 2:
Now, in your opinion, what are the most important issues for Denver city government to address?
BANNER 1
GENDER AGE GENDE
MEN
18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+
BASE=TOTAL SAMPLE 400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
HOMELESSNESS/ENCAMPMENTS 145 65 78 53 48 42 44 20
36% 33% 39% 46% 31% 34% 31% 37%
AFFORDABLE HOUSING 131 53 76 38 53 38 42 10
33% 27% 38% 33% 34% 31% 30% 18%
CRIME/DRUG 110 52 57 21 42 46 33 19
PROBLEMS/SAFETY 27% 27% 29% 18% 27% 37% 23% 37%
COST OF LIVING 82 37 45 26 34 18 28 7
20% 19% 22% 23% 22% 15% 20% 14%
ROADS/INFRASTRUCTURE 62 31 31 15 25 18 21 7
15% 16% 15% 13% 16% 15% 15% 14%
PUBLIC TRANSPORTATION 60 28 30 21 27 13 24 4
15% 14% 15% 18% 17% 10% 17% 8%
ENVIRONMENTAL/TRASH/POLLU 54 20 33 18 20 15 16 4
TION PROBLEMS 13% 10% 17% 16% 13% 12% 11% 8%
GOVERNMENT/POLITICIANS/LEA 52 32 20 15 17 21 19 13
DERSHIP 13% 16% 10% 13% 11% 17% 14% 25%
BALANCED BUDGET/CUT 44 23 21 7 22 15 14 9
WASTEFUL SPENDING 11% 12% 10% 6% 14% 12% 10% 17%
TAXES/PROPERTY TAXES 41 21 19 10 15 17 14 7
10% 11% 10% 8% 9% 13% 10% 14%
PROBLEMS DOWNTOWN/EAST 32 16 16 7 13 11 9 7



COLFAX
JOB OPPORTUNITIES

PUBLIC SCHOOLS/QUALITY OF
EDUCATION

HEALTH CARE
TRAFFIC/CONGESTION
ILLEGAL IMMIGRATION

PROTECT IMMIGRANTS/STOP
DEPORTATION

8%
31
8%
26
6%
25
6%
24
6%
22
5%
22
5%

8%
18
9%

4%

3%
13
7%
14
7%
10
5%

8%
13
6%
19
9%
19
9%
11
5%

4%
10
5%

6%

11
9%
7%
8%
7%
4%

13
11%

8%
16
10%
5%
10
6%
4%
5%

4%

9%
3%

10
8%
5%

10
8%
7%

1%

6%
17
12%

4%

4%
10
7%
10
7%
10
7%

13%

3%

2%

2%

6%

7%

1%



LACK OF
POLICE/FUNDING/TRAINING

GUN CONTROL

MENTAL HEALTH

INCREASED PAY/CONDITIONS
FOR TEACHERS

OTHER

DON'T KNOW/NONE/REFUSED

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

11
3%
4
1%
4
1%
3
1%
18
4%
1
0%

7
4%
2
1%
3
2%
1
1%
13
7%

4
2%
2
1%
0
0%
2
1%
4
2%
1
0%

6
5%

1%

1%

2%

0
0%

1%

0%

11

7%

0%

5
4%

1%

2%

3%

4%
2%
1%
1%

11
8%



Table 10

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 3:

Taking a step back, overall, how satisfied or dissatisfied are you with Denver as a place to live?

BANNER 1

BASE=TOTAL SAMPLE
**D/S (TOT STFD - TOT DISSTFD)

TOTAL SATISFIED

VERY SATISFIED
SOMEWHAT SATISFIED
SOMEWHAT DISSATISFIED
VERY DISSATISFIED

UNSURE/REFUSED

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

GENDER AGE GENDE
MEN
18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
98 45 49 35 49 13 41 4
24% 23% 24% 30% 31% 11% 29% 8%
249 121 124 75 102 69 91 28
62% 61% 62% 65% 66% 55% 64 % 54%
151 75 76 41 54 55 50 24
38% 39% 38% 35% 34% 45% 36% 46%
74 37 37 13 31 29 25 11
19% 19% 18% 11% 20% 23% 17% 22%
175 84 88 62 71 40 67 17
44% 43% 44% 53% 46% 32% 47% 32%
93 41 51 27 33 32 30 10
23% 21% 26% 23% 21% 26% 21% 20%
58 34 24 14 21 23 20 14
15% 17% 12% 12% 14% 19% 14% 26%



Table 11

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 4:

I’'m going to read vou the names of a few public figures, ideas and local government agencies. Please tell me whether you have a favorakt

Denver City Council
BANNER 1

BASE=TOTAL SAMPLE
**D/S (TOT FAV - TOT UNFAV)

TOTAL FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE
SOMEWHAT UNFAVORABLE
VERY UNFAVORABLE

NO OPINION

NEVER HEARD OF

DK/REF

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
-26 -29 0 9 5 -20 -10 17
-6% -15% 0% -8% 4% -16% -T% -33%
152 68 80 34 70 48 52 16
38% 35% 40% 29% 45% 39% 37% 30%
178 97 80 42 65 68 62 33
44% 50% 40% 37% 41% 55% 44% 63%
10 5 5 3 3 4 4 1
2% 2% 3% 3% 2% 3% 3% 2%
142 63 75 31 67 44 49 15
35% 32% 37% 26% 43% 36% 35% 28%
97 47 50 27 29 38 26 19
24% 24% 25% 24% 19% 31% 18% 36%
81 50 30 15 36 30 36 14
20% 26% 15% 13% 23% 24% 26% 27%
62 25 36 34 20 8 22 4
16% 13% 18% 29% 13% 6% 15% 8%
8 5 3 7 1 0 5 -

2%

3%

1%

6%

1%

0%

4%



0% 0% 0%
NEW BRIDGE STRATEGY /ASPECT STRATEGIC



Table 12

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 5:

I’'m going to read vou the names of a few public figures, ideas and local government agencies. Please tell me whether you have a favorakt

Mayor Mike Johnston
BANNER 1

BASE=TOTAL SAMPLE
**D/S (TOT FAV - TOT UNFAV)

TOTAL FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE
SOMEWHAT UNFAVORABLE
VERY UNFAVORABLE

NO OPINION

NEVER HEARD OF

DK/REF

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
-46 -4 -46 -4 -37 -3 -14 12
-12% 2% -23% 4% -24% 2% -10% 22%
155 87 64 45 55 56 56 31
39% 44% 32% 39% 35% 45% 40% 59%
202 91 110 49 91 58 70 19
50% 46% 55% 42% 58% 47% 49% 36%
32 18 14 11 12 10 13 5
8% 9% 7% 9% 7% 8% 9% 9%
123 69 51 34 43 46 43 26
31% 35% 25% 29% 27% 37% 30% 50%
98 41 57 28 45 22 34 5
25% 21% 29% 24% 29% 18% 24% 10%
103 50 53 21 46 36 36 14
26% 25% 27% 18% 29% 29% 25% 27%
38 14 23 21 9 7 13 1
9% 7% 12% 18% 6% 5% 9% 3%
4 3 0 2 1 1 2 1
1% 2% 0% 1% 1% 1% 2% 2%
2 - 2 - - 2 - -



0% 1% 1%
NEW BRIDGE STRATEGY /ASPECT STRATEGIC



Table 13

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 6:

I’'m going to read vou the names of a few public figures, ideas and local government agencies. Please tell me whether you have a favorakt

Lisa Calderdn
BANNER 1

BASE=TOTAL SAMPLE
**D/S (TOT FAV - TOT UNFAV)

TOTAL FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE
SOMEWHAT UNFAVORABLE
VERY UNFAVORABLE

NO OPINION

NEVER HEARD OF

DK/REF

GENDER AGE GENDE
MEN

18 35 18 MEN

TOTAL MEN WMN -34 -54 55+ -54 55+
400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
5 4 -1 2 15 -11 14 -10
1% 2% 0% 1% 10% -9% 10% -19%
106 56 49 24 55 27 46 10
27% 28% 25% 21% 35% 22% 33% 18%
101 51 50 22 40 38 32 20
25% 26% 25% 19% 26% 31% 22% 38%
23 11 10 7 11 5 10 2
6% 6% 5% 6% 7% 4% 7% 3%
84 44 39 17 44 22 36 8
21% 23% 20% 15% 28% 18% 26% 15%
35 10 26 7 13 16 3 7
9% 5% 13% 6% 8% 13% 2% 13%
66 42 24 16 27 22 29 13
16% 21% 12% 14% 17% 18% 20% 24%
102 38 63 32 33 35 27 10
25% 20% 31% 27% 21% 28% 19% 19%
89 51 37 38 27 23 37 13
22% 26% 18% 33% 17% 19% 26% 25%
2 - 2 - 1 1 - -



0% 1% 1% 1%
NEW BRIDGE STRATEGY /ASPECT STRATEGIC



Table 14

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 7:

I’'m going to read vou the names of a few public figures, ideas and local government agencies. Please tell me whether you have a favorakt

Shontel Lewis
BANNER 1

BASE=TOTAL SAMPLE
**D/S (TOT FAV - TOT UNFAV)

TOTAL FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE
SOMEWHAT UNFAVORABLE
VERY UNFAVORABLE

NO OPINION

NEVER HEARD OF

DK/REF

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
-14 -23 8 3 -6 -11 -11 -12
-3% -12% 4% 3% 4% -9% -8% -24%
62 28 32 17 31 13 25 4
15% 14% 16% 15% 20% 11% 17% 7%
76 52 24 14 38 24 35 16
19% 26% 12% 12% 24% 19% 25% 31%
14 4 8 5 6 2 4 -

3% 2% 4% 4% 4% 2% 3%
48 24 24 12 25 11 21 4
12% 12% 12% 10% 16% 9% 15% 7%
24 12 12 7 10 7 9 3
6% 6% 6% 6% 7% 6% 6% 6%
52 40 12 7 27 17 27 13
13% 20% 6% 6% 18% 14% 19% 25%
115 42 73 32 40 42 30 12
29% 21% 36% 28% 25% 34% 21% 23%
144 74 68 52 47 41 51 20
36% 38% 34% 45% 30% 33% 36% 39%
3 - 3 - - 3 - -



1% 2% 3%
NEW BRIDGE STRATEGY /ASPECT STRATEGIC



Table 15

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 8:

I’'m going to read vou the names of a few public figures, ideas and local government agencies. Please tell me whether you have a favorakt

Denver School Board
BANNER 1

BASE=TOTAL SAMPLE
**D/S (TOT FAV - TOT UNFAV)

TOTAL FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE
SOMEWHAT UNFAVORABLE
VERY UNFAVORABLE

NO OPINION

NEVER HEARD OF

DK/REF

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
-97 -63 -35 -8 -41 -46 -32 -29
-24% -32% -18% 7% -26% -37% -22% -56%
99 44 53 33 36 30 36 8
25% 22% 27% 28% 23% 24% 25% 16%
196 107 88 40 77 76 67 37
49% 55% 44% 35% 49% 61% 48% 71%
12 4 8 4 3 5 4 0
3% 2% 4% 3% 2% 4% 3% 0%
87 40 45 29 32 25 32 8
22% 20% 23% 25% 21% 20% 23% 15%
103 49 53 27 37 38 31 17
26% 25% 27% 23% 24% 30% 22% 32%
93 58 35 13 39 38 36 21
23% 30% 17% 12% 25% 31% 25% 39%
98 42 54 37 43 18 36 6
24% 21% 27% 32% 27% 14% 25% 12%
8 3 5 6 1 1 2 1

2%

2%

2%

5%

1%

1%

2%



NEW BRIDGE STRATEGY /ASPECT STRATEGIC



Table 16

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 9:

I’'m going to read vou the names of a few public figures, ideas and local government agencies. Please tell me whether you have a favorakt

Diana DeGette
BANNER 1

BASE=TOTAL SAMPLE
**D/S (TOT FAV - TOT UNFAV)

TOTAL FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE
SOMEWHAT UNFAVORABLE
VERY UNFAVORABLE

NO OPINION

NEVER HEARD OF

DK/REF

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
-53 -38 -14 -30 -27 1 -35 -5
-13% -19% 7% -26% 7% 1% -25% -9%
139 60 79 27 52 57 36 22
35% 31% 39% 23% 34% 46% 25% 42%
192 97 93 56 79 56 71 27
48% 50% 47% 49% 51% 45% 50% 51%
46 15 32 8 8 28 7 7
12% 8% 16% 7% 5% 23% 5% 13%
93 45 47 18 44 29 29 15
23% 23% 24% 16% 28% 23% 21% 29%
89 37 51 24 40 25 29 8
22% 19% 25% 21% 26% 20% 20% 15%
103 61 42 32 39 32 42 19
26% 31% 21% 27% 25% 25% 30% 36%
43 20 23 19 18 6 19 1
11% 10% 11% 16% 11% 5% 13% 3%
25 18 5 14 7 4 16 2
6% 9% 3% 12% 4% 3% 12% 4%



NEW BRIDGE STRATEGY /ASPECT STRATEGIC



Table 17

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 10:

I’'m going to read vou the names of a few public figures, ideas and local government agencies. Please tell me whether you have a favorakt

Melat Kiros
BANNER 1

BASE=TOTAL SAMPLE
**D/S (TOT FAV - TOT UNFAV)

TOTAL FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE
SOMEWHAT UNFAVORABLE
VERY UNFAVORABLE

NO OPINION

NEVER HEARD OF

DK/REF

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
60 9 47 23 42 -4 15 -4
15% 5% 23% 20% 27% -3% 10% -8%
177 76 97 50 86 41 57 19
44% 39% 48% 43% 55% 33% 40% 36%
117 67 50 27 44 44 42 23
29% 34% 25% 24% 28% 36% 30% 44%
102 44 54 39 48 15 36 8
25% 22% 27% 34% 31% 12% 25% 16%
75 32 43 11 38 26 21 11
19% 16% 22% 10% 24% 21% 15% 20%
33 15 18 10 10 13 9 6
8% 7% 9% 9% 6% 11% 6% 11%
84 52 32 18 34 31 34 17
21% 27% 16% 15% 22% 25% 24% 33%
58 23 35 21 13 22 20 4
15% 12% 18% 18% 9% 18% 14% 7%
43 29 14 16 13 13 21 7
11% 15% 7% 14% 8% 11% 15% 13%
5 1 3 1 - 3 1 -



1% 1% 2% 1% 3% 1%
NEW BRIDGE STRATEGY /ASPECT STRATEGIC



Table 18

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 11:

I’'m going to read vou the names of a few public figures, ideas and local government agencies. Please tell me whether you have a favorakt

The Democratic Party
BANNER 1

BASE=TOTAL SAMPLE
**D/S (TOT FAV - TOT UNFAV)

TOTAL FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE
SOMEWHAT UNFAVORABLE
VERY UNFAVORABLE

NO OPINION

NEVER HEARD OF

DK/REF

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+
400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
23 -20 39 16 -2 8 -16 -5
6% -10% 19% 14% -1% 7% -11% -9%
203 84 115 62 75 64 59 23
51% 43% 57% 54% 48% 51% 42% 45%
180 104 76 46 77 55 75 28
45% 53% 38% 40% 50% 45% 53% 54%
50 25 25 20 11 16 17 7
12% 13% 12% 17% 7% 13% 12% 13%
154 59 90 42 64 48 43 17
38% 30% 45% 36% 41% 38% 30% 32%
87 52 34 23 41 21 40 11
22% 27% 17% 20% 26% 17% 29% 21%
93 52 42 23 36 34 35 17
23% 26% 21% 19% 23% 27% 24% 33%
16 7 9 8 4 5 7 -
4% 4% 5% 7% 2% 4% 5%

0%

1
0%

1%



NEW BRIDGE STRATEGY /ASPECT STRATEGIC



Table 19

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 12:

I’'m going to read vou the names of a few public figures, ideas and local government agencies. Please tell me whether you have a favorakt

The Republican Party
BANNER 1

BASE=TOTAL SAMPLE
**D/S (TOT FAV - TOT UNFAV)

TOTAL FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE
SOMEWHAT UNFAVORABLE
VERY UNFAVORABLE

NO OPINION

NEVER HEARD OF

DK/REF

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
-236 -106 -126 -63 117 -53 -82 -22
-59% -54% -63% -54% -75% -43% -58% -“41%
73 40 33 22 18 32 25 15
18% 20% 16% 19% 11% 26% 18% 28%
309 146 159 85 135 86 107 36
7% 74% 80% 73% 86% 69% 76% 69%
23 11 12 8 5 10 7 4
6% 6% 6% 7% 3% 8% 5% 8%
49 29 20 14 13 23 18 10
12% 15% 10% 12% 8% 18% 13% 20%
45 23 22 12 16 17 17 6
11% 12% 11% 11% 10% 14% 12% 12%
264 122 138 73 119 68 90 30
66% 62% 69% 63% 76% 55% 64 % 57%
19 11 8 9 4 6 9 1

5%

5%

8%



NEW BRIDGE STRATEGY /ASPECT STRATEGIC



Table 20

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 13:

I’'m going to read vou the names of a few public figures, ideas and local government agencies. Please tell me whether you have a favorakt

Socialism
BANNER 1

BASE=TOTAL SAMPLE
**D/S (TOT FAV - TOT UNFAV)

TOTAL FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE
SOMEWHAT UNFAVORABLE
VERY UNFAVORABLE

NO OPINION

NEVER HEARD OF

DK/REF

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
60 -2 58 32 36 -8 7 -9
15% -1% 29% 28% 23% 7% 5% 7%
219 94 121 70 93 54 71 21
55% 48% 61% 60% 60% 43% 51% 40%
159 95 64 37 58 62 64 30
40% 49% 32% 32% 37% 50% 45% 57%
101 52 44 38 47 16 45 8
25% 27% 22% 33% 30% 13% 32% 15%
118 41 77 32 46 38 27 13
30% 21% 39% 27% 29% 31% 19% 25%
58 33 25 17 20 20 23 9
15% 17% 13% 14% 13% 16% 16% 18%
101 62 38 21 38 42 41 21
25% 32% 19% 18% 24% 34% 29% 40%
21 6 15 8 5 8 4 1

5%

0%

3%
1
1%

8%

7%

1%

3%

3%

1%



NEW BRIDGE STRATEGY /ASPECT STRATEGIC



Table 21

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 14:

I’'m going to read vou the names of a few public figures, ideas and local government agencies. Please tell me whether you have a favorakt

Capitalism
BANNER 1

BASE=TOTAL SAMPLE
**D/S (TOT FAV - TOT UNFAV)

TOTAL FAVORABLE

VERY FAVORABLE
SOMEWHAT FAVORABLE
SOMEWHAT UNFAVORABLE
VERY UNFAVORABLE

NO OPINION

NEVER HEARD OF

DK/REF

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
-10 40 -45 -11 -21 25 16 26
2% 20% -23% -10% -14% 20% 11% 50%
186 113 73 49 66 71 76 37
47% 58% 37% 42% 42% 57% 54% 71%
196 74 119 60 87 47 60 11
49% 38% 59% 52% 56% 38% 43% 21%
81 57 24 19 29 33 37 20
20% 29% 12% 16% 19% 26% 26% 38%
105 56 49 30 37 38 38 17
26% 28% 25% 26% 24% 31% 27% 33%
108 33 74 25 49 33 25 8
27% 17% 37% 21% 31% 27% 17% 15%
89 40 45 35 38 14 35 3
22% 21% 23% 30% 25% 11% 25% 7%
17 9 8 7 3 6 5 4
4% 5% 4% 6% 2% 5% 4% 7%
0 0 - - - 0 - 0

0%

0%

0%



NEW BRIDGE STRATEGY /ASPECT STRATEGIC



Table 22
26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026
QUESTION 15_Fav:

What are the one or two reasons why you have a favorable opinion of socialism?
BANNER 1

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+
BASE=ASK IF Q13:1-2 219 94 121 70 93 54 71 21
100% 43% 55% 32% 43% 25% 33% 10%
PROMOTES 98 38 59 30 43 25 29 9
EQUALITY/BENEFICIAL FOR ALL 45% 40% 48% 43% 46% 47% 41% 42%
SOCIALISM IS NECESSARY FOR 60 33 26 27 22 10 24 7
A BETTER SOCIETY/PEOPLE 27% 35% 22% 38% 23% 19% 34% 36%
HEALTHCARE 56 21 35 11 27 18 12 9
26% 22% 29% 15% 29% 34% 16% 45%
SOCIAL SERVICES 34 12 22 14 12 8 8 4
16% 13% 19% 20% 13% 14% 11% 20%
SHARED DISTRIBUTION OF 28 16 10 7 13 7 13 3
WEALTH 13% 17% 8% 11% 14% 13% 18% 16%
CAPITALISM DOESN'T 26 16 11 8 12 5 11 3
WORKI/FAILING 12% 17% 9% 12% 13% 9% 15% 15%
AFFORDABILITY 19 6 13 9 7 3 6 -
9% 6% 11% 13% 7% 6% 8%
TAXES WILL BE FAIR/TAX THE 16 7 10 2 10 4 5 1
WEALTHY 7% 7% 8% 3% 11% 8% 7% 6%
SOCIALISM IS TOO FAR/UNSURE 5 1 4 1 3 - 1 -
HOW IT WOULD WORK 2% 2% 3% 1% 4% 2%
OTHER 9 3 4 3 3 2 3 -
4% 4% 3% 4% 4% 4% 5%
DON'T KNOW/NONE/REFUSED 5 3 2 3 2 - 3 -



2% 3% 1% 4% 2% 4%
NEW BRIDGE STRATEGY /ASPECT STRATEGIC



Table 23
26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026
QUESTION 15_Unfav:

What are the one or two reasons why you have an unfavorable opinion of socialism?
BANNER 1

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

BASE=ASK IF Q13:3-4 159 95 64 37 58 62 64 30
100% 60% 40% 24% 36% 39% 40% 19%

AGAINST SOCIALISM/SOCIALISM 62 39 23 18 21 23 25 13
DOESN'T WORK 39% 41% 37% 49% 36% 36% 39% 44%
PEOPLE NEED TO WORK FOR 46 24 22 16 16 13 19 5
WEALTH/UNFAIR SYSTEM 29% 25% 35% 43% 28% 21% 29% 18%
HISTORY PROVES 38 29 9 6 18 14 19 11
IMPRACTICAL/NEGATIVE 24% 31% 14% 15% 32% 23% 29% 35%
UN-AMERICAN/NOT GOOD FOR 33 19 14 4 14 14 11 8
OUR COUNTRY 21% 20% 22% 11% 25% 22% 18% 25%
DISTRUST GOVERNMENT 32 16 16 9 12 10 13 3
20% 17% 26% 24% 22% 17% 20% 11%

HIGHER TAXES 9 6 3 1 3 6 3 4
6% 7% 4% 2% 5% 9% 4% 13%

TOO RADICAL/LIBERAL IDEA/DSA 9 5 4 - 6 3 3 2
BACKING 6% 5% 7% 10% 5% 4% 6%
OTHER 8 3 4 2 1 5 2 2
5% 4% 7% 5% 1% 8% 3% 5%

DON'T KNOW/NONE/REFUSED 4 4 1 1 4 - 4 -

3% 4% 1% 2% 6% 6%

NEW BRIDGE STRATEGY /ASPECT STRATEGIC



Table 24

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 16_Fav:

What are the one or two reasons why you have a favorable opinion of Mayor Mike Johnston?

BANNER 1

BASE=ASK ONLINE ONLY IF Q5:1-

2
GETTING THINGS

DONE/TRYING/KEEPS PROMISES
ADDRESSING HOMELESSNESS

CARING/COMPASSIONATE/GOOD

PERSONALITY
HEAR GOOD

THINGS/FAVORABLE (GENERAL)
ECONOMIC GROWTH/JOBS
ENVIRONMENTAL/TRASH/POLLU
TION PROBLEMS

IMPROVING HOUSING COSTS
ROADS/INFRASTRUCTURE
REVITALIZING DOWNTOWN
ADDRESSING CRIME/SAFETY

SOCIALIST/LIBERAL/PROGRESSI

GENDER AGE GENDE
MEN
18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+
91 53 35 25 33 33 31 22
100% 58% 38% 28% 36% 36% 34% 24%
40 25 14 11 11 18 12 13
44% 48% 39% 45% 32% 55% 38% 61%
24 15 8 4 9 10 7 8
26% 29% 24% 16% 28% 32% 24% 37%
18 11 7 5 5 9 5 6
20% 20% 22% 18% 14% 27% 17% 25%
10 6 4 5 4 1 4 1
11% 11% 12% 20% 11% 4% 15% 5%
9 6 1 4 1 4 3 2
10% 11% 3% 15% 4% 11% 11% 11%
7 4 3 - 7 - 4 -
7% 8% 7% 20% 13%

6 5 1 1 3 2 3 2
7% 10% 3% 4% 9% 7% 10% 10%
6 2 4 1 4 1 1 1
7% 5% 11% 4% 11% 4% 3% 7%
4 3 1 - 3 1 2 1
5% 6% 3% 10% 3% 7% 4%
4 2 2 - - 4 - 2
4% 4% 5% 11% 9%
3 3 - - 3 - 3 -



VE POLICIES
BIPARTISAN/INDEPENDENT

THINKER
ADDRESSING ILLEGAL

IMMIGRATION
INEFFECTIVE/INEFFICIENT

LEADERSHIP
STANDS UP TO TRUMP
COMMUNITY ENGAGEMENT

IMPROVING PUBLIC
TRANSPORTATION

4%

3%

3%

2%

2%

2%

1%

7%

3%

4%

1%

3%

1%

2%

4%

7%

4%

1%

4%

11%

6%

10%

7%

2%

6%



OTHER 4 0 3 1 1

4% 1% 8% 6% 2%
DON'T KNOW/NONE/REFUSED 3 1 1 - 2
3% 3% 3% 7%

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

5%

1%



Table 25
26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026
QUESTION 16_Unfav:

What are the one or two reasons why you have an unfavorable opinion of Mayor Mike Johnston?
BANNER 1

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+
BASE=ASK ONLINE ONLY IF Q5:3- 137 59 78 34 64 39 46 13
4 100% 43% 57% 25% 47% 28% 33% 10%
NOT UP TO THE JOB/POOR 64 23 41 18 26 21 15 8
RESULTS 47% 39% 53% 52% 41% 53% 33% 59%
POLITICAL CLIMBER/NOT FOR 24 10 14 4 14 6 9 1
THE PEOPLE 18% 17% 18% 13% 22% 15% 19% 11%
OVERSPENDING/POOR 24 11 13 2 15 7 8 3
PLANNING 17% 19% 16% 5% 23% 19% 19% 22%
HANDLING 23 7 16 5 14 4 5 2
CRIME/DRUGS/SAFETY POORLY 17% 13% 20% 15% 22% 11% 11% 18%
HANDLING HOMELESSNESS 22 6 15 3 14 5 5 1
POORLY 16% 11% 20% 9% 22% 12% 10% 11%
FLOCK CAMERAS 20 10 10 5 15 - 10 -
14% 17% 13% 16% 23% 22%
CORRUPT/SPECIAL INTERESTS 20 9 10 7 10 2 9 -
14% 16% 13% 20% 16% 6% 20%
HAS NOT KEPT 14 3 11 6 4 3 3 -
PROMISES/DISHONEST 10% 4% 14% 18% 7% 9% 6%
TAXES/COST OF LIVING 13 4 9 4 7 3 3 1
10% 7% 12% 11% 11% 8% 6% 11%
TAXPAYER MONEY GOING TO 12 6 6 2 7 4 5 1
HOMELESS/IMMIGRANTS 9% 11% 8% 5% 11% 10% 11% 8%
HOUSING COSTS 8 4 4 3 5 0 4 -



ROADS/INFRASTRUCTURE

HANDLING ILLEGAL

IMMIGRATION POORLY
ENVIRONMENTAL/TRASH/POLLU

TION PROBLEMS
HEAR BAD

THINGS/UNFAVORABLE
LAYOFFS

SANCTUARY CITY

6%

5%

5%

4%

3%

3%

2%

7%

9%

4%

7%

2%

1%

6%

2%

5%

7%

0%

4%

3%

8%

5%

3%

3%

3%

3%

8%

7%

5%

5%

3%

1%

3%

5%

3%

4%

8%

8%

9%

12%

5%

6%

2%



DEFUNDING/CUTTING POLICE

FORCE
DOWNTOWN IS WORSE

TOO FOCUSED ON

HOMELESS/IMMIGRATION
TRAFFIC/CONGESTION

SOCIALIST/LIBERAL/PROGRESSI
VE POLICIES
OTHER

DON'T KNOW/NONE/REFUSED

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

3
2%
2
1%
2
1%
2
1%
1
1%
7
5%
2
1%

1
2%

1%

1%

1
1%
4
7%
1
1%

2
2%
1
2%
1
1%
2
2%
0
0%
3
4%
1
2%

3%

5%

0%

1
3%

4%

4%

2%

6%

3%

2%

1%

9%

1%



Table 26

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 17:

Thinking about Mayor Mike Johnston again — he has been in office for just over three years. Which best describes how you think he is doil

BANNER 1

BASE=TOTAL SAMPLE

**D/S (TOT SIG PROG/RD - TOT
NO PROG/WORSE)
TOTAL SIGNIFICANT

PROGRESS/RIGHT DIRECTION
TOTAL NO PROGRESS/WORSE

HE HAS MADE SIGNIFICANT

PROGRESS IN ADDRESSING THE
HE HAS STARTED MOVING

THINGS IN THE RIGHT DIRECTION
HE HASN'T MADE ANY

PROGRESS IN ADDRESSING THE
HE HAS MADE THINGS WORSE

DON'T KNOW/REFUSED

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

GENDER AGE GENDE
MEN

MEN

TOTAL MEN WMN -34 -54 55+ -54 55+
400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
72 32 36 24 24 27 19 15
18% 16% 18% 21% 15% 22% 14% 28%
236 114 118 70 90 75 80 34
59% 58% 59% 60% 58% 61% 57% 64%
164 82 82 46 66 49 61 19
41% 42% 41% 40% 42% 39% 43% 36%
32 18 14 8 10 14 10 8
8% 9% 7% 7% 6% 11% 7% 15%
203 96 104 62 80 61 70 26
51% 49% 52% 53% 51% 49% 49% 49%
94 40 54 32 34 25 30 9
24% 20% 27% 28% 22% 20% 21% 17%
70 42 28 14 32 23 31 10
17% 21% 14% 12% 20% 19% 22% 19%



Table 27

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 18:

For each of the following issues, please indicate if you feel Mayor Mike Johnston is making significant progress in addressing that issue, if

Homelessness
BANNER 1

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

BASE=TOTAL SAMPLE 400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%

**D/S (TOT SIG PROG/RD - TOT 51 17 33 2 33 17 13 6
NO PROG/WORSE) 13% 9% 16% 1% 21% 14% 9% 12%
TOTAL SIGNIFICANT 226 107 116 59 95 70 77 29
PROGRESS/RIGHT DIRECTION 56% 54% 58% 51% 61% 57% 55% 56%
TOTAL NO PROGRESS/WORSE 174 89 84 57 61 54 64 23
_______________________ 44% 46% 42% 49% 39% 43% 45% 44%
SIGNIFICANT PROGRESS 63 29 33 17 23 23 18 11
16% 15% 16% 15% 15% 18% 13% 20%

STARTED MOVING IN RIGHT 163 78 84 42 72 47 59 19
DIRECTION. BUT NEEDS TO DO 41% 40% 42% 36% 46% 38% 42% 36%
HASN'T MADE ANY PROGRESS 103 44 58 40 31 31 30 13
26% 22% 29% 35% 20% 25% 21% 25%

MADE THINGS WORSE 71 46 26 17 30 23 34 10
18% 23% 13% 14% 19% 19% 24% 19%

DK/REF

NEW BRIDGE STRATEGY

/| ASPECT STRATEGIC



Table 28

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 19:

For each of the following issues, please indicate if you feel Mayor Mike Johnston is making significant progress in addressing that issue, if

Crime and public safety
BANNER 1

GENDER AGE GENDE
MEN

18 35 18 MEN

TOTAL MEN WMN -34 -54 55+ -54 55+
BASE=TOTAL SAMPLE 400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
**D/S (TOT SIG PROG/RD - TOT -2 4 -7 -3 1 1 3 2
NO PROG/WORSE) -1% 2% 4% -3% 1% 1% 2% 3%
TOTAL SIGNIFICANT 199 100 96 56 79 63 72 27
PROGRESS/RIGHT DIRECTION 50% 51% 48% 49% 50% 51% 51% 52%
TOTAL NO PROGRESS/WORSE 201 96 104 60 77 61 69 25
----------------------- 50% 49% 52% 51% 50% 49% 49% 48%
SIGNIFICANT PROGRESS 32 15 15 9 15 8 11 4
8% 8% 8% 8% 10% 6% 8% 8%
STARTED MOVING IN RIGHT 167 85 81 48 63 55 61 23
DIRECTION. BUT NEEDS TO DO 42% 43% 41% 41% 41% 44% 43% 44%
HASN'T MADE ANY PROGRESS 130 48 80 43 46 38 34 12
32% 24% 40% 37% 29% 31% 24% 24%
MADE THINGS WORSE 71 48 24 16 31 23 35 13
18% 24% 12% 14% 20% 19% 25% 25%

DK/REF

NEW BRIDGE STRATEGY

/| ASPECT STRATEGIC



Table 29

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 20:

For each of the following issues, please indicate if you feel Mayor Mike Johnston is making significant progress in addressing that issue, if

The affordability of housing
BANNER 1

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

BASE=TOTAL SAMPLE 400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%

**D/S (TOT SIG PROG/RD - TOT -105 -54 -52 -50 -28 -28 -44 -10
NO PROG/WORSE) -26% 27% -26% -43% -18% -22% -31% -19%
TOTAL SIGNIFICANT 148 71 74 33 64 48 49 21
PROGRESS/RIGHT DIRECTION 37% 36% 37% 28% 41% 39% 34% 41%
TOTAL NO PROGRESS/WORSE 252 125 126 83 92 76 93 31
----------------------- 63% 64% 63% 72% 59% 61% 66% 59%
SIGNIFICANT PROGRESS 17 12 5 4 5 8 6 6
4% 6% 3% 4% 3% 7% 4% 12%

STARTED MOVING IN RIGHT 130 59 69 29 59 40 43 15
DIRECTION. BUT NEEDS TO DO 33% 30% 35% 25% 38% 32% 30% 29%
HASN'T MADE ANY PROGRESS 172 75 95 58 62 51 53 21
43% 38% 48% 50% 40% 41% 38% 39%

MADE THINGS WORSE 81 50 31 25 30 25 40 11
20% 26% 15% 22% 19% 20% 28% 20%

DK/REF

NEW BRIDGE STRATEGY

/| ASPECT STRATEGIC



Table 30

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 21:

For each of the following issues, please indicate if you feel Mayor Mike Johnston is making significant progress in addressing that issue, if

Jobs and the economy
BANNER 1

GENDER AGE GENDE
MEN

18 35 18 MEN

TOTAL MEN WMN -34 -54 55+ -54 55+
BASE=TOTAL SAMPLE 400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
**D/S (TOT SIG PROG/RD - TOT -97 -49 -49 -28 -58 -7 -48 2
NO PROG/WORSE) -24% -25% -25% -24% -37% -6% -34% 3%
TOTAL SIGNIFICANT 151 73 75 44 49 58 46 27
PROGRESS/RIGHT DIRECTION 38% 37% 38% 38% 31% 47% 33% 51%
TOTAL NO PROGRESS/WORSE 248 122 125 72 107 66 94 25
----------------------- 62% 62% 62% 62% 68% 53% 67% 49%
SIGNIFICANT PROGRESS 17 9 8 6 3 8 6 3
4% 5% 4% 5% 2% 6% 4% 6%
STARTED MOVING IN RIGHT 134 64 68 38 46 51 40 24
DIRECTION. BUT NEEDS TO DO 34% 33% 34% 33% 29% 41% 28% 45%
HASN'T MADE ANY PROGRESS 172 72 99 52 69 48 55 15
43% 37% 49% 45% 45% 39% 39% 29%
MADE THINGS WORSE 76 50 26 20 37 17 39 10
19% 26% 13% 18% 24% 14% 27% 20%

DK/REF

NEW BRIDGE STRATEGY

1
0%

/| ASPECT STRATEGIC

1
0%

0%

1%



Table 31

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 22:

When you think about the challenges facing the City of Denver, which comes closer to what you think — is it more that...

BANNER 1

BASE=TOTAL SAMPLE
**D/S (BETTER - WORSE)

DENVER IS DOING BETTER THAN
MANY OTHER CITIES TODAY
DENVER IS DOING WORSE THAN
MANY OTHER CITIES TODAY
DENVER IS DOING ABOUT THE
SAME AS MANY CITIES TODAY
UNSURE/REFUSED

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

GENDER AGE GENDE
MEN

18 MEN

TOTAL MEN WMN -34 -54 55+ -54 55+
400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
-11 -14 2 13 -11 -13 1 -16
-3% 7% 1% 11% 7% -10% 1% -30%
110 52 56 38 39 32 44 8
27% 27% 28% 33% 25% 26% 31% 16%
121 67 54 25 50 45 43 24
30% 34% 27% 22% 32% 36% 30% 45%
170 77 90 53 67 47 54 20
42% 39% 45% 46% 43% 38% 39% 39%



Table 32

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 23:

How much of a financial strain is the cost of housing in Denver for you personally?

BANNER 1

BASE=TOTAL SAMPLE
**D/S (TOT FS - TOT NO FS)

TOTAL STRAIN

SIGNIFICANT FINANCIAL STRAIN
SOME FINANCIAL STRAIN

A LITTLE FINANCIAL STRAIN

NO FINANCIAL STRAIN AT ALL

DON'T KNOW/REFUSED

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
66 29 33 47 18 -1 33 -7
16% 15% 17% 40% 11% -1% 23% -13%
233 112 117 81 87 61 87 23
58% 57% 58% 70% 56% 50% 62% 44%
167 84 83 35 69 63 54 30
42% 43% 42% 30% 44% 50% 38% 56%
134 67 63 54 47 31 55 11
34% 34% 31% 47% 30% 25% 39% 21%
99 45 54 27 40 30 32 12
25% 23% 27% 23% 26% 25% 23% 23%
82 43 39 16 42 23 32 11
20% 22% 19% 14% 27% 18% 23% 21%
86 41 45 19 27 40 22 19
21% 21% 22% 16% 17% 32% 16% 36%



Table 33

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 24:
From what you may have seen, read or heard, would you say that Denver City government generally is
BANNER 1
GENDER AGE GENDE
MEN
35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+
BASE=TOTAL SAMPLE 400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
**D/S (WELCOMING - 42 41 4 11 -21 -30 -21 -18
CHALLENGING) -10% 21% 2% 10% -13% -24% -15% -34%
MORE WELCOMING AND 177 77 96 64 67 45 60 17
SUPPORTS BUSINESSES 44% 39% 48% 55% 43% 37% 42% 33%
MORE CHALLENGING AND 219 118 100 52 88 75 81 35
STANDS IN THE WAY OF 55% 60% 50% 45% 56% 61% 57% 67%
UNSURE/REFUSED 4 1 3 - 1 3 1 -
1% 0% 2% 0% 3% 1%

NEW BRIDGE STRATEGY

/| ASPECT STRATEGIC



Table 34

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 25:

Do you feel optimistic or pessimistic about the progress being made on downtown Denver’s recovery?

BANNER 1

BASE=TOTAL SAMPLE
**D/S (TOT OPT - TOT PES)

TOTAL OPTIMISTIC

VERY OPTIMISTIC
SOMEWHAT OPTIMISTIC
NEITHER OPTIMISTIC NOR

PESSIMISTIC
SOMEWHAT PESSIMISTIC
VERY PESSIMISTIC
UNSURE

REFUSED

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

3%

2%

5%

5%

2%

4%

2%

GENDER AGE GENDE
MEN
18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
7 -6 9 38 -6 -23 12 -15
2% -3% 4% 33% 4% -19% 8% -29%
162 72 86 64 60 37 60 12
41% 37% 43% 56% 38% 30% 43% 23%
155 78 77 27 66 61 49 27
39% 40% 39% 23% 42% 49% 34% 52%
22 11 11 6 10 7 8 3
6% 6% 6% 5% 6% 5% 6% 6%
140 62 75 59 50 31 52 9
35% 31% 37% 50% 32% 25% 37% 18%
69 42 27 20 28 21 30 12
17% 21% 14% 17% 18% 17% 21% 23%
84 38 46 9 40 35 21 16
21% 20% 23% 8% 26% 28% 15% 31%
71 40 31 18 26 26 28 11
18% 20% 15% 15% 16% 21% 20% 21%
14 4 10 5 3 5 3 1



Table 35

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 26:

Which of the following statements best describes your view?

BANNER 1

BASE=TOTAL SAMPLE
**D/S (TOT ESNTL/IMPT - THRIVE)

TOTAL ESSENTIAL/IMPORTANT

A THRIVING DOWNTOWN 1S
ESSENTIAL TO DENVER'S

A THRIVING DOWNTOWN 1S
IMPORTANT BUT NOT ESSENTIAL
DENVER CAN THRIVE EVEN IF
DOWNTOWN CHANGES
DON'T KNOW/REFUSED

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

GENDER AGE GENDE
MEN

18 35 18 MEN

TOTAL MEN WMN -34 -54 55+ -54 55+
400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
295 147 1562 82 109 102 103 44
74% 75% 76% 71% 70% 82% 73% 84%
348 172 176 99 133 113 122 48
87% 88% 88% 85% 85% 91% 86% 92%
227 119 108 59 84 81 81 37
57% 61% 54% 51% 54% 66% 57% 70%
121 53 68 40 48 32 41 11
30% 27% 34% 34% 31% 25% 29% 22%
52 24 24 17 23 11 19 4
13% 12% 12% 15% 15% 9% 14% 8%



Table 36

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 27:

City government has purchased empty office buildings and offered loans and other incentives to developers who convert those buildings i

BANNER 1

BASE=TOTAL SAMPLE
**D/S (TOT SUPP - TOT OPP)

TOTAL SUPPORT

STRONGLY SUPPORT
SOMEWHAT SUPPORT
SOMEWHAT OPPOSE
STRONGLY OPPOSE

UNSURE

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

GENDER AGE GENDE
MEN

MEN

TOTAL MEN WMN -34 -54 55+ -54 55+
400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
167 70 94 66 73 24 59 9
42% 36% 47% 57% 47% 19% 42% 16%
284 133 147 91 115 74 100 30
71% 68% 73% 79% 74% 59% 71% 58%
116 63 53 25 41 50 41 22
29% 32% 27% 21% 26% 41% 29% 42%
140 66 70 52 53 33 51 14
35% 34% 35% 45% 34% 26% 36% 27%
144 66 77 39 61 41 49 16
36% 34% 39% 34% 39% 33% 35% 31%
57 23 34 14 18 25 15 8
14% 12% 17% 12% 11% 20% 10% 15%
60 40 19 11 23 25 26 14
15% 21% 10% 10% 15% 20% 19% 27%



Table 37

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 28:

The City of Denver is pursuing being the host city for the Democratic National Convention in 2028. Some say that this will generate busine

BANNER 1

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+
BASE=TOTAL SAMPLE 400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
**D/S (PURSUE - NOT PURSUE) 142 50 91 47 59 37 42 11
35% 26% 45% 41% 38% 30% 29% 21%
PURSUE THIS POLITICAL 270 123 145 82 107 80 91 32
CONVENTION 68% 63% 72% 70% 69% 64% 65% 60%
NOT PURSUE THIS POLITICAL 129 73 54 34 49 43 50 21
CONVENTION 32% 37% 27% 30% 31% 34% 35% 40%
UNSURE 1 - 1 - - 1 - -

NEW BRIDGE STRATEGY

0%

/| ASPECT STRATEGIC

1%

1%



Table 38

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 29:

Would you say that the taxes you pay to Denver city government are way too high, high but acceptable, about right, or lower than you wo

BANNER 1

BASE=TOTAL SAMPLE
**D/S (TOT HIGH - LOWER)
TOTAL HIGH
“{/_\ZA_\? TOO HIGH
HIGH BUT ACCEPTABLE
ABOUT RIGHT
LOWER THAN WHAT ONE WOULD

EXPECT
DON'T KNOW/REFUSED

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

6%

6%

5%

8%

7%

2%

8%

GENDER AGE GENDE
MEN

MEN

TOTAL MEN WMN -34 -54 55+ -54 55+
400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
235 111 121 59 86 86 68 40
59% 56% 61% 51% 55% 69% 48% 7%
258 123 132 68 97 89 79 42
64% 63% 66% 59% 62% 71% 56% 80%
146 68 77 32 54 55 42 24
36% 35% 39% 28% 35% 45% 30% 45%
112 55 54 36 43 33 37 18
28% 28% 27% 31% 27% 27% 26% 35%
119 61 58 39 48 33 52 9
30% 31% 29% 33% 31% 26% 37% 18%
23 12 10 9 11 3 11 2



Table 39

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 30:

How safe do you feel in Denver? Do you feel...

BANNER 1

BASE=TOTAL SAMPLE
**D/S (TOT SAFE - TOT NOT

SAFE)
TOTAL SAFE

VERY SAFE
SOMEWHAT SAFE
NOT VERY SAFE
NOT SAFE AT ALL

UNSURE/REFUSED

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
233 104 124 82 91 59 80 22
58% 53% 62% 70% 58% 48% 57% 42%
316 150 162 99 123 92 111 37
79% 7% 81% 85% 79% 74% 78% 71%
84 46 38 17 33 32 30 15
21% 23% 19% 15% 21% 26% 22% 29%
106 63 42 27 49 29 46 16
27% 32% 21% 23% 31% 24% 33% 31%
210 87 120 72 75 62 65 21
53% 44% 60% 62% 48% 50% 46% 40%
50 27 23 8 15 25 16 11
12% 14% 12% 7% 10% 20% 11% 20%
34 19 14 9 18 7 14 5
8% 10% 7% 8% 11% 6% 10% 9%



Table 40

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 31:

In October 2024, Denver began a $300 million construction project to reduce travel times on East Colfax by creating center-running bus re

BANNER 1

BASE=TOTAL SAMPLE
**D/S (OPT - PES)
OPTIMISTIC
PESSIMISTIC

DON'T KNOW ENOUGH

REFUSED

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

GENDER AGE GENDE
MEN

MEN

TOTAL MEN WMN -34 -54 55+ -54 55+
400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
-45 -25 -21 6 -4 47 -3 -20
-11% -13% -11% 5% 2% -38% 2% -39%
144 73 70 49 67 26 59 14
36% 37% 35% 43% 43% 21% 42% 26%
189 98 91 43 70 73 62 34
47% 50% 46% 37% 45% 59% 44% 65%
67 25 39 23 19 25 20 5
17% 13% 20% 20% 12% 20% 14% 9%



Table 41
26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026
QUESTION 32:

Waymo is a self-driving taxi that plans to begin passenger service in Denver by the end of this year. Have you ridden in a self-driving taxi s
BANNER 1

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

BASE=TOTAL SAMPLE 400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%

**D/S (ALR RIDDEN - TOT NOT) -320 -150 -167 -102 -109 -105 -105 42
-80% -76% -83% -88% -70% -85% -74% -81%

ALREADY RIDDEN 40 23 17 7 23 9 18 5
10% 12% 8% 6% 15% 7% 13% 10%

TOT NOT RIDDEN 360 173 183 109 133 115 123 47
-------------- 90% 88% 92% 94% 85% 93% 87% 90%
TOTAL LIKELY 127 69 58 30 57 38 51 17
------------ 32% 35% 29% 26% 36% 30% 36% 32%
TOTAL NOT LIKELY 233 104 125 79 76 77 72 31
________________ 58% 53% 63% 68% 49% 62% 51% 59%
VERY LIKELY 46 30 16 9 23 13 24 6
11% 15% 8% 8% 15% 10% 17% 12%

SOMEWHAT LIKELY 82 39 42 21 34 25 27 11
20% 20% 21% 18% 22% 20% 19% 20%

NOT VERY LIKELY 89 37 51 22 32 34 26 11
22% 19% 25% 19% 21% 28% 18% 21%

NOT LIKELY AT ALL 144 67 75 56 44 42 47 19
36% 34% 37% 49% 28% 34% 33% 37%

UNSURE/REFUSED - - - - - - - -

NEW BRIDGE STRATEGY /ASPECT STRATEGIC



Table 42

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 33:

Thinking about the shared electric bike and scooter program in Denver — if you were forced to choose, would you say the program has

BANNER 1

GENDER AGE GENDE
MEN

18 MEN

TOTAL MEN WMN -34 -54 55+ -54 55+
BASE=TOTAL SAMPLE 400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
**D/S (BENEFITS - DOWNSIDES) 106 50 52 52 44 13 44 7
26% 25% 26% 44% 28% 10% 31% 14%
MORE BENEFITS THAN 253 123 126 84 100 68 93 30
DOWNSIDES 63% 63% 63% 72% 64% 55% 66% 57%
MORE DOWNSIDES THAN 147 73 74 32 56 56 48 23
BENEFITS 37% 37% 37% 28% 36% 45% 34% 43%
REFUSED - - - - - - - -

NEW BRIDGE STRATEGY

/| ASPECT STRATEGIC



Table 43

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 34:

What are the one or two reasons you think the program has more benefits than downsides?

BANNER 1

BASE=ASK IF Q33:1 AND ONLINE

CONVENIENCE/ ACCESSIBILITY/

AVAILABILITY
ALTERNATIVE TO DRIVING/

REDUCE CAR DEPENDENCY
COST EFFECTIVENESS/

AFFORDABLE TRANSPORTATION
COVER LAST MILE/ SHORT

DISTANCE TRAVEL
REDUCE EMISSION/

ENVIRONMENTAL BENEFITS
GENERAL SUPPORT
OTHER

DON'T KNOW/NONE/REFUSED

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

2%

4%

3%

3%

3%

GENDER AGE GENDE
MEN
18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

163 81 78 54 67 42 58 23
100% 50% 48% 33% 41% 26% 36% 14%
62 31 29 25 20 17 23 9
38% 39% 37% 47% 30% 40% 39% 37%
52 19 31 16 23 13 13 6
32% 24% 39% 30% 34% 30% 22% 27%
34 15 19 11 15 8 11 4
21% 18% 25% 20% 23% 19% 19% 17%
26 13 13 6 16 4 9 4
16% 16% 17% 11% 24% 9% 16% 16%
25 15 10 6 9 10 8 7
15% 18% 13% 11% 13% 24% 14% 29%
4 3 2 - 2 3 2 1
3% 3% 2% 3% 6% 3% 4%
7 5 2 4 1 2 3 2
4% 7% 2% 6% 2% 5% 6% 8%
3 3 - - 2 1 2 1



Table 44

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION 34:

What are the one or two reasons you think the program has more downsides than benefits ?

BANNER 1

BASE=ASK IF Q33:2 AND ONLINE
RECKLESS DRIVING

ENDANGER PEDESTRIAN/

SAFETY CONCERN
VEHICLE ABANDONMENT/

IMPROPER PARKING
YOUTH DRIVER/ NOT ENFORCING

AGE POLICY
NO DEDICATED LANE/ DRIVEN

ON SIDEWALK

TRAFFIC BUILDUP/ CONGESTION
NON-VISIBLE ALTERNATIVE
GENERAL OPPOSE

OTHER

DON'T KNOW/NONE/REFUSED

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

5%
1
1%

4%
1
1%

6%

8%

5%

2%

4%

7%

2%

GENDER AGE GENDE
MEN
MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

91 41 49 20 36 35 27 15
100% 46% 54% 22% 40% 38% 29% 16%
45 17 28 7 18 20 10 8
50% 42% 56% 33% 50% 58% 37% 51%
37 20 17 6 14 16 11 10
41% 49% 34% 32% 39% 47% 40% 66%
31 15 16 6 15 9 12 3
34% 36% 32% 33% 42% 26% 45% 20%
14 6 8 4 2 9 2 4
15% 15% 15% 18% 4% 26% 8% 29%
9 4 5 3 4 3 4 -

10% 10% 10% 14% 10% 8% 15%
8 5 3 1 5 2 3 2
9% 11% 7% 6% 14% 4% 11% 10%
5 1 3 2 2 - 1 -

5% 3% 7% 12% 6% 4%
4 1 3 2 1 1 1 1
4% 3% 6% 8% 3% 4% 2% 4%
4 2 3 1 2 1 2 -



Table 45

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION D1a:
Age.
BANNER 1

BASE=TOTAL SAMPLE
18-34

35-44

4554

55-64

65+

REFUSED

18-54

55+

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+
400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
116 61 52 116 - - 61 -
29% 31% 26% 100% 43%
92 47 45 - 92 - 47 -
23% 24% 23% 59% 33%
64 34 29 - 64 - 34 -
16% 17% 15% 41% 24%
44 22 22 - - 44 - 22
11% 11% 11% 35% 42%
80 30 50 - - 80 - 30
20% 16% 25% 65% 58%
4 2 2 - - - - -
1% 1% 1%
272 141 127 116 156 - 141 -
68% 72% 63% 100% 100% 100%
124 52 72 - - 124 - 52
31% 27% 36% 100% 100%



Table 46

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION D2:
Gender.
BANNER 1

BASE=TOTAL SAMPLE

MALE

FEMALE

SOMETHING ELSE

REFUSED

MEN 18-44

MEN 45+

WOMEN 18-44

WOMEN 45+

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

GENDER AGE GENDE
MEN
18 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+
400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
196 196 - 61 81 52 141 52
49% 100% 52% 52% 42% 100% 100%
200 - 200 52 75 72 - -
50% 100% 45% 48% 58%
4 - - 3 1 - - -
1% 3% 0%
107 107 - 61 47 - 107 -
27% 55% 52% 30% 76%
86 86 - - 34 52 34 52
22% 44% 22% 42% 24% 100%
97 - 97 52 45 - - -
24% 49% 45% 29%
101 - 101 - 29 72 - -
25% 50% 19% 58%



Table 47

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION D3:
Education.
BANNER 1

BASE=TOTAL SAMPLE
**D/S (TOT <COLL - TOT COLL+)

ATTENDED/GRADUATED HIGH

SCHOOL
TECHNICAL OR VOCATIONAL

SCHOOL
SOME COLLEGE OR

ASSOCIATES DEGREE
FOUR YEAR UNDERGRADUATE

OR BACHELOR’S DEGREE
GRADUATE/PROFESSIONAL

DEGREE

REFUSED

HS OR LESS
TOTAL SOME COLL

TOTAL LESS THAN COLL

GENDER AGE GENDE
MEN

18 35 18 MEN

TOTAL MEN WMN -34 -54 55+ -54 55+
400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
-119 -64 -55 -8 -80 -30 -40 -23
-30% -32% 27% 7% -51% -24% -28% -44%

36 20 14 17 9 10 15 5

9% 10% 7% 15% 6% 8% 11% 10%
6 2 4 3 1 2 2 -

1% 1% 2% 2% 1% 2% 2%
98 44 55 33 28 35 33 10
25% 22% 27% 29% 18% 29% 23% 18%
1562 77 72 56 62 32 63 14
38% 39% 36% 48% 40% 26% 44% 28%
107 52 55 5 56 45 27 23
27% 26% 27% 4% 36% 36% 19% 45%
1 1 - 1 - - 1 -

0% 1% 1% 1%

36 20 14 17 9 10 15 5
9% 10% 7% 15% 6% 8% 11% 10%
104 46 58 36 29 38 35 10

26% 23% 29% 31% 19% 30% 25% 18%
140 66 73 53 38 47 50 15
35% 33% 36% 46% 24% 38% 35% 28%



TOTAL COLL GRAD+ 259 129 127

65% 66% 64 %
MEN <COLL 66 66 -
16% 33%
MEN COLL+ 129 129 -
32% 66%
WOMEN <COLL 73 - 73
18% 36%
WOMEN COLL+ 127 - 127
32% 64 %

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

61
53%

27
24%
32
28%
24
21%
28
24%

118
76%

23
15%
58
37%
15
10%
59
38%

77
62%

15
12%
38
31%
33
26%
39
31%

90
64%

50
35%
90
64%

38
72%

15
28%
38
72%



Table 48

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION D4:
Party.
BANNER 1
GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+
BASE=TOTAL SAMPLE 400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
**D/S (GOP - DEM) -140 -57 -80 -48 -48 43 44 -11
-35% -29% -40% -41% -31% -35% -31% 21%
REPUBLICAN 40 20 20 11 14 14 15 5
10% 10% 10% 9% 9% 12% 10% 10%
DEMOCRAT 180 76 100 58 62 57 59 16
45% 39% 50% 50% 40% 46% 42% 31%
UNAFFILIATED OR INDEPENDENT 172 93 78 46 73 52 61 31
43% 48% 39% 39% 47% 42% 43% 60%
OTHER 4 3 1 1 3 - 3 -
1% 1% 1% 1% 2% 2%
REFUSED 4 4 - - 4 - 4 -
1% 2% 3% 3%
IND MEN 96 96 - 20 43 31 64 31
24% 49% 17% 28% 25% 45% 60%
IND WOMEN 79 - 79 27 32 21 - -
20% 40% 23% 20% 17%
DEM MEN 76 76 - 33 26 16 59 16
19% 39% 29% 17% 13% 42% 31%
DEM WOMEN 100 - 100 22 36 41 - -
25% 50% 19% 23% 33%



IND 18-44

IND 45+

DEM 18-44

DEM 45+

NEW BRIDGE STRATEGY

90
22%
85
21%
98
25%
80
20%

/ ASPECT STRATEGIC

42
22%
53
27%
51
26%
24
12%

47
24%
32
16%
44
22%
56
28%

47
41%

58
50%

43
27%
33
21%
40
25%
22
14%

52
42%

57
46%

42
30%
21
15%
51
36%

5%

31
60%

16
31%



Table 49

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION D5:
Ideology.
BANNER 1

BASE=TOTAL SAMPLE
**D/S (TOT CONS - TOT LBL/SOC)

TOTAL CONSERVATIVE

VERY CONSERVATIVE

SOMEWHAT CONSERVATIVE
MODERATE

SOMEWHAT LIBERAL

VERY LIBERAL

SOCIALIST

REFUSED

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
173 -69 -100 -63 -76 -31 -56 -11
-43% -35% -50% -55% -49% -25% -40% -22%
56 37 20 13 17 26 23 14
14% 19% 10% 11% 11% 21% 16% 27%
230 106 119 76 93 57 79 25
57% 54% 60% 66% 60% 46% 56% 48%
17 10 7 5 5 7 7 3
4% 5% 4% 5% 3% 6% 5% 7%
39 26 13 7 12 19 16 10
10% 13% 6% 6% 8% 15% 11% 20%
112 53 59 27 47 39 40 13
28% 27% 30% 23% 30% 31% 28% 25%
78 41 38 20 30 27 27 13
20% 21% 19% 17% 19% 22% 19% 25%
82 33 49 24 35 21 24 8
20% 17% 24% 21% 22% 17% 17% 16%
70 33 33 32 28 9 29 4
17% 17% 17% 28% 18% 7% 20% 8%
2 - 2 - - 2 - -

0%

1%

1%



Table 50

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION De6:
Homeowner.
BANNER 1

BASE=TOTAL SAMPLE
**D/S (OWN - RENT)
RENT

OWN

OTHER

REFUSED

OWN MALE
OWN FEMALE
RENT MALE

RENT FEMALE

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
60 26 38 -101 55 102 -20 43
15% 13% 19% -87% 35% 82% -14% 83%
160 79 77 101 49 10 75 4
40% 41% 38% 87% 31% 8% 53% 8%
220 105 115 - 104 113 55 48
55% 54% 57% 66% 91% 39% 91%
20 11 9 15 4 1 11 1
5% 6% 4% 13% 2% 1% 8% 1%
105 105 - - 55 48 55 48
26% 54% 35% 38% 39% 91%
115 - 115 - 48 65 - -

29% 57% 31% 52%
79 79 - 52 23 4 75 4
20% 41% 45% 15% 3% 53% 8%
77 - 77 45 25 6 - -

19% 38% 39% 16% 5%



Table 51

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION D7:
Ethnicity.
BANNER 1

BASE=TOTAL SAMPLE

**D/S (WHITE - TOT VOTERS OF

COLOR)

WHITE OR CAUCASIAN

TOTAL VOTERS OF COLOR

__Xé_l_/_-\_;\_l“(_)_g_l;AClFlC ISLANDER
BLACK OR AFRICAN AMERICAN
HISPANIC OR LATINO
OTHER

UNSURE/REFUSED

WHITE MEN

WHITE WOMEN

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+
400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
172 83 86 45 67 57 52 30
43% 43% 43% 38% 43% 46% 37% 58%
284 138 143 79 112 90 96 41
71% 70% 71% 68% 72% 73% 68% 79%
112 55 57 35 44 33 43 11
28% 28% 28% 30% 28% 27% 31% 21%
8 6 2 1 3 4 4 2
2% 3% 1% 1% 2% 3% 3% 4%
28 12 15 6 12 10 9 3
7% 6% 8% 5% 8% 8% 6% 6%
60 28 32 19 22 19 22 6
15% 14% 16% 16% 14% 15% 16% 11%
16 9 7 9 7 - 9 -
4% 4% 4% 7% 5% 6%
4 4 0 2 - 0 2 -
1% 2% 0% 2% 0% 2%
138 138 - 39 57 41 96 41
34% 70% 33% 37% 33% 68% 79%
143 - 143 37 55 49 - -
36% 71% 32% 35% 40%



VOTERS OF COLOR MEN 55 55 - 20 24 11 43 11

14% 28% 17% 15% 9% 31% 21%
VOTERS OF COLOR WOMEN 57 - 57 15 20 22 - -
14% 28% 13% 13% 18%

NEW BRIDGE STRATEGY /ASPECT STRATEGIC



Table 52

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION D9:
Length of Residency.
BANNER 1

BASE=TOTAL SAMPLE
**D/S (TOT 0-10 YEARS - TOT 11+

YEARS/NATIVE)
TOTAL 0-10 YEARS

LESS THAN 2 YEARS

BETWEEN 2 TO 5 YEARS

BETWEEN 6 TO 10 YEARS

BETWEEN 11 TO 19 YEARS

MORE THAN 20 YEARS

ALL MY LIFE/NATIVE
DON'T KNOW

REFUSED

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
-148 -51 -96 -3 -45 -95 -11 -38
-37% -26% -48% -3% -29% -17% -8% -712%
126 72 52 56 55 14 65 7
31% 37% 26% 49% 35% 12% 46% 14%
274 124 148 60 101 110 76 45
69% 63% 74% 51% 65% 88% 54% 86%
21 13 6 5 12 4 10 3
5% 7% 3% 4% 8% 3% 7% 6%
51 34 17 31 16 4 33 1
13% 17% 8% 27% 10% 3% 23% 3%
54 25 30 20 27 7 22 3
14% 13% 15% 18% 18% 5% 16% 5%
60 33 27 16 37 6 29 4
15% 17% 13% 14% 24% 5% 20% 8%
128 55 71 17 40 69 24 30
32% 28% 36% 14% 25% 55% 17% 57%
87 35 50 27 24 35 23 11
22% 18% 25% 23% 15% 28% 16% 22%



TOTAL 0-5 YEARS 72 48 22 36 28 8 43 5

18% 24% 11% 31% 18% 6% 30% 9%
TOTAL 20+ YEARS 214 91 121 43 63 104 47 41
54% 46% 61% 37% 41% 84% 34% 79%

NEW BRIDGE STRATEGY /ASPECT STRATEGIC



Table 53

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

QUESTION D10:
Personal Finances.
BANNER 1

BASE=TOTAL SAMPLE

**D/S (COMFORTABLE - TOT
GETTING BY/DIFFICULT)

| CAN LIVE COMFORTABLY
WHILE ALSO SAVING AN
TOTAL GETTING BY/DIFFICULT

I CAN GET BY EVERY MONTH,
BUT | STRUGGLE TO SAVE

| FIND IT DIFFICULT TO MAKE
ENDS MEET EVERY MONTH
REFUSED

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+
400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
-28 -2 -21 -31 -4 11 -11 10
7% -1% -11% 27% -3% 9% -8% 20%
186 97 89 42 76 68 65 31
47% 49% 45% 37% 49% 54% 46% 60%
214 99 111 74 80 56 76 21
53% 51% 55% 63% 51% 46% 54% 40%
160 78 78 53 62 42 61 15
40% 40% 39% 46% 40% 34% 43% 30%
54 21 33 20 18 14 15 5
14% 11% 17% 18% 11% 11% 10% 10%

NEW BRIDGE STRATEGY /ASPECT STRATEGIC



Table 54

26028 CITY OF DENVER SURVEY / AUGUST 11 - AUGUST 15, 2026

Region./Mode./Date.
BANNER 1

BASE=TOTAL SAMPLE

REGION
CCD 1

CCD 2
CCD 3
CCD 4
CCD 5
CCD 6
CCD7
CCD 8
CCD 9
CCD 10

CCD 11

GENDER AGE GENDE
MEN
18 35 18 MEN
TOTAL MEN WMN -34 -54 55+ -54 55+

400 196 200 116 156 124 141 52
100% 49% 50% 29% 39% 31% 35% 13%
42 26 16 15 15 12 22 5
11% 13% 8% 13% 10% 9% 15% 9%
33 8 25 13 5 15 6 2
8% 4% 13% 11% 3% 12% 4% 4%
31 15 16 16 11 3 13 2
8% 8% 8% 14% 7% 3% 9% 4%
33 15 17 7 11 14 7 7
8% 8% 9% 6% 7% 11% 5% 14%
38 15 23 2 17 19 9 6
10% 8% 11% 2% 11% 16% 6% 12%
35 21 14 7 10 17 13 8
9% 11% 7% 6% 7% 14% 9% 16%
39 20 19 17 15 7 16 4
10% 10% 9% 15% 9% 6% 11% 8%
35 21 14 4 20 10 15 5
9% 11% 7% 3% 13% 8% 11% 9%
40 20 18 9 22 9 18 2
10% 10% 9% 8% 14% 7% 13% 4%
40 21 18 11 21 8 14 7
10% 11% 9% 9% 13% 7% 10% 13%
34 13 21 16 9 9 9 4



MODE
LANDLINE

CELL

TEXT

9%

57
14%
89
22%
254
63%

7%

31
16%
43
22%
122
62%

10%

26
13%
47
23%
127
64 %

14%

24
21%
19
16%
74
63%

6%

19
12%
33
21%
104
66%

7%

12
10%
35
29%
77
62%

7%

26
19%
30
21%
85
60%

8%

6%
11
22%
38
72%



DATE
TUE, AUGUST 11

WED, AUGUST 12
THU, AUGUST 13
FRI, AUGUST 14

SAT, AUGUST 15

NEW BRIDGE STRATEGY /ASPECT STRATEGIC

100
25%
106
26%
71
18%
7
2%
117
29%

47
24%
53
27%
42
21%
3
1%
52
26%

51
25%
51
25%
29
15%
4
2%
65
33%

13
12%
19
16%
22
19%

3%
58
50%

40
26%
40
25%
42
27%

1%
32
21%

44
35%
47
38%

6%
1%

24
20%

29
21%
33
23%
37
26%

2%
39
28%

16
31%
20
38%

9%

11
22%



R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu

18 WMN CEN- -TH -TH -TH -TH

-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
19 -7 23 9 -7 5 9 31 2 -7 8
15% -10% 20% 13% -7% 7% 23% 27% 2% -8% 8%
64 25 61 35 45 35 21 70 44 33 46
51% 35% 54% 48% 42% 50% 53% 60% 43% 41% 47%
45 33 39 25 52 30 12 39 42 39 38
36% 46% 34% 35% 49% 43% 30% 33% 41% 49% 39%
-1 3 2 0 -11 -9 8 9 -10 -23 12
-1% 4% 1% 0% -10% -13% 19% 8% -10% -29% 12%
31 24 30 22 28 15 14 38 20 14 36
25% 34% 27% 31% 26% 22% 35% 33% 20% 18% 37%
63 26 54 28 39 30 19 49 52 28 38
50% 37% 48% 38% 37% 43% 48% 42% 51% 35% 39%
32 21 29 22 39 24 7 29 30 38 24
25% 30% 25% 31% 37% 35% 16% 25% 30% 47% 24%
74 46 55 47 70 47 16 57 57 53 64
58% 64 % 49% 65% 66% 68% 41% 49% 56% 67% 65%
83 47 65 51 75 47 20 66 63 57 69
66% 65% 58% 70% 71% 68% 50% 56% 62% 72% 70%
34 23 37 18 26 22 17 42 34 18 24
27% 33% 33% 24% 24% 32% 42% 37% 33% 23% 25%
9 1 10 4 5 - 3 8 6 4 5

7%

9%

5%

5%

7%

6%

5%



88
69%
107
85%
19
15%

38
53%
55
76%
17
24%

67
60%
90
80%
23
20%

48
67%
60
84%
12
16%

46
44%
76
72%
30
28%

43
62%
56
81%
13
19%

28
71%
34
85%

15%

72
62%
94
81%
22
19%

63
62%
83
81%
19
19%

33
41%
56
71%
23
29%

61
62%
79
81%
18
19%



6%
67
53%
59
47%

-12
17%
28
39%
40
56%

-4%
54
48%
58
51%

-6
9%
32
45%
38
53%

-23
-22%
41
39%
65
61%

-6
9%
31
45%
37
53%

-2
-5%
19
47%
21
52%

-15
-13%
50
43%
65
56%

-1
-1%
50
49%
51
49%

=27
-33%
27
33%
53
67%

-3
-3%
46
48%
50
51%



R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu

18 WMN CEN- -TH -TH -TH -TH

-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
16 -8 13 5 -20 3 7 12 7 -18 2
13% -12% 11% 7% -19% 4% 17% 11% 7% -22% 2%
60 25 52 30 34 26 20 50 45 22 41
47% 35% 46% 42% 32% 38% 49% 43% 44% 28% 42%
43 34 39 25 55 23 13 38 38 40 39
34% 47% 35% 35% 52% 34% 32% 32% 37% 51% 40%
63 45 63 34 63 39 29 68 62 51 46
49% 62% 55% 47% 59% 57% 73% 59% 61% 63% 47%
47 20 35 32 28 20 6 33 28 20 40
37% 28% 31% 44% 26% 29% 16% 28% 27% 25% 41%
17 7 16 7 15 10 5 15 12 9 12
13% 9% 14% 9% 14% 14% 12% 13% 12% 12% 12%
56 12 40 31 32 23 19 48 32 25 38
44% 17% 35% 43% 30% 33% 48% 41% 31% 31% 39%
52 39 54 24 57 41 13 55 53 43 38
41% 55% 47% 34% 54% 60% 33% 47% 52% 54% 39%
19 20 20 17 17 5 8 13 18 12 22
15% 28% 17% 23% 16% 8% 20% 12% 17% 14% 22%



R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN

127 72 113 72 106 69 40 116 102 80 98

32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%

27 5 20 31 8 12 -6 14 9 14 24

22% 8% 18% 43% 8% 18% -14% 12% 9% 18% 25%

77 38 66 51 57 41 17 65 56 47 61

61% 54% 59% 71% 54% 59% 43% 56% 54% 59% 62%

50 33 47 21 49 28 23 51 47 33 37

39% 46% 41% 29% 46% 41% 57% 44% 46% 41% 38%

77 15 47 27 35 31 27 51 51 19 42

61% 21% 42% 37% 33% 45% 68% 44% 50% 24% 43%

102 43 80 49 71 50 34 84 77 49 70

80% 61% 71% 68% 67% 73% 84% 72% 75% 62% 72%

25 28 33 23 35 19 6 33 25 30 28

20% 39% 29% 32% 33% 27% 16% 28% 25% 38% 28%



R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
-31 -15 -11 -6 -19 -9 -1 8 -32 -12 -14
-25% -20% -10% -9% -18% -12% 2% 7% -31% -15% -15%
39 25 45 29 40 24 17 56 27 31 38
31% 35% 40% 41% 38% 35% 42% 48% 26% 39% 39%
70 39 56 36 59 33 18 48 59 43 52
56% 55% 50% 49% 56% 48% 44% 41% 57% 54% 53%
17 6 11 7 7 11 6 12 15 6 8
14% 8% 9% 10% 7% 16% 14% 10% 15% 8% 8%
25 12 33 5 0 14 19 41 21 -10 14
20% 17% 29% 8% 0% 20% 48% 36% 21% -12% 15%
7 7 6 8 12 2 4 8 4 10 9
6% 9% 6% 11% 11% 3% 10% 7% 4% 13% 9%
69 35 67 31 41 39 26 71 58 25 47
54% 49% 59% 42% 39% 57% 64 % 61% 56% 31% 48%
76 42 73 39 53 42 30 79 62 35 56
60% 59% 64 % 54% 50% 60% 74% 68% 60% 44% 57%
51 30 40 33 53 27 10 37 40 45 42
40% 41% 36% 46% 50% 40% 26% 32% 40% 56% 43%



R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN

127 72 113 72 106 69 40 116 102 80 98

32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%

44 -25 -20 42 -22 -17 -5 -20 -18 -16 49

-35% -35% “17% -59% -20% -25% -12% “17% -18% -20% -50%

13 4 14 6 13 5 2 12 8 11 9

10% 6% 12% 9% 12% 7% 4% 11% 8% 14% 9%

35 21 40 12 36 23 17 42 38 27 20

28% 30% 35% 16% 34% 34% 42% 36% 37% 33% 20%

79 46 59 54 57 40 22 62 56 42 69

62% 65% 53% 75% 54% 59% 54% 53% 55% 53% 71%

47 5 33 29 12 18 15 35 28 15 25

37% 7% 29% 40% 11% 26% 38% 30% 27% 19% 25%

87 38 73 50 59 43 28 75 65 47 61

69% 54% 64 % 70% 55% 63% 69% 65% 64 % 59% 63%

40 33 40 22 47 26 12 41 37 32 37

31% 46% 36% 30% 45% 37% 31% 35% 36% 41% 37%



R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
47 7 36 17 16 15 18 32 33 12 21
37% 9% 32% 23% 15% 22% 44% 28% 32% 15% 21%
(1) (5) (2) (2) (3) (1) (1) (1) (1) (3) (1
36 8 36 20 19 10 15 32 26 21 18
29% 11% 32% 28% 18% 14% 36% 27% 25% 26% 19%
(2) (4) (1) (1) (2) (3) (2) (2) (2) (2) (2)
10 13 27 14 29 8 3 27 12 31 12
8% 18% 24% 19% 27% 12% 8% 23% 12% 38% 12%
4) (2) (3) (4) (1) (4) (5) (3) (4) (1) (5)
15 9 12 15 8 11 3 17 9 8 15
12% 13% 11% 21% 8% 16% 7% 15% 9% 10% 16%
(3) (3) (4) (3) (6) (2) (6) (4) (5) (4) 4)
10 21 12 9 16 8 2 8 13 6 18
8% 30% 10% 12% 15% 12% 5% 7% 13% 8% 19%
(5) (1) (5) (5) (4) (5) *(10) (6) (3) (5) (3)
8 5 9 4 10 4 6 14 5 4 8
7% 7% 8% 5% 9% 6% 14% 12% 5% 6% 9%
(6) (7) (6) (8) (5) (6) (3) (5) (7) (8) (6)
6 6 5 8 5 3 3 5 5 6 7
5% 8% 4% 12% 5% 4% 7% 4% 5% 8% 7%
(7) (6) 9) (6) (8) (7) (8) (8) (6) (6) (7)
6 4 6 4 6 2 4 7 4 5 6



5%
(8)

4%
9)

3%
(10)

2%
(11)

5%
9)

3%
(11)

6%
(8)

4%
(10)

5%
(7)

5%
(8)

1%
(11)

3%
(10)

6%
(7)

5%
9)

4%
(10)

3%
(11)

6%
(7)

2%
(10)

3%
9)

2%
(11)

3%
(8)

2%
9)

1%
(10)

1%
(4)

5%
9)

7%
(7)

5%
*(10)

6%
(7)

2%
(11)

3%
(10)

3%
9)

4%
(8)

3%
9)

2%
(11)

2%
(10)

6%
(7)

2%
9)

1%
(11)

1%
(10)

6%
9)

5%
(10)

6%
(8)

3%
(11)



R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
87 33 65 45 47 38 25 59 65 35 56
69% 46% 57% 62% 44% 54% 63% 50% 64 % 44% 57%
(1) (4) (1) (1) (3) (2) (1) (2) (1) (2) (2)
74 40 57 38 48 39 21 58 56 26 59
58% 56% 51% 52% 45% 56% 53% 50% 55% 33% 60%
(3) (1) (2) (2) (2) (1) (4) (3) (2) (4) (1
39 34 49 30 55 31 21 62 39 51 35
31% 47% 43% 41% 52% 45% 53% 54% 38% 64 % 35%
(7) (3) (4) (4) (1) (3) (3) (1) (5) (1) (7)
75 22 51 29 42 30 24 52 51 24 46
59% 30% 45% 40% 40% 44% 61% 44% 50% 30% 47%
(2) (7) (3) (6) (4) (4) (2) (5) (3) (5) (3)
39 25 45 29 40 24 17 56 27 31 38
31% 35% 40% 41% 38% 35% 42% 48% 26% 39% 39%
(6) (6) (5) (5) (6) (8) (6) (4) (8) (3) (6)
48 32 41 32 36 24 18 45 36 23 45
38% 45% 36% 44% 34% 35% 46% 38% 35% 29% 46%
4) (5) (6) (3) (7) (7) (5) (6) (6) (6) 4)
43 35 39 21 41 25 13 38 40 22 39
34% 49% 35% 29% 38% 37% 33% 33% 39% 27% 40%
(5) (2) (7) (8) (5) (5) (7) (8) (4) (7) (5)
31 18 34 14 20 25 13 40 30 16 19



25%
(8)
31

24%
9)
15

12%

(11)

22
18%
(10)

25%
9)
21

30%
(8)
18

25%

(10)

13%
(11)

30%
(8)
32

28%
9)
13

11%

(11)

17
15%
(10)

20%
(10)
23
32%
(7)
19
27%
9)
14
19%
(11)

19%
(10)
22
21%
(8)
22
21%
9)
12
1%
(11)

36%
(6)
13

19%

(10)
12
18%
(11)
14

21%
9)

32%
(8)

22%
9)

16%
(10)

14%
(11)

34%
(7)
28

24%
9)
18

16%

(10)

18
15%
(11)

29%
(7)
24

23%
9)
13

13%

(11)

17
17%
(10)

20%
9)
16

20%

(10)
22

27%
(8)
11

14%

(11)

19%
(10)
29
30%
(8)
20
20%
9)
14
15%
(11)



R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
20 12 14 14 20 6 9 19 10 10 23
16% 17% 12% 19% 19% 9% 23% 16% 10% 13% 23%
(1) (1) (1) (1) (1) (1) (1) (1) (1) (1) (1
11 4 12 5 7 3 6 12 7 4 8
9% 5% 10% 7% 6% 4% 14% 10% 7% 4% 8%
(2) (3) (2) (2) (2) (4) (2) (2) (2) (2) (2)
3 2 3 3 4 3 4 9 1 3 4
2% 3% 3% 4% 4% 4% 9% 8% 1% 4% 4%
4) (4) (4) (3) (4) (3) (3) (3) (4) (3) 4)
3 5 5 3 4 5 - 7 3 3 4
2% 6% 5% 4% 4% 7% 6% 3% 3% 5%
(3) (2) (3) (4) (3) (2) (4) (3) (4) (3)
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
74 41 66 36 57 38 28 68 63 39 53
58% 57% 59% 50% 54% 55% 71% 59% 61% 48% 55%
(1) (1) (1) (1) (1) (1) (1) (1) (1) (1) (1
61 36 63 32 48 33 22 65 51 35 45
48% 50% 56% 45% 45% 48% 55% 56% 50% 44% 46%
(2) (2) (2) (2) (2) (2) (3) (2) (2) (2) (2)
44 31 45 20 41 30 15 53 35 20 40



35%
(4)
46

36%
(3)

44%
(3)
27

37%
(4)

40%
(4)
46

41%
(3)

28%
(3)
20

28%
(4)

39%
(3)
30

28%
(4)

43%
(3)
26

38%
(4)

36%
(4)
25

63%
(2)

46%
(4)
57

49%
(3)

34%
(4)
39

38%
(3)

26%
(3)
14

18%
(4)

41%
(3)
35

36%
(4)



efinitely or mostly?

R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu

18 WMN CEN- -TH -TH -TH -TH

-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
19 -7 23 9 -7 5 9 31 2 -7 8
15% -10% 20% 13% -7% 7% 23% 27% 2% -8% 8%
64 25 61 35 45 35 21 70 44 33 46
51% 35% 54% 48% 42% 50% 53% 60% 43% 41% 47%
45 33 39 25 52 30 12 39 42 39 38
36% 46% 34% 35% 49% 43% 30% 33% 41% 49% 39%
3 1 3 1 4 3 3 8 2 3 2
2% 2% 3% 1% 4% 5% 8% 7% 2% 4% 2%
61 24 58 34 40 31 18 62 42 29 44
49% 34% 52% 47% 38% 45% 45% 54% 41% 37% 45%
21 14 15 6 20 18 6 19 20 10 16
16% 20% 13% 8% 19% 26% 16% 16% 20% 12% 17%
25 18 24 20 31 12 6 20 22 29 22
20% 26% 21% 27% 30% 17% 14% 17% 21% 37% 22%
17 14 13 12 10 5 7 7 17 8 14
13% 19% 12% 16% 9% 7% 17% 6% 17% 10% 14%



R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu

18 WMN CEN- -TH -TH -TH -TH

-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
55 22 35 25 39 28 18 39 40 26 38
43% 31% 31% 35% 36% 40% 46% 34% 39% 32% 39%
47 29 40 21 29 22 19 40 39 13 37
37% 40% 35% 30% 27% 32% 47% 34% 38% 16% 37%
30 27 27 20 37 15 11 26 27 26 31
23% 38% 24% 27% 35% 22% 27% 22% 26% 33% 31%
33 11 18 13 24 19 7 24 20 13 25
26% 15% 16% 19% 23% 27% 19% 20% 20% 16% 25%
20 11 22 10 13 13 5 17 23 14 8
16% 16% 20% 13% 12% 18% 11% 14% 22% 17% 8%
22 8 24 4 13 9 10 22 19 6 11
17% 12% 21% 6% 12% 13% 26% 19% 19% 8% 11%
22 11 12 12 12 11 6 13 17 8 16
17% 15% 11% 16% 12% 16% 15% 11% 17% 10% 17%
12 8 11 10 15 12 4 16 11 16 9
10% 11% 10% 13% 14% 18% 9% 14% 11% 20% 9%
14 6 12 8 20 3 1 9 7 14 13
11% 9% 10% 11% 19% 4% 4% 8% 7% 18% 14%
10 9 8 12 10 8 2 8 10 13 9
8% 13% 7% 17% 10% 12% 5% 7% 10% 16% 10%
11 4 8 4 8 4 8 9 11 7 5



9%
10
8%
10
8%
14
11%

3%

2%

6%

6%

4%

12%

7%

9%

7%

2%

7%

6%

5%

6%

8%

3%

5%

5%

5%

13%

9%

7%

9%

9%

7%

8%

3%

4%

5%

8%

4%

6%
11
16%
6%
3%
4%
4%

4%

20%

5%

6%

15%

6%

2%

6%

8%
12
10%
4%
3%
7%
4%

6%

11%
8%
9%

10

10%
6%
2%

3%

9%

8%

4%

3%

7%

11%

5%

5%
5%
10
10%
9%
5%
6%

7%



1%

1%

3%

1%

3
4%

1%

3%

1%

4
3%

3%

1%

4%

1
2%

3
3%

0%

1%

0%

4%

1%

2
3%

1%

2%

2%

4%

5%

2%

2%

1%

3%

1%

2%

0%

2%

4%

2%

0%

1%

10
12%



R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN

127 72 113 72 106 69 40 116 102 80 98

32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%

38 9 28 16 15 22 17 45 19 0 30

30% 12% 25% 22% 14% 32% 42% 39% 18% 0% 31%

82 40 71 44 60 46 28 81 61 40 64

65% 56% 62% 61% 57% 66% 71% 69% 59% 50% 65%

44 31 42 28 46 23 12 36 42 40 34

35% 44% 38% 39% 43% 34% 29% 31% 41% 50% 35%

19 17 18 11 26 11 8 23 14 14 22

15% 24% 16% 15% 24% 17% 21% 20% 14% 17% 23%

63 23 53 33 35 34 20 57 46 26 42

50% 32% 47% 46% 33% 49% 50% 49% 45% 33% 43%

30 22 25 18 29 14 6 19 27 23 24

23% 30% 22% 24% 28% 21% 16% 16% 27% 28% 25%

14 10 17 10 16 9 5 17 14 17 10

11% 13% 15% 14% 15% 13% 13% 14% 14% 22% 10%



)le or unfavorable opinion of each one. If you have never heard of one, please just say so.

R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
3 -3 -12 11 -24 -7 5 -8 -8 -21 8
2% 4% -10% 15% -23% -10% 14% 7% 7% -26% 8%
48 32 41 32 36 24 18 45 36 23 45
38% 45% 36% 44% 34% 35% 46% 38% 35% 29% 46%
45 35 52 21 60 31 13 53 43 44 37
35% 49% 46% 29% 57% 45% 32% 46% 42% 55% 38%
3 3 4 2 2 1 2 4 2 1 3
2% 4% 3% 3% 2% 1% 5% 3% 2% 1% 3%
45 30 37 30 34 24 16 41 33 22 42
36% 41% 33% 41% 32% 35% 41% 35% 32% 28% 43%
31 19 32 10 27 20 8 30 31 17 19
24% 27% 28% 14% 25% 29% 20% 25% 30% 22% 20%
14 16 21 11 34 11 5 24 13 27 18
11% 22% 18% 15% 32% 16% 12% 20% 12% 34% 18%
31 4 18 17 8 11 8 17 21 9 15
25% 6% 16% 23% 7% 16% 21% 14% 21% 11% 15%
2 0 1 2 2 2 0 2 2 3 1

2% 1% 1% 3% 2% 3% 1% 2% 2% 4% 1%



0% 1% 1%



)le or unfavorable opinion of each one. If you have never heard of one, please just say so.

R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
-31 -15 -11 -6 -19 -9 -1 8 -32 -12 -14
-25% -20% -10% -9% -18% -12% 2% 7% -31% -15% -15%
39 25 45 29 40 24 17 56 27 31 38
31% 35% 40% 41% 38% 35% 42% 48% 26% 39% 39%
70 39 56 36 59 33 18 48 59 43 52
56% 55% 50% 49% 56% 48% 44% 41% 57% 54% 53%
8 5 9 4 10 4 6 14 5 4 8
7% 7% 8% 5% 9% 6% 14% 12% 5% 6% 9%
31 19 36 26 30 20 11 43 21 26 29
24% 27% 32% 36% 28% 29% 28% 37% 21% 33% 30%
39 17 33 11 25 20 10 27 36 14 21
31% 24% 29% 15% 23% 29% 26% 23% 35% 18% 21%
31 22 24 25 34 13 7 21 23 28 31
24% 31% 21% 34% 33% 18% 18% 18% 22% 36% 32%
17 5 9 6 6 11 6 10 15 4 8
14% 7% 8% 8% 6% 16% 14% 9% 15% 6% 8%
- 0 2 1 1 - - 2 - 2 0
1% 2% 1% 1% 2% 2% 0%
- 2 1 - - 1 - - 2 - -




2%
3% 1% 1% o



)le or unfavorable opinion of each one. If you have never heard of one, please just say so.

R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
0 -1 8 -2 -12 10 0 13 4 -9 4
0% 1% 7% 2% -11% 15% 1% 11% 4% 1% -5%
31 18 34 14 20 25 13 40 30 16 19
25% 25% 30% 20% 19% 36% 32% 34% 29% 20% 19%
31 18 26 16 32 14 13 27 26 24 23
24% 25% 23% 22% 30% 21% 32% 23% 26% 31% 24%
6 4 6 4 6 2 4 7 4 5 6
5% 5% 5% 6% 6% 3% 11% 6% 4% 6% 6%
25 14 28 10 14 22 9 33 26 11 13
20% 19% 25% 14% 13% 32% 21% 29% 25% 14% 14%
17 9 11 3 11 4 6 5 16 4 10
13% 12% 10% 5% 10% 5% 15% 5% 16% 6% 10%
14 9 15 12 21 11 7 22 10 20 14
11% 13% 13% 17% 20% 15% 17% 19% 10% 25% 14%
37 25 34 16 32 15 6 21 34 18 29
29% 35% 30% 22% 30% 21% 15% 18% 33% 22% 30%
26 10 19 26 21 14 9 29 11 22 25
21% 14% 17% 36% 20% 21% 21% 25% 11% 27% 26%



1% 1% 1% 1% 1% 1%



)le or unfavorable opinion of each one. If you have never heard of one, please just say so.

R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
6 2 4 7 -14 -3 0 -10 1 -13 6
5% 2% -4% 10% -13% -4% 0% -8% 1% “17% 6%
22 9 17 14 12 14 6 18 17 11 14
18% 13% 15% 19% 11% 21% 14% 15% 17% 14% 15%
16 8 21 7 26 17 6 27 16 24 8
13% 11% 18% 9% 24% 25% 14% 24% 15% 30% 8%
6 2 6 3 2 - 2 3 4 1 4
4% 3% 5% 5% 2% 5% 2% 3% 2% 5%
17 7 11 10 9 14 4 15 14 9 10
13% 10% 10% 14% 9% 21% 9% 13% 13% 12% 10%
8 4 5 4 5 6 3 5 10 7 2
7% 5% 5% 6% 5% 9% 8% 5% 9% 9% 2%
8 4 15 3 21 11 2 22 6 17 6
6% 6% 13% 4% 20% 15% 6% 19% 6% 22% 6%
41 30 41 16 28 17 13 30 41 12 31
33% 42% 36% 22% 27% 25% 34% 26% 40% 15% 32%
47 21 34 34 40 20 15 42 26 32 42
37% 30% 30% 47% 38% 29% 38% 36% 26% 41% 43%



2% 2%
5% 1% 2% 1% o



)le or unfavorable opinion of each one. If you have never heard of one, please just say so.

R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
-19 -17 -15 4 47 -27 4 -29 -18 -34 -17
-15% -24% -14% -6% -44% -38% -10% -25% -18% -42% 7%
31 21 32 23 22 13 9 28 24 16 29
24% 30% 28% 32% 21% 19% 22% 24% 23% 20% 30%
50 38 47 27 69 39 13 58 42 49 46
39% 53% 42% 37% 65% 57% 33% 50% 41% 62% 48%
3 5 1 3 3 2 3 3 2 0 6
3% 6% 1% 4% 3% 2% 7% 3% 2% 1% 6%
28 17 31 20 19 11 6 25 22 15 24
22% 23% 27% 27% 18% 16% 16% 21% 21% 19% 24%
33 21 28 12 33 21 9 31 27 18 27
26% 29% 25% 17% 31% 30% 22% 27% 26% 23% 27%
17 17 19 15 36 19 4 26 15 31 20
13% 24% 17% 21% 34% 27% 10% 23% 15% 39% 20%
42 12 31 21 14 15 18 28 34 14 20
33% 16% 27% 28% 13% 22% 44% 24% 33% 18% 20%
4 0 3 2 1 2 0 2 3 1 2

4%

3%

3%

1%

2%

1%

2%

3%

1%

2%






)le or unfavorable opinion of each one. If you have never heard of one, please just say so.

R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
-21 6 -15 -14 -13 -6 -5 -17 -8 -20 -7
-16% 8% -14% -19% -12% -9% -13% -15% 7% -25% 7%
43 35 39 21 41 25 13 38 40 22 39
34% 49% 35% 29% 38% 37% 33% 33% 39% 27% 40%
63 29 55 34 53 32 18 56 48 42 46
50% 41% 48% 48% 50% 46% 46% 48% 46% 53% 47%
10 21 12 9 16 8 2 8 13 6 18
8% 30% 10% 12% 15% 12% 5% 7% 13% 8% 19%
33 14 28 12 25 17 11 30 27 15 20
26% 20% 24% 17% 23% 25% 29% 25% 26% 19% 21%
34 17 27 20 13 20 10 24 31 12 20
27% 23% 24% 27% 12% 29% 24% 21% 30% 15% 20%
29 13 28 15 41 11 9 31 17 30 26
23% 18% 24% 20% 38% 17% 22% 27% 16% 37% 26%
18 5 14 6 9 9 5 15 13 5 10
14% 7% 12% 8% 9% 13% 12% 13% 13% 7% 10%
3 2 5 11 3 3 3 8 2 10 4
3% 3% 4% 15% 3% 4% 8% 7% 2% 13% 4%






)le or unfavorable opinion of each one. If you have never heard of one, please just say so.

R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
46 1 21 11 1 14 14 17 28 -8 18
36% 1% 18% 15% 1% 20% 35% 14% 28% -10% 19%
75 22 51 29 42 30 24 52 51 24 46
59% 30% 45% 40% 40% 44% 61% 44% 50% 30% 47%
29 21 31 18 41 16 10 35 22 32 28
23% 29% 27% 25% 39% 23% 26% 30% 22% 40% 28%
47 7 36 17 16 15 18 32 33 12 21
37% 9% 32% 23% 15% 22% 44% 28% 32% 15% 21%
28 15 15 12 26 15 7 19 18 13 25
22% 21% 14% 17% 24% 22% 16% 17% 17% 16% 26%
11 7 8 7 10 3 6 8 9 7 9
9% 10% 7% 9% 9% 4% 16% 7% 9% 9% 10%
18 14 23 11 32 13 4 27 13 25 18
14% 19% 20% 16% 30% 19% 10% 23% 13% 31% 19%
15 19 21 11 9 15 3 17 22 7 13
12% 26% 19% 15% 8% 21% 7% 14% 22% 8% 13%
8 6 8 12 13 7 2 13 5 16 9
6% 9% 8% 17% 12% 10% 6% 11% 5% 20% 10%
- 3 1 2 1 1 - - 2 1 2



5% 1% 2% 19 9
o %o 1% 2% 2% 2%



)le or unfavorable opinion of each one. If you have never heard of one, please just say so.

R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu

18 WMN CEN- -TH -TH -TH -TH

-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
25 13 11 7 -8 11 3 6 15 -27 24
20% 18% 10% 9% -8% 16% 7% 6% 14% -33% 25%
74 40 57 38 48 39 21 58 56 26 59
58% 56% 51% 52% 45% 56% 53% 50% 55% 33% 60%
48 27 46 31 56 28 18 51 41 53 35
38% 38% 41% 43% 53% 40% 46% 44% 40% 66% 35%
15 9 12 15 8 11 3 17 9 8 15
12% 13% 11% 21% 8% 16% 7% 15% 9% 10% 16%
59 31 45 22 40 28 18 41 47 18 43
46% 43% 40% 31% 38% 40% 45% 35% 46% 23% 45%
24 10 21 14 18 19 14 32 23 20 12
19% 14% 19% 19% 17% 28% 35% 27% 22% 26% 12%
24 17 25 17 38 8 4 19 19 32 23
19% 23% 22% 24% 36% 12% 11% 17% 18% 41% 23%
5 5 9 3 1 2 0 6 5 0 4
4% 6% 8% 4% 1% 3% 1% 6% 5% 1% 4%
- - 0 - - 0 - 1 - - -

0%

0%

1%







)le or unfavorable opinion of each one. If you have never heard of one, please just say so.

R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
-94 -32 =77 -32 -60 41 -27 -70 -71 -36 -55
-74% -44% -68% -45% -57% -59% -66% -60% -69% -45% -57%
15 18 13 19 22 12 6 18 13 22 20
12% 25% 11% 27% 21% 18% 16% 16% 13% 27% 20%
109 49 89 51 82 53 33 88 84 58 75
86% 69% 79% 71% 7% 7% 82% 76% 82% 72% 7%
6 6 5 8 5 3 3 5 5 6 7
5% 8% 4% 12% 5% 4% 7% 4% 5% 8% 7%
8 12 8 11 17 10 4 14 8 15 13
7% 17% 7% 15% 16% 14% 9% 12% 7% 19% 13%
11 11 15 5 14 7 4 14 12 10 9
9% 15% 14% 7% 13% 10% 9% 12% 12% 12% 10%
98 38 74 46 68 46 29 74 72 48 66
7% 54% 65% 64% 64% 67% 73% 64 % 70% 60% 67%
3 5 11 1 2 4 1 10 5 0 3

2%

10%

2%

9%

5%

0%

3%






)le or unfavorable opinion of each one. If you have never heard of one, please just say so.

R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu

18 WMN CEN- -TH -TH -TH -TH

-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
57 1 22 23 -8 10 14 8 34 -10 24
45% 1% 19% 31% 7% 15% 34% 7% 33% -12% 25%
87 33 65 45 47 38 25 59 65 35 56
69% 46% 57% 62% 44% 54% 63% 50% 64 % 44% 57%
31 32 43 22 54 27 12 50 32 45 32
24% 45% 38% 31% 51% 40% 29% 43% 31% 56% 32%
36 8 36 20 19 10 15 32 26 21 18
29% 11% 32% 28% 18% 14% 36% 27% 25% 26% 19%
51 25 28 24 27 28 10 27 40 14 37
40% 35% 25% 34% 26% 40% 26% 23% 39% 18% 38%
14 11 17 4 19 14 5 23 12 10 13
11% 15% 15% 5% 18% 20% 12% 20% 12% 13% 13%
17 21 27 18 35 13 7 27 19 35 19
13% 30% 24% 26% 33% 20% 16% 24% 19% 44% 20%
9 7 5 5 5 3 3 6 5 - 10

7%

4%

2%

8%

5%

1%

5%

10%






)le or unfavorable opinion of each one. If you have never heard of one, please just say so.

R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
44 -2 -10 -7 7 -2 3 17 -23 23 -22
-35% 2% -9% -10% 7% -3% 8% 15% -23% 28% -23%
39 34 49 30 55 31 21 62 39 51 35
31% 47% 43% 41% 52% 45% 53% 54% 38% 64 % 35%
83 35 59 37 48 34 18 45 62 28 57
65% 49% 52% 51% 46% 49% 46% 39% 61% 35% 58%
10 13 27 14 29 8 3 27 12 31 12
8% 18% 24% 19% 27% 12% 8% 23% 12% 38% 12%
28 21 21 16 27 23 18 36 27 20 23
22% 30% 19% 22% 25% 33% 46% 31% 26% 25% 23%
48 25 27 20 27 23 10 23 37 10 36
38% 35% 24% 28% 26% 34% 24% 20% 36% 13% 37%
35 10 32 17 21 10 9 22 25 18 20
27% 14% 28% 24% 20% 15% 21% 19% 24% 22% 21%
5 2 6 5 2 4 0 8 2 1 7
4% 3% 5% 7% 2% 5% 1% 7% 2% 1% 7%
- - - - - 0 - 0 - - -

1%

0%







R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
87 33 65 45 47 38 25 59 65 35 56
40% 15% 30% 20% 21% 17% 11% 27% 30% 16% 25%
41 16 35 21 19 14 8 24 32 14 27
48% 50% 54% 48% 41% 38% 33% 42% 48% 39% 48%
23 3 22 11 9 12 6 22 18 11 8
27% 8% 34% 25% 19% 31% 24% 37% 27% 32% 15%
26 9 15 8 17 10 7 12 20 9 15
30% 28% 23% 17% 36% 26% 28% 20% 31% 27% 27%
19 3 8 6 6 8 6 9 14 3 8
22% 10% 13% 13% 12% 23% 24% 15% 22% 10% 15%
6 4 7 6 4 8 3 11 5 5 5
7% 11% 10% 13% 9% 22% 11% 18% 8% 15% 8%
9 2 6 6 7 3 5 9 5 7 6
10% 5% 9% 13% 15% 8% 19% 15% 7% 19% 11%
10 3 5 5 6 - 2 3 4 2 9
11% 10% 8% 12% 12% 10% 6% 7% 6% 16%
7 3 2 6 4 2 2 3 4 4 6
8% 8% 3% 14% 8% 6% 7% 4% 6% 12% 11%
3 - 2 1 - 2 1 1 4 1 -
3% 3% 2% 5% 3% 1% 6% 3%
1 2 - 2 4 - 2 1 - 2 4
2% 7% 6% 8% 10% 1% 7% 7%
2 - 2 2 - 1 - 3 - - 2




2% 3% 4% 2% 5% 3%



R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN

31 32 43 22 54 27 12 50 32 45 32

19% 20% 27% 14% 34% 17% 7% 32% 20% 28% 20%

14 9 20 8 24 7 4 16 15 23 9

45% 29% 47% 34% 44% 24% 30% 32% 46% 51% 27%

14 8 12 7 13 12 3 13 13 11 9

44% 24% 27% 30% 24% 44% 26% 26% 42% 25% 27%

5 4 10 2 20 2 3 12 3 17 6

17% 11% 24% 9% 37% 7% 30% 25% 10% 37% 18%

7 6 6 7 12 6 2 6 8 13 6

24% 20% 14% 32% 22% 21% 17% 11% 25% 30% 18%

9 7 6 9 11 6 - 7 5 9 11

28% 22% 14% 40% 20% 23% 14% 17% 19% 35%

1 2 1 2 4 2 1 2 1 4 2

2% 7% 1% 8% 8% 7% 5% 5% 2% 9% 7%

3 1 3 0 3 3 - 3 3 1 2

10% 4% 8% 2% 5% 9% 7% 8% 3% 5%

1 3 1 1 3 2 0 1 2 2 2

3% 11% 2% 4% 6% 8% 4% 3% 7% 5% 6%

1 - 1 - - 2 1 4 1 - -

2%

1%

9%

8%

2%



R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
24 11 24 15 27 15 11 32 14 21 21
26% 12% 26% 17% 29% 16% 12% 35% 15% 23% 23%
9 5 15 5 10 8 2 17 7 8 6
37% 44% 65% 32% 38% 56% 15% 52% 51% 41% 31%
6 2 5 3 8 5 3 12 1 3 7
25% 22% 23% 18% 30% 32% 27% 38% 9% 17% 34%
4 3 5 4 6 1 2 6 3 5 5
17% 31% 22% 26% 23% 10% 15% 17% 19% 25% 24%
4 - - 6 3 - 1 - 1 6 3
18% 40% 10% 11% 8% 27% 15%
- 1 5 - - 1 3 6 1 - -
11% 20% 7% 29% 19% 8%
3 - 1 - 3 3 - 4 - - 3
11% 6% 10% 18% 12% 12%
1 - 2 1 1 2 - 4 - 1 1
4% 9% 6% 5% 11% 12% 6% 5%
4 - - - 3 1 2 2 1 - 3
15% 10% 7% 23% 8% 8% 12%
1 - - 1 - 3 0 2 1 1 -
5% 6% 19% 4% 6% 9% 4%
- 2 1 0 1 1 - 2 - - 2
15% 4% 2% 5% 7% 6% 8%
- - 1 - - 2 - 3 - - -




6%

14%

7%

7%

4%

2%

6%



6% 11% 7% 12% 1% 11% 6%

3% 3% 1% 3% 13% 4% 2% 4%



R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
53 25 37 25 38 24 11 30 43 29 35
38% 18% 27% 19% 28% 18% 8% 22% 31% 21% 26%
29 13 19 6 20 14 6 10 29 13 13
55% 50% 50% 22% 53% 58% 50% 32% 67% 47% 36%
10 4 3 6 12 - 3 2 4 9 10
18% 17% 7% 23% 32% 29% 5% 10% 30% 27%
8 4 6 3 7 6 1 6 8 6 4
16% 17% 17% 12% 18% 26% 9% 19% 19% 20% 12%
14 2 4 6 5 6 2 4 9 3 7
27% 8% 11% 23% 13% 25% 22% 14% 20% 12% 21%
12 3 0 6 4 9 3 5 7 2 8
24% 12% 1% 23% 10% 35% 26% 15% 17% 6% 23%
10 - 6 4 1 5 4 8 7 1 3
19% 17% 15% 3% 19% 35% 28% 15% 5% 9%
8 2 7 3 6 1 2 5 5 4 6
15% 9% 20% 12% 17% 5% 13% 18% 11% 13% 16%
8 3 4 4 2 3 1 1 6 1 5
15% 13% 10% 17% 5% 11% 8% 5% 14% 4% 14%
8 1 3 2 5 0 3 2 4 2 5
15% 6% 9% 6% 14% 2% 24% 8% 10% 6% 15%
3 3 3 1 7 - 2 3 2 4 4
7% 11% 7% 5% 17% 17% 8% 4% 13% 12%
4 0 4 0 0 3 1 3 4 0 0



8%

1%

4%

8%

1%

1%

5%

7%

4%

12%

11%

10%

8%

3%

6%

3%

2%

6%

17%

4%

4%

2%

7%

1%

5%

2%

9%

6%

1%

11%

9%

9%

9%

13%

8%

11%

13%

4%

10%

4%

9%

2%

1%

2%

1%

5%

11%

13%

8%

5%



5%

5%

4%

1%

10%

4%

3%

0%

3%

1%

6%

5%

5%

2%

8%

1%

6%

2%

3%

3%

4%

1%

3%

3%

4%

1%

2%

1%

7%



ng as Mayor?

R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN

127 72 113 72 106 69 40 116 102 80 98

32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%

25 12 33 5 0 14 19 41 21 -10 14

20% 17% 29% 8% 0% 20% 48% 36% 21% -12% 15%

76 42 73 39 53 42 30 79 62 35 56

60% 59% 64 % 54% 50% 60% 74% 68% 60% 44% 57%

51 30 40 33 53 27 10 37 40 45 42

40% 41% 36% 46% 50% 40% 26% 32% 40% 56% 43%

7 7 6 8 12 2 4 8 4 10 9

6% 9% 6% 11% 11% 3% 10% 7% 4% 13% 9%

69 35 67 31 41 39 26 71 58 25 47

54% 49% 59% 42% 39% 57% 64 % 61% 56% 31% 48%

36 17 23 22 26 16 8 18 29 22 26

29% 23% 20% 31% 24% 23% 20% 15% 28% 28% 26%

15 13 18 11 27 12 2 20 12 22 16

12% 18% 16% 15% 26% 17% 6% 17% 11% 28% 16%



he has started moving things in the right direction but needs to do more, he hasn’t made any progress addressing that issue or he has made tt

R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN

127 72 113 72 106 69 40 116 102 80 98

32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%

21 10 19 0 8 7 17 20 23 -3 9

16% 14% 17% 0% 7% 11% 42% 17% 23% -3% 10%

74 41 66 36 57 38 28 68 63 39 53

58% 57% 59% 50% 54% 55% 71% 59% 61% 48% 55%

53 31 47 36 49 31 12 48 39 41 44

42% 43% 41% 50% 46% 45% 29% 41% 39% 52% 45%

20 12 14 14 20 6 9 19 10 10 23

16% 17% 12% 19% 19% 9% 23% 16% 10% 13% 23%

53 29 52 22 37 32 19 49 53 28 31

42% 40% 46% 30% 35% 47% 48% 42% 52% 35% 31%

40 18 31 22 24 17 10 27 29 17 29

32% 25% 27% 31% 22% 24% 24% 23% 28% 21% 30%

13 13 16 14 26 14 2 21 11 24 15

10% 18% 14% 19% 24% 21% 4% 18% 10% 31% 15%



he has started moving things in the right direction but needs to do more, he hasn’t made any progress addressing that issue or he has made tt

R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN

127 72 113 72 106 69 40 116 102 80 98

32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%

-5 0 13 -7 -10 -2 4 15 0 -10 -7

4% 0% 11% -10% -9% -3% 11% 13% 0% -13% -8%

61 36 63 32 48 33 22 65 51 35 45

48% 50% 56% 45% 45% 48% 55% 56% 50% 44% 46%

66 36 50 40 58 36 18 51 51 45 53

52% 50% 44% 55% 55% 52% 45% 44% 50% 56% 54%

11 4 12 5 7 3 6 12 7 4 8

9% 5% 10% 7% 6% 4% 14% 10% 7% 4% 8%

49 32 51 27 41 31 16 54 44 31 37

39% 45% 45% 38% 39% 44% 41% 46% 43% 39% 38%

54 26 31 26 32 27 14 27 43 21 38

42% 36% 27% 36% 30% 39% 34% 23% 42% 26% 39%

13 10 20 13 26 8 4 24 9 24 15

10% 14% 17% 19% 24% 12% 10% 20% 8% 31% 15%



he has started moving things in the right direction but needs to do more, he hasn’t made any progress addressing that issue or he has made tt

R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN

127 72 113 72 106 69 40 116 102 80 98

32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%

-35 -18 -21 -32 46 -16 10 -3 -24 -51 -28

-28% -25% -18% -45% -43% -24% 25% 2% -23% -64% -29%

46 27 46 20 30 26 25 57 39 14 35

36% 37% 41% 28% 28% 38% 63% 49% 38% 18% 36%

81 45 67 52 76 43 15 59 63 65 63

64 % 63% 59% 72% 72% 62% 37% 51% 62% 82% 64%

3 2 3 3 4 3 4 9 1 3 4

2% 3% 3% 4% 4% 4% 9% 8% 1% 4% 4%

43 25 43 17 26 23 21 48 38 11 31

34% 34% 38% 24% 24% 34% 53% 41% 37% 14% 32%

65 30 47 33 48 33 11 38 52 37 44

51% 42% 42% 46% 45% 47% 29% 32% 50% 47% 45%

16 15 20 19 28 10 4 22 12 28 19

13% 21% 17% 26% 27% 15% 9% 19% 11% 36% 20%



he has started moving things in the right direction but needs to do more, he hasn’t made any progress addressing that issue or he has made tt

R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
-39 -9 -23 -31 -24 -9 -10 -10 -32 -39 -17
-31% -12% -20% -44% -23% -13% -26% -8% -31% -49% “17%
44 31 45 20 41 30 15 53 35 20 40
35% 44% 40% 28% 39% 43% 36% 46% 34% 26% 41%
83 40 68 52 65 39 25 63 67 59 57
65% 56% 60% 72% 61% 56% 63% 54% 66% 74% 59%
3 5 5 3 4 5 - 7 3 3 4
2% 6% 5% 4% 4% 7% 6% 3% 3% 5%
41 27 40 18 37 25 15 46 32 18 36
32% 37% 35% 24% 34% 37% 36% 40% 31% 22% 37%
64 33 45 43 35 30 19 38 54 33 45
51% 46% 40% 60% 33% 43% 47% 33% 53% 42% 46%
18 7 22 8 30 9 6 24 13 26 12
15% 10% 20% 12% 28% 13% 15% 21% 13% 33% 13%
- - - - - 0 0 1 - - -

1% 1% 1%



R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN

127 72 113 72 106 69 40 116 102 80 98

32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%

-1 3 2 0 -11 -9 8 9 -10 -23 12

1% 4% 1% 0% -10% -13% 19% 8% -10% -29% 12%

31 24 30 22 28 15 14 38 20 14 36

25% 34% 27% 31% 26% 22% 35% 33% 20% 18% 37%

32 21 29 22 39 24 7 29 30 38 24

25% 30% 25% 31% 37% 35% 16% 25% 30% 47% 24%

63 26 54 28 39 30 19 49 52 28 38

50% 37% 48% 38% 37% 43% 48% 42% 51% 35% 39%



R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN

127 72 113 72 106 69 40 116 102 80 98

32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%

27 5 20 31 8 12 -6 14 9 14 24

22% 8% 18% 43% 8% 18% -14% 12% 9% 18% 25%

77 38 66 51 57 41 17 65 56 47 61

61% 54% 59% 71% 54% 59% 43% 56% 54% 59% 62%

50 33 47 21 49 28 23 51 47 33 37

39% 46% 41% 29% 46% 41% 57% 44% 46% 41% 38%

42 20 40 28 30 26 11 42 31 25 32

33% 28% 36% 38% 28% 37% 26% 36% 31% 32% 32%

35 19 26 24 27 15 7 23 24 22 29

28% 26% 23% 33% 26% 22% 16% 20% 24% 27% 30%

26 12 22 8 24 15 13 28 22 15 17

21% 16% 19% 11% 23% 22% 32% 24% 21% 19% 17%

23 21 25 13 25 13 10 23 25 18 20

19% 30% 22% 18% 23% 19% 25% 20% 24% 22% 21%



R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN

127 72 113 72 106 69 40 116 102 80 98

32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%

8 -12 4 -6 -23 -6 -2 -15 -1 -27 -3

6% 7% 4% -9% -22% -9% -5% -13% -1% -33% -3%

67 28 54 32 41 31 19 50 50 27 46

53% 39% 48% 45% 39% 45% 47% 43% 49% 33% 48%

59 40 58 38 65 37 21 65 51 53 50

47% 56% 51% 53% 61% 53% 52% 56% 49% 67% 51%

- 3 1 1 - 1 0 1 2 - 1

1%

2%

2%

1%

1%

2%



R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
16 -8 13 5 -20 3 7 12 7 -18 2
13% -12% 11% 7% -19% 4% 17% 11% 7% -22% 2%
60 25 52 30 34 26 20 50 45 22 41
47% 35% 46% 42% 32% 38% 49% 43% 44% 28% 42%
43 34 39 25 55 23 13 38 38 40 39
34% 47% 35% 35% 52% 34% 32% 32% 37% 51% 40%
8 4 1 3 6 6 6 7 6 4 5
6% 5% 1% 4% 6% 8% 16% 6% 6% 5% 5%
52 22 51 27 29 21 13 43 38 18 37
41% 30% 45% 37% 27% 30% 33% 37% 37% 23% 37%
18 9 19 11 16 17 7 26 16 16 11
14% 13% 16% 15% 15% 25% 16% 22% 16% 20% 11%
28 18 18 15 32 9 11 18 20 21 26
22% 26% 16% 21% 30% 13% 26% 15% 19% 26% 27%
16 15 21 10 23 14 2 20 18 20 13
12% 22% 19% 13% 22% 21% 5% 17% 17% 25% 13%
6 3 3 6 1 2 1 3 4 1 6

5%

3%

8%

1%

3%

2%

4%

1%



R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN

127 72 113 72 106 69 40 116 102 80 98

32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%

93 58 81 59 75 50 31 86 78 61 74

73% 81% 72% 82% 71% 72% 76% 74% 7% 76% 76%

110 65 97 65 91 59 35 101 90 70 86

87% 91% 86% 91% 86% 86% 88% 87% 88% 88% 88%

63 45 63 34 63 39 29 68 62 51 46

49% 62% 55% 47% 59% 57% 73% 59% 61% 63% 47%

47 20 35 32 28 20 6 33 28 20 40

37% 28% 31% 44% 26% 29% 16% 28% 27% 25% 41%

17 7 16 7 15 10 5 15 12 9 12

13% 9% 14% 9% 14% 14% 12% 13% 12% 12% 12%



nto affordable housing. Do you using taxpayer funds for these projects? Is that strongly or just (cont.)

R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN

127 72 113 72 106 69 40 116 102 80 98

32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%

77 15 47 27 35 31 27 51 51 19 42

61% 21% 42% 37% 33% 45% 68% 44% 50% 24% 43%

102 43 80 49 71 50 34 84 77 49 70

80% 61% 71% 68% 67% 73% 84% 72% 75% 62% 72%

25 28 33 23 35 19 6 33 25 30 28

20% 39% 29% 32% 33% 27% 16% 28% 25% 38% 28%

50 19 40 32 29 19 20 41 35 26 34

40% 26% 36% 44% 27% 28% 50% 35% 34% 32% 35%

52 25 40 18 42 31 14 43 42 24 36

41% 34% 35% 24% 39% 45% 34% 37% 41% 30% 36%

17 17 18 10 15 10 3 16 16 7 18

13% 24% 16% 14% 14% 15% 8% 14% 16% 9% 19%

8 11 15 13 21 8 3 17 10 24 10

6% 15% 13% 17% 20% 12% 8% 14% 9% 30% 10%



'ss for local restaurants and businesses and tax revenue for the City, but others are concemned it will (cont.)

R/IAGE REGION REGION/GENDER

WMN NOR NOR sSou sSou
18 WMN CEN- TH TH TH TH
54 55+ NW Sw SE NE TRAL MEN WMN MEN WMN

127 72 113 72 106 69 40 116 102 80 98

32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%

64 26 51 20 28 23 20 38 56 12 34

50% 37% 45% 28% 26% 34% 50% 33% 55% 15% 35%

95 48 82 45 67 46 30 77 79 46 65

75% 67% 72% 63% 63% 67% 75% 66% 77% 58% 67%

31 22 31 25 39 23 10 39 23 34 31

25% 31% 28% 35% 37% 33% 25% 34% 23% 42% 32%

2% 2% 1%



uld expect for the services that Denver city government provides?

R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN

127 72 113 72 106 69 40 116 102 80 98

32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%

74 46 55 47 70 47 16 57 57 53 64

58% 64 % 49% 65% 66% 68% 41% 49% 56% 67% 65%

83 47 65 51 75 47 20 66 63 57 69

66% 65% 58% 70% 71% 68% 50% 56% 62% 72% 70%

44 32 35 37 46 23 5 29 34 39 44

35% 44% 31% 51% 44% 33% 12% 25% 33% 49% 45%

39 15 31 14 29 24 15 37 29 18 25

31% 21% 27% 19% 27% 35% 37% 32% 29% 22% 25%

34 23 37 18 26 22 17 42 34 18 24

27% 33% 33% 24% 24% 32% 42% 37% 33% 23% 25%

9 1 10 4 5 - 3 8 6 4 5

7%

9%

5%

5%

7%

6%

5%



R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN

127 72 113 72 106 69 40 116 102 80 98

32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%

88 38 67 48 46 43 28 72 63 33 61

69% 53% 60% 67% 44% 62% 71% 62% 62% 41% 62%

107 55 90 60 76 56 34 94 83 56 79

85% 76% 80% 84% 72% 81% 85% 81% 81% 1% 81%

19 17 23 12 30 13 6 22 19 23 18

15% 24% 20% 16% 28% 19% 15% 19% 19% 29% 19%

29 13 30 17 31 17 11 37 21 26 22

23% 19% 26% 24% 29% 25% 27% 32% 20% 33% 22%

78 41 60 43 45 39 23 57 62 30 58

62% 58% 53% 60% 42% 56% 58% 49% 61% 38% 59%

7 15 13 8 15 8 5 15 12 12 11

6% 21% 11% 12% 14% 12% 13% 13% 12% 15% 12%

12 2 10 4 15 5 0 8 8 11 7

10% 3% 9% 5% 14% 7% 1% 7% 7% 14% 7%



Iipid transit lanes shuttling between Broadway in Denver to Yosemite Street in Aurora. The project is projected (cont.)

R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN

127 72 113 72 106 69 40 116 102 80 98

32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%

4 -27 -14 6 -25 -19 6 -7 -22 -18 0

3% -38% -12% 9% -24% 27% 15% -6% 21% -23% 0%

56 12 40 31 32 23 19 48 32 25 38

44% 17% 35% 43% 30% 33% 48% 41% 31% 31% 39%

52 39 54 24 57 41 13 55 53 43 38

41% 55% 47% 34% 54% 60% 33% 47% 52% 54% 39%

19 20 20 17 17 5 8 13 18 12 22

15% 28% 17% 23% 16% 8% 20% 12% 17% 14% 22%



iervice such as Waymo? If not, how likely would you be in the future — would you be very likely, (cont.)

R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu

18 WMN CEN- -TH -TH -TH -TH

-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
-102 -63 -86 -59 -80 -59 -37 -91 -87 -58 -80
-80% -88% -76% -82% -75% -85% -92% -79% -85% -73% -82%
13 4 14 6 13 5 2 12 8 11 9
10% 6% 12% 9% 12% 7% 4% 11% 8% 14% 9%
114 67 99 66 93 64 38 104 94 69 89
90% 94% 88% 91% 88% 93% 96% 89% 92% 86% 91%
35 21 40 12 36 23 17 42 38 27 20
28% 30% 35% 16% 34% 34% 42% 36% 37% 33% 20%
79 46 59 54 57 40 22 62 56 42 69
62% 65% 53% 75% 54% 59% 54% 53% 55% 53% 71%
8 7 18 4 11 5 8 19 12 10 4
7% 9% 16% 5% 10% 8% 20% 17% 11% 13% 4%
27 15 22 8 25 18 9 23 26 16 16
21% 20% 20% 11% 23% 26% 22% 19% 26% 21% 16%
27 23 17 17 20 23 11 25 25 12 26
21% 32% 15% 24% 19% 34% 28% 22% 24% 14% 26%
52 23 42 37 37 17 10 36 32 31 43
41% 32% 37% 51% 35% 25% 26% 31% 31% 39% 44%



R/AGE REGION REGION/GENDER

WMN NOR NOR sSou sSou
18 WMN CEN- TH TH TH TH
54 55+ NW Sw SE NE TRAL MEN WMN MEN WMN

127 72 113 72 106 69 40 116 102 80 98

32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%

47 5 33 29 12 18 15 35 28 15 25

37% 7% 29% 40% 1% 26% 38% 30% 27% 19% 25%

87 38 73 50 59 43 28 75 65 47 61

69% 54% 64% 70% 55% 63% 69% 65% 64% 59% 63%

40 33 40 22 47 26 12 41 37 32 37

31% 46% 36% 30% 45% 37% 31% 35% 36% 41% 37%



R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
59 19 46 32 38 29 18 49 41 33 37
36% 12% 28% 20% 24% 18% 11% 30% 25% 20% 23%
21 8 17 12 14 15 5 20 15 11 14
35% 44% 37% 37% 35% 53% 26% 42% 37% 34% 38%
24 7 14 11 14 8 5 9 16 10 14
40% 35% 30% 35% 36% 26% 30% 19% 39% 31% 39%
15 4 10 8 11 3 1 7 8 8 11
26% 21% 23% 26% 28% 11% 8% 14% 19% 24% 31%
13 - 8 4 7 5 3 8 7 5 6
22% 16% 12% 19% 16% 14% 16% 17% 16% 16%
7 3 6 2 7 5 5 10 6 5 4
11% 18% 13% 7% 17% 19% 25% 21% 14% 14% 11%
- 2 2 1 1 - - 2 - 1 2
9% 4% 4% 4% 3% 4% 4%
1 0 0 1 1 1 3 3 2 2 -
3% 2% 1% 2% 3% 5% 19% 7% 4% 6%
- - 3 - - - - 3 - - -

6%

6%



R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
29 20 22 14 31 16 8 19 27 22 22
32% 22% 24% 15% 34% 18% 9% 21% 30% 24% 24%
15 13 7 8 16 7 7 7 14 11 14
51% 63% 30% 60% 53% 45% 80% 35% 51% 48% 62%
10 7 7 5 11 10 4 12 9 9 7
34% 33% 34% 37% 36% 62% 43% 60% 35% 40% 32%
10 6 8 2 11 8 3 10 9 5 7
34% 30% 36% 13% 35% 48% 32% 51% 32% 24% 33%
3 5 3 1 6 3 1 4 3 2 5
10% 23% 12% 9% 19% 18% 17% 22% 11% 10% 21%
2 3 2 - 2 4 1 3 4 1 1
8% 13% 8% 8% 25% 11% 15% 14% 5% 6%
3 - 2 1 3 2 - 2 2 3 2
11% 9% 7% 11% 10% 10% 6% 12% 7%
3 - 1 - - 1 2 1 3 - -
12% 5% 9% 25% 6% 13%
2 1 2 1 1 - - - 2 1 0
7% 4% 11% 8% 2% 9% 5% 2%
1 1 1 1 2 - - - 1 2 1

5%

6%

6%

6%

5%

8%

7%



R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
52 - 40 30 16 20 11 40 26 20 26
41% 35% 41% 15% 29% 27% 35% 26% 25% 26%
45 - 31 18 18 10 16 26 30 21 15
36% 27% 25% 17% 15% 39% 23% 29% 26% 16%
29 - 18 2 21 19 5 24 18 10 12
23% 16% 2% 19% 27% 13% 21% 17% 12% 12%
- 22 11 5 16 10 1 11 12 11 10
31% 10% 6% 15% 15% 3% 9% 12% 14% 10%
- 50 13 17 34 9 7 13 15 17 34
69% 11% 24% 32% 13% 18% 11% 15% 21% 35%
- - 1 0 2 1 - 1 1 1 1
1% 0% 2% 2% 1% 1% 1% 1%
127 - 88 50 54 49 32 91 74 50 53
100% 78% 69% 51% 71% 79% 78% 72% 63% 54%
- 72 24 22 50 19 8 24 28 28 44
100% 21% 31% 47% 28% 21% 21% 27% 36% 45%



R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
- - 61 28 52 34 21 116 - 80 -
54% 39% 49% 50% 52% 100% 100%
127 72 50 44 54 35 18 - 102 - 98
100% 100% 44% 61% 51% 50% 44% 100% 100%
- - 2 - 1 - 2 - - - -
2% 1% 4%
- - 40 21 19 16 10 67 - 41 -
35% 30% 18% 24% 26% 57% 51%
- - 21 7 31 17 10 48 - 38 -
19% 9% 30% 24% 26% 42% 48%
97 - 29 27 14 14 14 - 56 - 41
7% 25% 37% 13% 20% 35% 55% 42%
29 72 21 17 39 21 3 - 45 - 56
23% 100% 18% 23% 37% 31% 9% 44% 57%




R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
47 -6 44 7 41 -22 -19 46 -39 -17 -16
-37% -9% -39% 10% -39% -32% -48% -40% -38% -22% -16%
10 5 8 15 6 4 2 10 3 10 11
8% 7% 7% 21% 6% 6% 5% 9% 3% 12% 12%
1 2 1 - 1 3 - 2 2 - 1
1% 3% 1% 1% 5% 2% 2% 1%
29 26 25 24 24 16 8 23 27 21 28
23% 36% 22% 34% 23% 23% 21% 20% 26% 26% 29%
53 18 44 21 45 24 18 48 36 29 36
42% 25% 39% 30% 42% 34% 45% 42% 35% 36% 37%
34 21 34 11 28 22 12 33 34 19 20
27% 30% 30% 15% 27% 32% 29% 28% 34% 24% 21%
- - - - 1 - - - - 1 -
1% 2%
10 5 8 15 6 4 2 10 3 10 11
8% 7% 7% 21% 6% 6% 5% 9% 3% 12% 12%
30 28 26 24 26 19 8 25 29 21 29
24% 39% 23% 34% 24% 28% 21% 22% 28% 26% 30%
40 33 35 40 32 23 10 35 32 31 41
31% 46% 31% 55% 30% 34% 26% 30% 31% 38% 42%




87
69%

40
31%
87
69%

39
54%

33
46%
39
54%

78
69%

17
15%
44
39%
16
14%
34
30%

32
45%

13
18%
15
21%
27
37%
17
24%

73
69%

18
17%
33
31%
14
13%
40
37%

46
66%

13
19%
21
31%
11
15%
24
35%

30
74%

13%
16
39%

13%
12
31%

81
70%

35
30%
81
70%

71
69%

32
31%
71
69%

48
60%

31
38%
48
60%

57
58%

41
42%
57
58%



R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
48 -32 -40 -27 -23 -30 -21 42 45 -15 -35
-38% -45% -35% -37% -22% -43% -51% -36% -44% -18% -36%
10 9 7 9 16 5 2 6 9 14 12
8% 13% 7% 13% 15% 7% 6% 5% 8% 17% 12%
58 41 47 36 39 35 23 48 53 28 47
46% 58% 42% 51% 37% 50% 57% 41% 52% 36% 48%
57 21 56 25 49 27 15 58 40 35 38
45% 29% 50% 34% 46% 40% 37% 50% 39% 44% 38%
1 - 2 1 - 1 - 3 - - 1
1% 2% 2% 1% 2% 2%
- - - - 2 2 - 2 - 2 -
2% 2% 1% 3%
- - 35 8 27 15 10 61 - 35 -
31% 12% 25% 22% 26% 52% 44%
58 21 23 18 21 13 4 - 40 - 39
46% 29% 21% 25% 20% 18% 11% 39% 40%
- - 23 15 14 14 10 48 - 28 -
21% 20% 13% 21% 26% 41% 36%
58 41 22 22 25 20 11 - 53 - 47
46% 58% 20% 30% 24% 30% 27% 52% 48%




47
37%
11
9%
44
34%
15
11%

21
29%

41
58%

37
32%
22
19%
30
26%
17
15%

19
26%

10%
23
32%
13
18%

13
12%
35
33%
13
12%
26
25%

15
21%
13
19%
13
19%
20
30%

6
16%

21%
19
48%

9%

32
27%
29
25%
32
27%
15
13%

26
25%
14
14%
27
26%
26
25%

11
13%
24
30%
19
24%

11%

21
22%
17
18%
17
17%
30
31%



R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
-80 -20 -55 =27 -30 -32 -30 -55 -59 -15 41
-63% -28% -49% -37% -28% -46% -74% -47% -57% -19% -42%
7 12 10 12 23 10 2 12 9 25 10
5% 17% 9% 17% 22% 14% 4% 10% 9% 31% 10%
86 32 65 39 53 41 31 66 68 40 51
68% 45% 58% 54% 50% 60% 78% 57% 66% 50% 53%
3 4 1 7 6 3 1 4 1 7 6
3% 5% 1% 9% 6% 4% 2% 3% 1% 9% 6%
3 9 9 5 17 7 1 8 9 18 4
3% 12% 8% 7% 16% 10% 2% 7% 8% 23% 4%
34 26 38 20 30 18 7 38 25 15 34
27% 36% 33% 27% 28% 26% 18% 33% 24% 19% 35%
23 14 21 10 19 21 7 28 21 12 17
18% 20% 18% 14% 18% 30% 19% 24% 20% 15% 17%
36 13 25 14 20 12 11 19 29 14 20
28% 18% 22% 19% 19% 18% 28% 17% 28% 17% 21%
28 5 20 15 14 8 13 19 19 14 14
22% 7% 18% 21% 13% 12% 31% 16% 18% 17% 15%
- 2 - 2 - - - - - - 2

2%

2%



R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu

18 WMN CEN- -TH -TH -TH -TH

-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
-22 59 2 5 47 11 -5 2 10 24 29
7% 82% 2% 7% 44% 16% -12% 2% 9% 30% 29%
70 6 51 31 28 28 22 53 44 26 32
55% 9% 45% 43% 26% 40% 55% 46% 43% 33% 33%
48 65 53 36 75 39 17 55 54 50 61
38% 91% 47% 50% 71% 56% 43% 48% 53% 63% 63%
8 0 9 5 3 2 1 8 4 4 4
7% 1% 8% 6% 3% 3% 2% 7% 4% 5% 4%
- - 30 15 35 16 10 55 - 50 -

26% 21% 33% 23% 25% 48% 63%
48 65 23 21 40 23 7 - 54 - 61
38% 91% 21% 29% 38% 34% 18% 53% 63%
- - 24 12 14 18 11 53 - 26 -
22% 17% 13% 27% 27% 46% 33%

70 6 25 19 14 9 10 - 44 - 32
55% 9% 22% 26% 13% 14% 24% 43% 33%




R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu

18 WMN CEN- -TH -TH -TH -TH

-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
57 27 36 30 68 8 31 30 41 53 45
45% 38% 32% 41% 64% 11% 7% 26% 40% 67% 46%
92 49 75 51 86 37 35 72 72 66 71
73% 69% 66% 70% 81% 54% 88% 62% 70% 83% 73%
35 22 38 21 18 29 5 42 30 13 26
27% 31% 34% 30% 17% 42% 12% 36% 30% 16% 27%
- 2 3 - - 4 1 6 2 - -

2% 3% 7% 2% 5% 2%
8 7 9 2 5 12 0 9 12 3 4
7% 10% 8% 3% 5% 17% 1% 8% 11% 4% 4%
19 13 22 16 9 11 3 19 16 8 17
15% 19% 19% 22% 9% 16% 6% 17% 15% 10% 17%
7 - 5 4 4 2 1 7 1 1 6
6% 4% 5% 4% 3% 3% 6% 1% 2% 6%
- 0 - - 1 3 - 2 0 1 -
1% 1% 4% 2% 0% 2%
- - 39 25 41 14 19 72 - 66 -
35% 34% 39% 20% 46% 62% 83%

92 49 33 26 45 23 15 - 72 - 71
73% 69% 30% 36% 42% 33% 38% 70% 73%




- - 22 3 9 18 2 42 - 13 -
19% 5% 9% 26% 6% 36% 16%

35 22 17 18 9 11 2 - 30 - 26

27% 31% 15% 25% 8% 17% 6% 30% 27%



R/AGE REGION REGION/GENDER

WMN NOR NOR SOu SOu

18 WMN CEN- -TH -TH -TH -TH

-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
-37 -57 43 -28 -50 -21 -6 -23 47 -28 49
-29% -80% -38% -39% -47% -30% -14% -20% -46% -36% -50%
45 7 35 22 28 24 17 47 28 26 24
35% 10% 31% 30% 26% 35% 43% 40% 27% 32% 25%
82 65 78 50 78 45 23 70 75 54 73
65% 90% 69% 70% 74% 65% 57% 60% 73% 68% 75%
5 1 4 1 7 6 4 6 6 7 0
4% 1% 3% 1% 6% 8% 9% 5% 5% 9% 0%
14 2 18 12 11 5 6 22 7 12 10
11% 3% 16% 16% 10% 8% 14% 19% 6% 15% 10%
26 4 14 9 11 13 8 19 16 6 14
20% 5% 12% 13% 10% 19% 19% 16% 15% 8% 14%
25 2 15 10 16 8 10 18 16 15 11
20% 3% 13% 15% 15% 12% 26% 15% 15% 19% 12%
31 39 33 20 45 23 7 30 32 26 39
25% 54% 29% 28% 43% 33% 16% 26% 31% 32% 40%
26 24 30 19 17 14 6 22 27 13 23
20% 33% 27% 27% 16% 20% 15% 19% 26% 17% 23%



19 3 21 13 17 11 10 28 12 20 10
15% 4% 19% 17% 16% 16% 24% 24% 12% 25% 11%
57 63 63 40 62 37 13 52 59 39 62
45% 87% 56% 55% 59% 53% 31% 45% 58% 49% 64 %



R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
-20 1 -16 -17 1 4 9 1 -9 4 -13
-16% 1% -15% -24% 0% -5% 22% 1% -9% -5% -13%
53 36 48 27 53 33 24 59 47 38 42
42% 50% 43% 38% 50% 47% 61% 50% 46% 48% 43%
74 35 65 45 53 36 16 58 56 42 55
58% 50% 57% 62% 50% 53% 39% 50% 54% 52% 57%
50 27 50 32 37 29 11 48 39 30 39
40% 37% 44% 45% 35% 43% 27% 41% 38% 38% 40%
23 9 15 12 16 7 5 10 16 12 17
19% 12% 13% 17% 15% 10% 11% 8% 16% 15% 17%



R/AGE REGION REGION/GENDER
WMN NOR NOR SOu SOu
18 WMN CEN- -TH -TH -TH -TH
-54 55+ NW SW SE NE TRAL MEN WMN MEN WMN
127 72 113 72 106 69 40 116 102 80 98
32% 18% 28% 18% 27% 17% 10% 29% 26% 20% 24%
8 7 42 - - - - 26 16 - -
6% 9% 37% 23% 15%
12 13 - 33 - - - - - 8 25
10% 18% 46% 10% 26%
15 1 31 - - - - 15 16 - -
12% 2% 27% 13% 16%
11 7 - - 33 - - - - 15 17
8% 9% 31% 19% 18%
10 13 - - 38 - - - - 15 23
8% 18% 36% 19% 23%
5 8 - - 35 - - - - 21 14
4% 12% 33% 26% 14%
16 3 - 39 - - - - - 20 19
12% 4% 54% 25% 19%
9 6 - - - 35 - 21 14 - -
7% 8% 51% 18% 14%
11 7 40 - - - - 20 18 - -
9% 10% 35% 17% 18%
16 2 - - - - 40 21 18 - -
12% 3% 100% 18% 17%
16 5 - - - 34 - 13 21 - -




13%

17
13%
22
17%
88
70%

7%

12%
24
33%
39
55%

20
17%
26
23%
68
60%

13
19%
13
18%
46
63%

12
11%
25
23%
69
65%

49%

10%
17
25%
45
66%

12%

22%
26
66%

11%

19
16%
30
26%
68
58%

20%

12
12%
22
21%
68
66%

12
15%
13
17%
55
69%

14
14%
25
25%
59
61%



22
18%
24
19%
27
21%

2%
51
41%

28
39%
27
38%

3%
2%

13
18%

19
17%
21
19%
20
18%

3%
49
44%

16
22%
22
31%
11
15%

24
33%

37
35%
34
32%
20
19%

3%
12
1%

13
18%
17
25%
10
14%

30
43%

15
39%
11
28%
11
27%

6%

28
24%
28
24%
22
19%

2%
36
31%

17
17%
20
19%
19
18%

1%
45
44%

18
23%
25
32%
20
25%

1%
15
19%

33
34%
31
32%
11
11%

2%
20
21%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
7 24 11 -3 9 10
3% 15% 10% 3% 12% 14%
101 83 55 47 40 39
46% 52% 52% 41% 50% 50%
94 59 44 50 31 28
43% 37% 42% 43% 39% 37%
17 2 -16 0 2 -1
8% 1% -16% 0% 2% 1%
59 44 25 34 24 18
27% 27% 24% 30% 31% 23%
84 75 38 46 32 40
38% 47% 36% 40% 40% 52%
76 42 42 34 23 19
35% 26% 40% 30% 29% 25%
136 86 67 69 37 46
62% 54% 64% 60% 47% 60%
149 96 72 76 43 49
68% 60% 69% 66% 54% 65%
59 55 28 32 31 24
27% 34% 26% 28% 39% 31%
12 9 5 7 6 3

6%

6%

5%

6%



114
52%
167
76%
53
24%

100
62%
130
81%
30
19%

48
45%
76
73%
29
27%

66
58%
91
79%
24
21%

47
59%
63
79%
16
21%

49
65%
63
82%
14
18%



-55
-25%
81
37%
136
62%

12
7%
85
53%
74
46%

-33
-31%
36
34%
69
66%

-22
-19%
45
39%
67
58%

-8
-10%
35
44%
43
55%

16
20%
46
60%
30
40%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
-24 21 15 -9 3 14
11% 13% 14% 8% 4% 18%
78 71 34 44 31 35
36% 44% 32% 39% 39% 46%
103 50 49 54 28 22
47% 31% 46% 47% 35% 28%
135 81 67 68 43 38
61% 51% 64% 59% 54% 50%
61 51 25 36 25 26
28% 32% 24% 31% 32% 34%
24 28 13 11 11 12
11% 17% 12% 10% 14% 16%
68 68 32 36 39 27
31% 43% 30% 31% 50% 36%
122 61 64 58 30 31
55% 38% 61% 50% 38% 41%
30 31 9 21 10 18
14% 19% 9% 18% 13% 24%



HOMEOWNER HOMEOWNER/GENDER

OWN OWN RENT RENT

OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
-2 61 5 3 31 26
1% 38% 5% 3% 39% 34%
109 111 50 59 55 51
50% 69% 48% 51% 69% 67%
111 49 55 56 24 25
50% 31% 52% 49% 31% 33%
62 100 26 36 42 54
28% 62% 25% 31% 53% 70%
141 130 66 75 61 65
64% 81% 62% 66% 76% 85%
79 30 40 40 19 11
36% 19% 38% 34% 24% 15%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
-34 8 -1 -33 0 11
15% 5% 1% -29% 0% 15%
86 63 51 35 32 28
39% 40% 49% 30% 40% 36%
120 71 52 68 32 39
55% 44% 49% 59% 40% 51%
12 26 2 10 16 10
5% 16% 2% 8% 20% 13%
38 33 19 19 11 18
17% 21% 18% 17% 14% 23%
15 16 9 6 8 8
7% 10% 9% 5% 10% 10%
114 80 53 61 38 39
52% 50% 50% 53% 47% 51%
129 96 62 67 45 47
59% 60% 59% 58% 57% 62%
91 64 43 48 34 29
41% 40% 41% 42% 43% 38%



HOMEOWNER HOMEOWNER/GENDER

OWN OWN RENT RENT

OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
-46 45 -22 -24 -6 -37
21% -28% 21% 21% 7% 48%
28 12 13 15 10 2
13% 7% 13% 13% 12% 3%
73 52 35 38 32 19
33% 32% 33% 33% 40% 25%
119 97 57 62 38 56
54% 60% 54% 54% 47% 73%
32 69 13 19 35 30
15% 43% 13% 16% 45% 39%
126 115 59 67 57 53
57% 72% 56% 58% 72% 69%
94 45 46 48 22 23
43% 28% 44% 42% 28% 31%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
46 49 25 21 16 29
21% 31% 23% 18% 21% 38%
(2) (2) (3) (2) (2) (1)
44 51 25 19 24 23
20% 32% 24% 16% 30% 30%
(3) (1) (2) (3) (1) (2)
53 25 38 14 16 9
24% 15% 37% 12% 20% 11%
(1) (3) (1) (4) (3) (4)
22 24 10 12 11 13
10% 15% 10% 10% 14% 17%
(5) (4) (4) (5) (4) (3)
35 10 9 26 4 6
16% 6% 9% 22% 5% 8%
4) (8) (5) (1) (8) (6)
15 16 8 7 9 6
7% 10% 7% 6% 11% 8%
(6) (5) (6) (6) (5) (5)
11 11 6 6 5 6
5% 7% 5% 5% 6% 8%
(7) (7) (8) (7) (7) (7)
11 12 6 5 6 5



5%
(8)

2%
(10)

3%
9)

2%
(11)

8%
(6)

5%
9)

3%
(10)

3%
(11)

5%
(7)

2%
9)

1%
(11)

2%
(10)

4%
(8)

2%
*(10)

4%
9)

2%
*(10)

7%
(6)

2%
(10)

2%
9)

1%
(11)

6%
(8)

5%
9)

4%
(10)

4%
(11)



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
109 97 45 64 41 51
50% 60% 43% 56% 52% 67%
(2) (1) (4) (2) (2) (1)
109 87 45 64 36 48
50% 55% 42% 56% 45% 62%
(3) (2) (5) (1) (3) (2)
113 67 65 48 43 24
51% 42% 61% 42% 54% 31%
(1) (4) (1) (5) (1) (6)
95 72 47 48 24 43
43% 45% 44% 42% 31% 57%
(4) (3) (3) (6) (5) (3)
86 63 51 35 32 28
39% 40% 49% 30% 40% 36%
(7) (5) (2) (7) (4) (4)
95 51 42 52 22 25
43% 32% 40% 45% 28% 33%
(5) (6) (6) (4) (6) (5)
93 42 39 54 18 23
42% 26% 37% 47% 23% 30%
(6) (7) (7) (3) (9) (7)
61 42 32 29 21 19



28%
(8)
50

23%
9)
41

19%

(10)

29
13%
(11)

26%
9)
42

26%
(8)
30

19%

(10)

29
18%
(11)

30%
(8)
19

18%

(10)
24

22%
9)
16

15%

(11)

25%
9)
31

27%
(8)
17

15%

(10)

13
12%
(11)

27%
(7)
21

27%
(8)
16

20%

(10)

12
16%
(11)

24%
9)
19

25%
(8)
15

19%

(11)
15
20%
(10)



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
36 25 16 20 12 12
17% 16% 15% 18% 15% 16%
(1) (1) (1) (1) (1) (1)
15 16 7 8 7 7
7% 10% 6% 7% 9% 9%
(2) (2) (3) (2) (2) (2)
11 6 9 2 3 3
5% 4% 8% 2% 4% 4%
(3) (4) (2) (4) (4) (4)
10 6 5 5 3 3
4% 4% 5% 4% 4% 4%
(4) (3) (4) (3) (3) (3)
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
133 83 59 73 40 41
60% 52% 56% 64% 51% 53%
(1) (1) (1) (1) (1) (1)
111 77 55 55 38 37
50% 48% 53% 48% 48% 48%
(2) (2) (2) (2) (2) (2)
84 61 41 43 28 31



38%
(4)
93

42%
(3)

38%
(3)
50

31%
(4)

39%
(4)
43

41%
(3)

37%
(4)
50

43%
(3)

35%
(3)
25

32%
(4)

40%
(3)
22

29%
(4)



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
7 24 11 -3 9 10
3% 15% 10% 3% 12% 14%
101 83 55 47 40 39
46% 52% 52% 41% 50% 50%
94 59 44 50 31 28
43% 37% 42% 43% 39% 37%
6 7 5 1 4 3
3% 4% 5% 1% 5% 4%
95 76 50 45 36 36
43% 47% 47% 40% 45% 47%
34 29 12 23 17 12
16% 18% 11% 20% 21% 16%
59 30 32 27 14 16
27% 19% 31% 23% 18% 21%
25 18 6 19 9 10
11% 12% 6% 16% 11% 13%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
68 70 33 35 30 38
31% 44% 31% 31% 38% 50%
68 55 23 45 25 28
31% 34% 22% 39% 31% 37%
73 35 37 36 14 20
33% 22% 36% 31% 18% 27%
39 41 15 23 21 20
18% 25% 15% 20% 26% 26%
38 24 21 16 9 15
17% 15% 20% 14% 12% 19%
31 26 15 17 12 12
14% 16% 14% 15% 15% 16%
29 21 10 19 9 11
13% 13% 9% 16% 12% 15%
32 17 18 14 12 5
15% 11% 17% 13% 15% 7%
31 11 17 15 6 4
14% 7% 16% 13% 8% 6%
27 14 14 13 7 7
12% 9% 14% 11% 9% 9%
21 9 9 12 6 3



10%
12
6%
10
4%
12
6%
14
6%
11
5%

3%

6%
17
11%
15
9%
10
7%

5%
5%

13
8%

9%

5%

2%

3%

6%

5%

2%

10%
6%
7%

10
8%
7%
5%

4%

8%
11
14%
5%
5%
7%
7%

9%

4%
8%
11
14%
9%
4%
3%

6%



2%
1%
1%
1%

11
5%

4
3%

2%

1%

1%

4%

0%

2%

1%

2%

9%

1%

2%

3
4%

1%

1%

1%

6%

1%

2%

0%

0%

2%

1%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
50 36 28 23 11 21
23% 23% 26% 20% 14% 28%
135 98 66 69 45 49
61% 61% 63% 60% 57% 64%
85 62 39 46 34 28
39% 39% 37% 40% 43% 36%
51 23 26 25 11 11
23% 15% 24% 22% 14% 15%
84 75 41 44 34 37
38% 47% 39% 38% 43% 49%
51 38 16 34 23 15
23% 24% 16% 30% 29% 20%
34 24 22 12 11 12
15% 15% 21% 10% 14% 16%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
-16 -9 17 2 9 3
7% 5% -16% 1% 11% 4%
95 51 42 52 22 25
43% 32% 40% 45% 28% 33%
110 59 60 50 31 28
50% 37% 57% 44% 39% 37%
5 4 2 2 1 3
2% 3% 2% 2% 1% 4%
90 47 40 50 21 22
41% 29% 38% 43% 27% 29%
55 37 27 27 15 22
25% 23% 26% 24% 19% 29%
55 23 32 23 16 6
25% 14% 31% 20% 21% 8%
15 42 3 12 21 20
7% 26% 3% 11% 26% 26%
- 8 - - 5 3

5%



0% 1%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
-34 8 -1 -33 0 11
15% 5% 1% -29% 0% 15%
86 63 51 35 32 28
39% 40% 49% 30% 40% 36%
120 71 52 68 32 39
55% 44% 49% 59% 40% 51%
15 16 8 7 9 6
7% 10% 7% 6% 11% 8%
71 47 44 28 23 21
32% 30% 42% 24% 28% 28%
53 39 23 30 13 26
24% 24% 21% 26% 17% 34%
67 32 29 38 19 13
31% 20% 28% 33% 24% 17%
11 23 1 10 14 9
5% 14% 1% 8% 17% 12%
1 3 1 - 2 0
0% 2% 1% 3% 0%
2 - - 2 - -



1% 2%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
-5 11 0 -5 4 5
2% 7% 0% 4% 5% 7%
61 42 32 29 21 19
28% 26% 30% 25% 27% 24%
66 31 32 34 17 13
30% 19% 31% 29% 22% 17%
11 12 6 5 6 5
5% 8% 5% 4% 7% 6%
50 30 26 24 16 14
23% 18% 25% 21% 20% 18%
23 10 7 16 2 8
11% 7% 7% 14% 3% 11%
43 20 25 18 15 5
19% 13% 24% 15% 19% 6%
51 41 16 34 16 24
23% 25% 16% 30% 20% 32%
41 47 25 16 25 20
18% 29% 23% 14% 32% 27%
2 - - 2 - -



1% 2%



HOMEOWNER HOMEOWNER/GENDER

OWN OWN RENT RENT

OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
-26 10 -20 -6 -3 12
-12% 6% -19% -5% -4% 15%
29 29 16 13 12 15
13% 18% 15% 12% 16% 20%
55 19 36 19 15 4
25% 12% 34% 17% 19% 5%
5 7 3 2 1 4
2% 5% 2% 2% 2% 5%
25 22 14 11 11 11
11% 14% 13% 10% 14% 15%
16 7 8 8 4 3
7% 4% 7% 7% 5% 4%
39 12 28 11 11 1
18% 8% 27% 10% 14% 1%
67 39 17 50 20 19
31% 25% 16% 43% 25% 25%
65 72 36 29 32 39
29% 45% 34% 25% 40% 51%
3 - - 3 - -



2% 3%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
-78 -14 -51 -27 -8 -7
-36% 9% 49% -23% 11% 10%
50 42 19 31 21 19
23% 26% 18% 27% 27% 25%
128 56 70 58 30 26
58% 35% 67% 51% 37% 34%
6 5 1 5 2 3
3% 3% 1% 4% 2% 4%
44 37 17 27 19 16
20% 23% 17% 23% 24% 20%
62 32 28 34 17 16
28% 20% 27% 30% 21% 21%
66 23 42 24 13 10
30% 15% 40% 21% 16% 14%
41 54 16 25 25 27
19% 34% 15% 22% 32% 35%
- 8 - - 3 5

5%






HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
-12 -35 -14 2 -19 15
5% 22% 13% 1% 24% -20%
93 42 39 54 18 23
42% 26% 37% 47% 23% 30%
105 77 52 52 38 38
48% 48% 50% 46% 47% 50%
35 10 9 26 4 6
16% 6% 9% 22% 5% 8%
58 32 30 28 14 17
26% 20% 28% 25% 18% 22%
56 30 22 34 12 16
25% 19% 20% 30% 15% 21%
49 47 31 18 26 22
22% 30% 29% 16% 32% 28%
15 22 8 7 11 11
7% 14% 8% 6% 14% 15%
7 18 6 1 12 4
3% 11% 6% 1% 16% 5%






HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
20 32 7 13 0 28
9% 20% 6% 12% 1% 37%
95 72 47 48 24 43
43% 45% 44% 42% 31% 57%
75 40 40 35 25 15
34% 25% 38% 30% 31% 20%
46 49 25 21 16 29
21% 31% 23% 18% 21% 38%
49 23 22 27 8 15
22% 14% 21% 23% 10% 19%
17 16 8 9 6 9
8% 10% 7% 8% 8% 12%
58 24 32 26 19 6
26% 15% 30% 22% 23% 7%
30 23 8 22 13 10
14% 14% 7% 20% 16% 14%
17 24 11 6 16 8
8% 15% 11% 5% 20% 10%
3 1 - 3 1 -




2% 1% 3% 2%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

220 160 105 115 79 77
55% 40% 26% 29% 20% 19%

3 22 15 18 -3 21

2% 14% 14% 16% 4% 28%

109 87 45 64 36 48
50% 55% 42% 56% 45% 62%
105 65 59 46 39 26
48% 41% 56% 40% 49% 35%

22 24 10 12 11 13

10% 15% 10% 10% 14% 17%

87 63 34 52 25 35

39% 40% 33% 46% 31% 45%

50 31 29 20 19 12

23% 19% 28% 18% 24% 15%

56 34 30 26 19 15

25% 21% 28% 23% 24% 19%

6 7 1 4 4 2

3%

4%

0%

1%

4%






HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
131 -90 -55 -76 42 44
60% -56% -53% 66% -53% 57%
41 30 24 17 16 15

19% 19% 22% 15% 20% 19%
172 120 79 93 58 58
78% 75% 75% 81% 73% 76%

11 11 6 6 5 6

5% 7% 5% 5% 6% 8%

30 19 18 12 11 9

14% 12% 17% 10% 13% 11%

27 15 12 15 11 3

12% 9% 12% 13% 14% 4%
145 105 67 78 47 55
66% 66% 64% 68% 59% 72%

7 10 3 4 6 4

3%

6%

3%

4%






HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

220 160 105 115 79 77
55% 40% 26% 29% 20% 19%

9 43 13 21 8 32

4% 27% 12% 19% 10% 41%

109 97 45 64 41 51
50% 60% 43% 56% 52% 67%
100 53 58 43 34 20
46% 33% 55% 37% 42% 26%

44 51 25 19 24 23
20% 32% 24% 16% 30% 30%

66 46 20 45 17 28

30% 29% 19% 40% 22% 37%

32 24 17 15 14 10

15% 15% 17% 13% 17% 13%

68 30 40 28 20 10

31% 18% 38% 24% 25% 13%

10 8 2 8 3 5

5%

5%

1%

2%

7%






HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
14 -19 28 15 11 -26
6% 12% 27% 13% 14% -34%
113 67 65 48 43 24
51% 42% 61% 42% 54% 31%
99 86 36 63 33 50
45% 54% 34% 55% 41% 65%
53 25 38 14 16 9
24% 15% 37% 12% 20% 11%
60 43 26 34 27 15
27% 27% 25% 30% 34% 20%
67 39 22 45 11 28
30% 24% 21% 39% 14% 36%
32 47 14 19 22 22
15% 29% 13% 16% 27% 29%
8 6 5 3 3 3
3% 4% 4% 3% 4% 4%
- 0 - - 0 -

0%







HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN
109 97 45 64 41 51
50% 44% 21% 29% 19% 24%
53 43 20 33 16 25
49% 45% 45% 52% 40% 49%
19 33 12 7 17 16
18% 34% 26% 11% 41% 30%
33 22 13 20 8 15
31% 23% 30% 31% 18% 29%
12 22 6 7 6 16
11% 22% 13% 10% 14% 31%
16 11 12 5 4 5
15% 11% 26% 7% 10% 10%
11 12 8 3 5 7
10% 13% 18% 4% 13% 14%
9 9 - 9 4 5
8% 9% 14% 11% 9%
10 6 4 6 2 4
9% 6% 9% 9% 4% 7%
2 3 - 2 1 2
2% 3% 3% 4% 3%
2 5 - 2 3 -
2% 5% 3% 8%
2 3 2 - 1 2




2% 3% 4% 2% 3%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

100 53 58 43 34 20
63% 34% 36% 27% 21% 13%
37 24 24 13 14 10
36% 44% 41% 30% 41% 49%
24 19 12 12 10 9
24% 35% 21% 29% 29% 45%
29 8 23 7 7 2
29% 16% 39% 16% 20% 9%
24 9 13 11 6 3
24% 16% 22% 26% 18% 13%
21 12 10 11 6 5
21% 22% 17% 26% 18% 27%
6 3 4 2 2 1
6% 5% 8% 5% 6% 3%
9 0 5 4 - 0
8% 1% 8% 9% 2%
4 3 1 3 2 1
4% 6% 2% 8% 7% 4%
1 3 1 - 2 1

1%

6%

2%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN
53 35 34 19 17 14
58% 39% 37% 21% 19% 16%
20 20 15 5 9 9
38% 55% 45% 26% 54% 61%
17 6 10 7 4 2
32% 16% 31% 35% 23% 12%
12 7 7 5 4 3
22% 19% 20% 26% 24% 18%
5 5 3 1 2 3
9% 14% 10% 7% 13% 20%
5 3 4 1 1 -
9% 7% 11% 6% 5%
7 - 4 3 - -
12% 12% 14%
5 1 5 - - 1
10% 3% 15% 7%
5 1 1 4 1 -
10% 3% 4% 19% 6%
4 0 3 1 0 -
7% 1% 7% 6% 2%
3 0 2 1 - 0
6% 1% 6% 7% 2%
3 1 3 - 1 -




1%

3%



2%

3%

3%

3%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

83 46 35 49 19 26
61% 33% 25% 36% 14% 19%
40 18 12 27 6 12
48% 39% 35% 56% 30% 46%
12 10 5 8 5 5
15% 22% 14% 16% 28% 18%
19 5 9 10 2 2
23% 10% 26% 22% 13% 8%
16 7 7 9 0 6
20% 15% 21% 19% 2% 24%
15 7 5 10 2 5
18% 15% 13% 21% 8% 19%
9 10 3 5 6 4
10% 22% 10% 11% 34% 14%
8 10 3 5 4 6
10% 21% 10% 10% 21% 21%
6 7 - 6 3 4
7% 14% 13% 13% 15%
8 5 3 5 1 4
10% 11% 9% 10% 4% 16%
11 2 4 6 2 -

13% 4% 13% 13% 9%
5 3 2 2 2 2




6%

6%

6%

5%

3%

4%

3%

8%

5%

4%

2%

5%

2%

1%

5%

3%

8%

9%

6%

5%

8%

8%

8%

9%

6%

2%

7%

2%

4%

1%



2% 2% 2% 2% 2% 2%
1 1 - 1 1 -
1% 2% 2% 4%
2 - 1 1 - -
2% 2% 2%
- 2 - - - 2
4% 6%
- 1 - - 0 0
2% 2% 1%
5 2 2 2 2 0
6% 4% 7% 5% 8% 2%
1 1 - 1 1 0

1% 2% 2% 3% 1%



HOMEOWNER HOMEOWNER/GENDER

OWN OWN RENT RENT

OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
38 33 19 19 11 18
17% 21% 18% 17% 14% 23%
129 96 62 67 45 47
59% 60% 59% 58% 57% 62%
91 64 43 48 34 29
41% 40% 41% 42% 43% 38%
15 16 9 6 8 8
7% 10% 9% 5% 10% 10%
114 80 53 61 38 39
52% 50% 50% 53% 47% 51%
45 40 16 29 20 21
21% 25% 15% 25% 25% 27%
46 23 27 19 14 9
21% 15% 26% 16% 18% 12%



1ings worse.

HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
46 6 14 32 1 5
21% 4% 13% 28% 1% 6%
133 83 59 73 40 41
60% 52% 56% 64% 51% 53%
87 77 46 41 39 36
40% 48% 44% 36% 49% 47%
36 25 16 20 12 12
17% 16% 15% 18% 15% 16%
96 58 43 53 28 28
44% 36% 41% 46% 35% 37%
44 50 20 24 20 28
20% 31% 19% 21% 25% 37%
43 27 26 17 19 8
20% 17% 25% 15% 24% 10%



1ings worse.

HOMEOWNER HOMEOWNER/GENDER

OWN OWN RENT RENT

OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
1 6 6 5 3 3
0% 4% 5% 4% 4% 4%
111 77 55 55 38 37
50% 48% 53% 48% 48% 48%
109 83 50 60 41 40
50% 52% 47% 52% 52% 52%
15 16 7 8 7 7
7% 10% 6% 7% 9% 9%
96 61 49 47 31 30
44% 38% 46% 41% 39% 39%
65 57 23 42 21 34
29% 35% 22% 36% 26% 45%
45 26 27 18 21 6
20% 16% 25% 16% 26% 7%



1ings worse.

HOMEOWNER HOMEOWNER/GENDER

OWN OWN RENT RENT

OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
-34 61 -19 16 29 -32
16% -38% -18% 14% 37% 42%
93 50 43 50 25 22
42% 31% 41% 43% 32% 29%
127 110 62 65 54 54
58% 69% 59% 57% 68% 71%
11 6 9 2 3 3
5% 4% 8% 2% 4% 4%
82 44 34 47 22 19
37% 27% 33% 41% 27% 25%
83 77 37 46 33 43
38% 48% 35% 40% 41% 56%
44 33 25 19 22 11
20% 21% 24% 17% 27% 15%



1ings worse.

HOMEOWNER HOMEOWNER/GENDER

OWN OWN RENT RENT

OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
-53 -37 23 29 -23 15
-24% -23% 22% -25% -29% -19%
84 61 41 43 28 31
38% 38% 39% 37% 35% 40%
136 98 64 72 51 46
62% 61% 61% 63% 64% 60%
10 6 5 5 3 3
4% 4% 5% 4% 4% 4%
74 55 36 38 25 28
34% 34% 34% 33% 31% 37%
93 67 37 56 28 37
42% 42% 35% 49% 36% 48%
43 31 27 16 22 9
19% 20% 26% 14% 28% 12%

0%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
17 2 16 0 2 -1
-8% 1% -16% 0% 2% 1%
59 44 25 34 24 18
27% 27% 24% 30% 31% 23%
76 42 42 34 23 19
35% 26% 40% 30% 29% 25%
84 75 38 46 32 40
38% 47% 36% 40% 40% 52%



HOMEOWNER HOMEOWNER/GENDER

OWN OWN RENT RENT

OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
-2 61 5 3 31 26
1% 38% 5% 3% 39% 34%
109 111 50 59 55 51
50% 69% 48% 51% 69% 67%
111 49 55 56 24 25
50% 31% 52% 49% 31% 33%
49 77 23 26 40 33
22% 48% 22% 22% 51% 43%
60 33 27 34 15 19
27% 21% 26% 29% 19% 24%
52 28 28 24 14 14
24% 17% 26% 21% 17% 19%
59 22 27 31 11 11
27% 14% 26% 27% 13% 14%



HOMEOWNER HOMEOWNER/GENDER

OWN OWN RENT RENT

OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
55 12 -33 22 -8 16
-25% 7% 31% -19% -10% 20%
81 85 36 45 35 46
37% 53% 34% 39% 44% 60%
136 74 69 67 43 30
62% 46% 66% 58% 55% 40%
3 1 - 3 1 -

1%

0%

3%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
-24 21 15 -9 3 14
11% 13% 14% 8% 4% 18%
78 71 34 44 31 35
36% 44% 32% 39% 39% 46%
103 50 49 54 28 22
47% 31% 46% 47% 35% 28%
13 9 5 7 6 4
6% 6% 5% 6% 7% 5%
66 61 29 37 26 32
30% 38% 27% 32% 32% 41%
32 33 21 10 17 16
14% 21% 20% 9% 22% 21%
58 26 26 32 12 14
26% 16% 24% 28% 15% 18%
45 24 23 21 16 8
20% 15% 22% 19% 20% 10%
7 6 1 6 3 4

3%

4%

1%

5%



HOMEOWNER HOMEOWNER/GENDER

OWN OWN RENT RENT

OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
172 105 80 92 57 52
78% 65% 76% 80% 72% 67%
196 132 92 103 68 64
89% 83% 88% 90% 86% 84%
135 81 67 68 43 38
61% 51% 64% 59% 54% 50%
61 51 25 36 25 26
28% 32% 24% 31% 32% 34%
24 28 13 11 11 12
11% 17% 12% 10% 14% 16%



HOMEOWNER HOMEOWNER/GENDER

OWN OWN RENT RENT

OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
62 100 26 36 42 54
28% 62% 25% 31% 53% 70%
141 130 66 75 61 65
64% 81% 62% 66% 76% 85%
79 30 40 40 19 11
36% 19% 38% 34% 24% 15%
62 74 24 37 40 31
28% 46% 23% 33% 50% 40%
79 56 41 38 21 35
36% 35% 39% 33% 27% 45%
35 18 10 26 11 8
16% 11% 9% 22% 14% 10%
44 12 30 14 8 4
20% 7% 28% 12% 10% 5%



HOMEOWNER HOMEOWNER/GENDER

OWN OWN RENT RENT

OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
75 74 19 56 33 40
34% 46% 18% 49% 41% 53%
147 117 62 85 56 58
67% 73% 59% 74% 71% 76%
72 43 43 29 23 18
33% 27% 41% 25% 29% 24%

1%

1
1%



HOMEOWNER HOMEOWNER/GENDER

OWN OWN RENT RENT

OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
136 86 67 69 37 46
62% 54% 64% 60% 47% 60%
149 96 72 76 43 49
68% 60% 69% 66% 54% 65%
93 48 45 48 21 27
42% 30% 43% 42% 26% 35%
56 48 28 28 22 22
25% 30% 26% 24% 28% 29%
59 55 28 32 31 24
27% 34% 26% 28% 39% 31%
12 9 5 7 6 3

6%

6%

5%

6%



HOMEOWNER HOMEOWNER/GENDER

OWN OWN RENT RENT

OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
114 100 48 66 47 49
52% 62% 45% 58% 59% 65%
167 130 76 91 63 63
76% 81% 73% 79% 79% 82%
53 30 29 24 16 14
24% 19% 27% 21% 21% 18%
62 38 34 28 26 12
28% 24% 33% 24% 33% 15%
105 92 42 63 37 51
48% 57% 40% 54% 47% 67%
35 15 19 16 7 7
16% 9% 18% 14% 9% 10%
18 15 10 8 9 6
8% 10% 9% 7% 12% 8%



HOMEOWNER HOMEOWNER/GENDER

OWN OWN RENT RENT

OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
-54 7 -33 -21 9 4
-25% 5% 31% -19% 12% 5%
68 68 32 36 39 27
31% 43% 30% 31% 50% 36%
122 61 64 58 30 31
55% 38% 61% 50% 38% 41%
30 31 9 21 10 18
14% 19% 9% 18% 13% 24%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
-164 137 -78 -85 60 72
74% -85% 74% 74% 76% -95%
28 12 13 15 10 2
13% 7% 13% 13% 12% 3%
192 148 92 100 70 75
87% 93% 87% 87% 88% 97%
73 52 35 38 32 19
33% 32% 33% 33% 40% 25%
119 97 57 62 38 56
54% 60% 54% 54% 47% 73%
28 18 14 14 16 2
13% 11% 13% 12% 20% 3%
45 34 21 25 16 17
21% 21% 20% 21% 21% 22%
55 30 27 29 8 20
25% 19% 25% 25% 11% 27%
64 66 30 33 29 35
29% 42% 29% 29% 37% 46%



HOMEOWNER HOMEOWNER/GENDER

OWN OWN RENT RENT

OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
32 69 13 19 35 30
15% 43% 13% 16% 45% 39%
126 115 59 67 57 53
57% 72% 56% 58% 72% 69%
94 45 46 48 22 23
43% 28% 44% 42% 28% 31%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

84 73 43 41 35 34
51% 44% 26% 25% 21% 21%
27 32 13 14 15 15
33% 44% 31% 34% 44% 45%
28 24 10 18 9 12
34% 33% 23% 44% 27% 36%
15 18 6 8 9 9
17% 24% 15% 20% 25% 26%
15 11 8 7 5 6
18% 15% 18% 18% 14% 17%
16 8 10 6 4 4
19% 10% 23% 15% 11% 11%
4 0 2 2 0 -

5% 0% 5% 4% 1%
3 2 3 - 2 0
4% 3% 8% 6% 1%
3 0 3 - 0 -

3%

0%

7%




HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

60 25 28 33 11 14
66% 28% 30% 36% 12% 16%
32 10 11 21 4 6
52% 39% 40% 63% 34% 43%
25 9 15 10 3 6
42% 36% 54% 32% 26% 44%
21 9 10 12 5 4
36% 36% 36% 36% 45% 30%
10 3 5 5 0 3
16% 13% 18% 14% 2% 21%
5 3 1 4 3 -

9% 11% 4% 13% 25%
5 3 2 3 2 1
8% 11% 9% 8% 20% 4%
1 2 - 1 1 1
2% 9% 4% 10% 8%
2 2 1 1 - 2
3% 8% 4% 2% 15%
3 - 2 1 - -

5%

1%

4%



HOMEOWNER HOMEOWNER/GENDER

OWN OWN RENT RENT

OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
- 101 - - 52 45
63% 66% 59%
48 42 27 21 19 23
22% 26% 25% 18% 23% 30%
56 7 29 27 4 2
25% 4% 27% 24% 6% 2%
39 5 20 19 2 3
18% 3% 19% 16% 3% 4%
74 6 28 46 2 3
34% 3% 27% 40% 3% 4%
4 0 2 1 - 0
2% 0% 2% 1% 0%
104 149 55 48 75 70
47% 93% 53% 42% 95% 92%
113 10 48 65 4 6
51% 6% 45% 57% 5% 8%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
105 79 105 - 79 -
48% 50% 100% 100%
115 77 - 115 - 77
52% 48% 100% 100%
- 4 - - - -
2%
27 71 27 - 71 -
12% 44% 25% 89%
76 9 76 - 9 -
35% 5% 73% 11%
21 68 - 21 - 68
10% 43% 18% 89%
92 8 - 92 - 8
42% 5% 80% 10%




HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
-95 -33 53 42 -14 -18
43% 21% 51% 37% -18% 24%
12 19 5 7 11 6
5% 12% 5% 6% 14% 8%

1 3 - 1 2 1
1% 2% 1% 3% 1%
49 41 21 28 19 22
22% 26% 20% 25% 24% 29%
74 73 38 36 36 35
34% 46% 36% 32% 45% 45%
84 23 42 42 10 13
38% 14% 40% 37% 13% 16%
- 1 - - 1 -

1% 2%

12 19 5 7 11 6
5% 12% 5% 6% 14% 8%
51 44 21 30 21 23
23% 27% 20% 26% 26% 30%
62 63 26 36 32 29
28% 39% 25% 32% 40% 38%




158
72%

26
12%
79
36%
36
17%
79
36%

96
60%

32
20%
46
29%
29
18%
47
30%

79
75%

26
25%
79
75%

79
68%

36
32%
79
68%

46
58%

32
40%
46
58%

47
62%

29
38%
47
62%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
75 -58 -24 -51 -28 -27
-34% -36% -22% 45% -35% -35%
22 18 10 12 9 8
10% 11% 9% 11% 12% 10%
97 75 34 64 37 35
44% 47% 32% 55% 47% 45%
99 63 60 39 28 34
45% 39% 57% 34% 36% 44%
2 1 2 - 1 -

1% 0% 2% 1%
- 4 - - 4 -

2% 5%
62 29 62 - 29 -

28% 18% 59% 36%
39 34 - 39 - 34
18% 21% 34% 44%
34 37 34 - 37 -

15% 23% 32% 47%
64 35 - 64 - 35
29% 22% 55% 45%




26
12%
74
33%
20
9%
75
34%

53
33%
10
6%
71
44%

2%

14
13%
47
45%
11
10%
21
20%

13
11%
27
23%

8%
54
47%

25
31%

5%
35
44%

3%

29
37%

6%
33
43%

2%



HOMEOWNER HOMEOWNER/GENDER

OWN OWN RENT RENT

OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
-76 -85 -29 47 -34 47
-35% -53% -28% -41% -43% -62%
35 20 22 13 13 7
16% 12% 21% 11% 16% 9%
111 105 51 60 46 54
50% 65% 49% 52% 59% 71%
10 8 6 4 4 3
5% 5% 6% 3% 5% 4%
25 12 16 9 8 4
11% 8% 15% 8% 11% 5%
73 36 32 41 20 15
33% 22% 30% 35% 26% 20%
45 28 23 21 13 15
20% 18% 22% 18% 17% 20%
44 36 17 27 14 21
20% 22% 16% 23% 18% 28%
23 41 11 12 19 18
10% 25% 10% 11% 24% 23%
2 - - 2 - -

1%

1%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
220 -160 105 115 -79 =77
100% -100% 100% 100% -100% -100%
- 160 - - 79 77
100% 100% 100%
220 - 105 115 - -
100% 100% 100%
105 - 105 - - -
48% 100%
115 - - 115 - -
52% 100%
- 79 - - 79 -
50% 100%
- 77 - - - 77
48% 100%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
111 63 61 50 22 39
51% 40% 58% 44% 28% 50%
165 110 83 82 50 57
75% 69% 78% 72% 63% 75%
54 47 21 32 28 19
24% 29% 20% 28% 35% 24%
5 3 4 2 3 -

2% 2% 3% 1% 3%
16 10 6 9 5 5
7% 7% 6% 8% 6% 6%
27 27 10 17 14 13
12% 17% 9% 15% 18% 17%
6 6 2 4 5 1
3% 4% 2% 3% 7% 2%
1 3 1 - 2 0
1% 2% 1% 3% 1%
83 50 83 - 50 -

38% 31% 78% 63%
82 57 - 82 - 57
37% 36% 72% 75%




21 28 21 - 28 -
10% 17% 20% 35%

32 19 - 32 - 19
15% 12% 28% 24%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
143 7 60 -83 20 -12
65% 4% 57% 72% 25% -16%
38 83 22 16 50 32
17% 52% 21% 14% 62% 42%
182 77 83 99 30 44
83% 48% 79% 86% 38% 58%
6 13 4 2 9 2
3% 8% 4% 2% 12% 3%
13 36 8 5 26 9
6% 22% 8% 4% 33% 12%
19 35 10 9 14 21
9% 22% 10% 8% 18% 27%
35 23 20 16 13 10
16% 15% 19% 14% 16% 14%
98 26 44 55 10 16
45% 17% 42% 47% 12% 21%
48 27 19 29 7 18
22% 17% 18% 25% 9% 23%



19 49 12 7 35 11
9% 30% 11% 6% 45% 15%
146 53 63 83 17 34

67% 33% 60% 72% 21% 44%



HOMEOWNER HOMEOWNER/GENDER

OWN OWN RENT RENT

OWN RENT MEN WMN MEN WMN
220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
20 43 22 -3 -18 -21
9% 27% 21% 2% -23% -28%
120 59 64 56 31 28
54% 37% 61% 49% 39% 36%
100 101 41 59 49 49
46% 63% 39% 51% 61% 64%
82 71 35 47 37 30
37% 44% 33% 41% 46% 40%
18 31 7 11 12 19
8% 19% 7% 10% 15% 24%



HOMEOWNER HOMEOWNER/GENDER
OWN OWN RENT RENT
OWN RENT MEN WMN MEN WMN

220 160 105 115 79 77
55% 40% 26% 29% 20% 19%
23 15 14 9 9 6
11% 10% 13% 8% 11% 8%
19 12 4 16 4 8
9% 8% 4% 14% 5% 10%
5 21 4 1 8 13
2% 13% 4% 1% 10% 17%
22 10 10 12 3 6
10% 6% 10% 10% 4% 7%
30 8 11 19 4 4
13% 5% 10% 16% 5% 5%
23 10 14 10 6 4
11% 6% 13% 8% 8% 5%
17 19 11 5 8 11
8% 12% 11% 5% 10% 14%
26 8 12 14 8 -

12% 5% 12% 12% 10%
24 14 12 13 7 6
11% 9% 11% 11% 9% 7%
17 22 10 7 11 10
8% 14% 10% 6% 14% 13%
13 19 3 10 10 9




6%

20
9%
57
26%
144
65%

12%

34
21%
28
18%
98
61%

3%

10
10%
25
23%
70
67%

8%

8%
32
28%
73
64 %

13%

17
22%
16
21%
46
58%

12%

17
22%
12
15%
48
63%



71
32%
70
32%
38
17%

1%
40
18%

28
17%
27
17%
30
19%

2%
72
45%

30
28%
34
33%
23
22%

1%
17
17%

42
36%
35
31%
15
13%

1%
22
19%

17
21%
14
17%
17
21%

1%
31
39%

11%
11
14%
13
17%

3%
41
53%



