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Methodology
• New Bridge Strategy (R) and Aspect Strategic (D) conducted a survey 

among N=655 registered voters in Colorado from June 26-July 1, 2026. 

• Interviews were conducted online. Interviews were distributed 
proportionally throughout the state. Quotas were set for key demographic 
sub-groups, such as gender and age. 

 
• The margin of error is +3.83% for the overall sample. The margin of error 

will vary for sub-groups.

• Trend data from past surveys is included throughout the deck for 
comparison. 
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Education
High school or less 15%
Some college 30%
College grad 33%
Post grad 22%

Key Demographics

Gender
Male 49%
Female 50%

Age
18-34 28%
35-44 18%
45-54 15%
55-64 14%
65+ 25%

Ethnicity
White 78%
Voters of Color 22%

Parent Status
Parent with kids at home 27%
No kids at home 73%

Party
Republican 23%
Independent 51%
Democrat 26%
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Views of What Defines 
Colorado & the 150th 

Statehood Celebration
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6% 24% 32% 38%

A lot Some Not much Nothing

Fewer than one-in-three have heard about Colorado’s upcoming 
150th anniversary of statehood.

How much have you seen, read or heard, if anything, about Colorado’s upcoming 150th anniversary celebration of statehood?

30%
A lot/Some

Top Subgroups Seen “A lot/Some”

Age 35-44 44%

Dads 41%

Men 18-44 36%

Republicans 36%

Democrats 18-44 36%

Parents 36%

City residents 36%
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Voters say the focus of Colorado’s 150th celebration 
should be more on honoring the state’s history.

Just so everyone has the same information, Colorado will have been a state for 150 years this August. Which two or three of the following do you think Colorado's 150th celebration of statehood 
should focus on most?

*Percentages add up to greater than 100% because multiple responses were allowed

Honoring the state’s history 67%
Recognizing Colorado’s diverse communities and cultures 44%
Inspiring the next generation of Coloradans 40%
Highlighting the contributions of local communities to Colorado 37%
Promoting civics education, that is, teaching about government and 
democracy 32%
Showcasing Colorado to the rest of the nation 29%
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Protecting lands, water and wildlife is deemed the most important attribute 
to Colorado’s way of life.

For each of the following, how important is it to the Colorado way of life? Is it very important, somewhat important, not very important or not at all important?

Ranked by % Very Important Very Important Total Important

Protecting Colorado's lands, water and wildlife 86% 98%
Ensuring freedom and personal choice 79% 97%
Providing opportunities to thrive economically and socially 73% 95%
Spending time outdoors in nature 71% 96%
Maintaining a healthy, active lifestyle 64% 96%
Helping your neighbors and community 61% 95%
Maintaining Colorado’s western heritage and traditions 43% 82%
Rooting for Colorado’s professional sports teams 24% 60%
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Nine-in-ten or more Coloradans view environmental protection, free and fair elections, 
affordability, protecting rights and religious freedom as important ideals for Colorado today.

Here are a few things that were considered parts of Colorado’s founding ideals. As Colorado marks its 150th year of statehood, please indicate how important you believe each remains today.

Ranked by % Very Important Very Important Total Important

Protecting our lands and waters 89% 99%
Ensuring free and fair elections 89% 98%
Being a place where people can afford to live and work 84% 98%
Protecting the rights of all residents 80% 95%
Ensuring no one is discriminated against based on their religious 
views 69% 90%
Being independent and doing things the Colorado way, whether or 
not that aligns with other states 47% 86%
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Coloradans across partisan lines tend to rate similar ideals highly. 

Republican

Ensuring free/fair elections
92%

Protecting lands/waters
81%

Afford to live/work
77%

Protecting rights
68%

No one is discriminated against – religious 
views
63%

Here are a few things that were considered parts of Colorado’s founding ideals. As Colorado marks its 150th year of statehood, please indicate how important you believe each remains today.

Independent

Protecting lands/waters
89%

Ensuring free/fair elections
88%

Afford to live/work
85%

Protecting rights
80%

No one is discriminated against – religious 
views
67%

Democrat

Protecting lands/waters
96%

Protecting rights
91%

Ensuring free/fair elections
89%

Afford to live/work
89%

No one is discriminated against – religious 
views
79%

Showing % Very Important
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17% 53% 19% 4%

A great deal A fair amount Not very much None at all

Seven-in-ten Coloradans think the state has succeeded a great deal 
or a fair amount in achieving the ideals on which it was founded.

Thinking about all of these ideals, how much do you think we have succeeded over these 150 years in achieving the ideals for which this state was founded? 

70%
Great deal/Fair 

amount

Top Subgroups “Great deal/Fair amount”

Democrats 89%
Seen A lot/Some about CO 150th 83%
Women College+ 81%
Women 18-44 79%
Non-Denver metro women 77%
Men of color 77%
Small town residents 77%
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When asked to choose, a majority think Colorado values are better 
described as communal rather than individual.

If you had to choose, which of the following would you say is a better description of Colorado values? 

Being a place where individuals 
carve their own path and are self-
reliant

Being a place where people pull 
together to overcome challenges 
facing their communities
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State and National Pride
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29% 34% 21% 10% 6%

Extremely proud Very proud Moderately proud

Only a little proud Not at all proud

More than four-in-five voters are proud to be Coloradan with three-
in-five extremely or very proud.

How proud are you to be a Coloradan? 

84%
Extremely/Very/Moderately proud
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One-in-four voters cite the natural beauty of the state as a reason 
they are proud to be a Coloradan.

What are the two or three reasons you are proud to be a Coloradan? 

%
Natural Beauty and Outdoors 25%
Progressive Policies and Rights 13%
Cultural Diversity and Inclusivity 9%
Personal History and Connection 9%
Community and Kindness 9%
Sports and Recreation 6%
Political Concerns 6%
Positive Experiences 4%
Economic Opportunities 4%
Safety and Resilience 3%
Education and Career Development 3%
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Dissatisfaction with the state’s politics is the top reason cited by 
those who say they are not proud to be a Coloradan.

What are the two or three reasons you are not proud to be a Coloradan? 

%
Political Dissatisfaction 44%

High Crime Rate 14%

High Taxes 10%

Inflation Concerns 6%

Poor Infrastructure and Road Conditions 5%

Overregulation and Business Climate 3%

Unfriendly Community 3%
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Voters say the state’s natural beauty and its people are the best things about 
Colorado today.

What would you say is the best thing about Colorado today? 

%
Natural Beauty and Landscapes 31%
Community and People 12%
Political and Social Progressiveness 11%
Outdoor Activities and Recreation 11%
Diversity and Inclusion 9%
Weather and Climate 7%
Challenges and Criticisms 3%
Natural Resources and Geology 3%
Rural and Independent Lifestyle 2%
Geographical Location 2%

“The beauty in its preserved lands 
and the kindness of people.”

Female, Age 25-34, GOP, Adams 
County

“The natural landscapes and 
beautiful mountains.” Male, Age 

35-44, IND, Boulder County

“Mountains, communities, diversity of 
cultures.” Female, Age 65+, DEM, La Plata 

County

“Our ability for anyone to come here and 
meet great people that care. We have the 
resources of larger communities with the 

feeling of Mayberry.” Male, Age 35-44, DEM, 
Weld County
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Similarly, outdoor recreation activities dominate as the most 
distinctly Coloradan pastimes, traditions or activities.

And just for fun, is there a tradition, activity or pastime that you think of as distinctly Coloradan? 
*Asked of Sample B, N=329

%
Hiking and Climbing 22%
Skiing and Snowboarding 12%
Outdoor Sports and Activities 12%
Cultural and Community Events 11%
Unique Local Attractions 6%
Food and Local Produce 5%
Support for Local Sports Teams 4%
Natural Beauty Appreciation 3%
Local Identity and Uniqueness 2%
Wildlife and Hunting 2%
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Green chili and beer are most volunteered as distinctly Coloradan 
foods and beverages.

And just for fun, is there a food or beverage that you think is distinctly Coloradan? 
*Asked of Sample A, N=326

%

Green Chili 18%
Local Craft Beer 14%
Coors Beer 12%
Rocky Mountain Oysters 9%
Pueblo Chiles 5%
Colorado Produce (peaches, melons, etc) 4%
Colorado Beef 2%
Beau Jo’s Mountain Pizza 2%
Breakfast Burritos 2%
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Vast majorities of Coloradans continue to say we have more in common 
than what divides us, and the state’s best days are ahead.

For each of the following statements please indicate if you agree or disagree.
*Asked of Sample A, N=326

77%
70% 65% 66%

23%
30% 34% 34%

Total Agree Total Disagree

+54 +40 +31 +32

Nov 2024 July 2026* Nov 2024 July 2026*

32%
Strongly 

Agree
8% - Str. 
Disagree

24%
Strongly 

Agree

15%
Strongly 
Disagree

As Coloradans, we have more in common 
than what divides us

Colorado’s best days are ahead

30%
Strongly 

Agree

11% 
Strongly 
Disagree

23%
Strongly 

Agree

11%
Strongly 
Disagree
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33% 37%
23% 20%22% 18%11% 13%10% 12%

National Colorado

Extremely proud Very proud Moderately proud Only a little proud Not at all proud

Three-in-four Coloradans are proud to be an American, on par with voters 
across the country.

How proud are you to be an American? 
*National data from June NBC News Survey

78%
Ext/Very/Moderately Proud

75%
Ext/Very/Moderately Proud
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More than one-in-three Coloradans cite freedom and rights as the 
reason they are proud to be American.

What are the two or three reasons you are proud to be an American? 

%

Freedom and Rights 35%
Economic Opportunities 11%
Greatest Country 9%
Immigration and Diversity 6%
Military Strength 5%
Constitution and Founding Documents 5%
Religious Values 4%
Community Support 4%
Patriotism and National Pride 2%
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Concerns about political leadership are top of mind among 
Coloradans who say they are not proud to be an American.

What are the two or three reasons you are not proud to be an American? 

%

Political Leadership Concerns 37%

Foreign Policy and International Relations 19%

Authoritarianism and Nationalism 15%

Racism and Discrimination 12%

Constitutional and Judicial Issues 7%

Historical Violence and Global Impact 4%
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More state voters say they are proud to be a Coloradan 
than an American.

How proud are you to be an American? 
How proud are you to be a Coloradan?

75%
Proud to be 
an American

84%
Proud to be a 

Coloradan
Showing % Extremely/Very/Moderately Proud



24

There are differences based on political ideology, with the small 
portion of the electorate who say they are Socialist most distinct.

How proud are you to be an American? 
How proud are you to be a Coloradan?

67%

88% 94% 92%97%
85%

61%

26%

Conservative Moderate Liberal Socialist

Ext/very/moderately proud - CO Ext/very/moderately proud - US

-30 +3 +33 +66
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The youngest voters show the greatest gap in being proud to be 
Coloradan versus American; almost no distinction among 55+.

How proud are you to be an American? 
How proud are you to be a Coloradan?

85% 81% 85% 82% 86%

58%

77% 78% 81%
88%

Age 18-34 Age 34-45 Age 45-54 Age 55-64 Age 65+

Ext/very proud - CO Ext/very proud - US

+27 +4 +7 +1 -2
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Majorities of Coloradans say as Americans we have more in common that 
what divides us and are optimistic about the days ahead.

For each of the following statements please indicate if you agree or disagree.

77%
63%

23%
37%

Total Agree Total Disagree

+54 +26

As Americans, we have more in common 
than what divides us

America’s best days are ahead

34%
Strongly 

Agree 10% - Str. Disagree

25%
Strongly 

Agree

14% 
Strongly
Disagree
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At the same time, four-in-five believe it is harder to attain the 
American Dream today than a generation ago, nearly the same as 

U.S. voters.

5% 6%
16% 11%

78% 80%

Easier to attain About the same Harder to attain

Compared with the past - say a generation ago - do you feel the American Dream is easier to attain today, harder to attain, or is it about the same?
*National data from June NBC News Survey

National Colorado



28

Three-quarters of voters of every age group view the American 
Dream as more difficult to attain today.

Compared with the past - say a generation ago - do you feel the American Dream is easier to attain today, harder to attain, or is it about the same?

10% 7% 6% 3% 2%
10% 10% 9% 14% 14%

79% 83% 79% 77% 82%

Age 18-34 Age 35-44 Age 45-54 Age 55-64 Age 65+

Easier About the same Harder

-69 -76 -73 -74 -80
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Civic Education and Trust in 
Institutions in Colorado
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Majorities of voters say they trust these institutions to do the right thing, 
especially small businesses. 

How much do you trust or distrust each of the following people or organizations to do the right thing? 
*Asked of Sample A, N=326 ^Asked of Sample B, N=329

27%

26%

25%

37%

47%

24%

27%

31%

19%

30%

19%

20%

16%

15%

19%

12%

11%

13%

11%

15%

12%

15%

17%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Trust a lot Trust a little Neither trust nor distrust Unsure Distrust a little Distrust a lot

Non-profit foundations 
and organizations in 

Colorado^

Small business in Colorado*

The people who 
administer elections and 

count ballots in CO^

Colorado law 
enforcement^

Public colleges and 
universities in Colorado*

Total 
Trust

Total 
Distrust

77% 2%

56% 28%

55% 27%

54% 23%

51% 27%
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Many voters express relatively little trust in government, particularly the 
federal government.

How much do you trust or distrust each of the following people or organizations to do the right thing? 
*Asked of Sample A, N=326 ^Asked of Sample B, N=329

3%

6%

14%

13%

22%

15%

17%

31%

34%

25%

14%

29%

14%

13%

16%

23%

17%

13%

17%

14%

42%

29%

28%

21%

20%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%
Trust a lot Trust a little Neither trust nor distrust Unsure Distrust a little Distrust a lot

Large corporations in 
Colorado^

Journalists in Colorado*

Local government in your 
area

Colorado state 
government^

The federal government*

Total 
Trust

Total 
Distrust

47% 34%

47% 38%

45% 41%

23% 46%

18% 65%
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Distrust in the federal and state government has edged up slightly.

How much do you trust or distrust each of the following people or organizations to do the right thing?
*Asked of Sample A, N=326 ^Asked of Sample B, N=329

November 2023 March 2025 July 2026
Total 
Trust

Total 
Distrust

Total 
Trust

Total 
Distrust

Total 
Trust

Total 
Distrust

The federal government 25% 61% 23% 62% 18% 65%
Colorado state government 37% 45% 47% 39% 45% 41%
Local government in your area 40% 40% 49% 30% 47% 38%
The people who administer elections 
and count ballots in Colorado 55% 27% 58% 25% 56% 28%
Journalists in Colorado 36% 39% 45% 33% 47% 34%
Large corporations in Colorado 17% 56% 22% 47% 23% 46%
Small business in Colorado 69% 6% 76% 4% 77% 2%
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1% 4%
20%

31% 27%

Much too much Somewhat too much About the right amount Somewhat too little Much too little

A majority of voters think Colorado places too little emphasis on 
civic education.

Do you think Colorado currently places too much, too little, or about the right amount of emphasis on civic education, that is, teaching about government and democracy?

5%
Too much

58%
Too little



34

Nine-in-ten voters say that understanding how state government 
works is an important characteristic of being a Coloradan.

Some people pay more attention to how Colorado’s system of government works and how state government decisions are made, while others do not. To what extent do you think understanding how Colorado’s 
government works is an important characteristic of being a Coloradan?

45%
Very 

Important

91%
Total 

Important
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Questions?
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Lori Weigel & Kathryn Hahne
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alex@aspectstrategic.com 
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