Table 30-1
QUESTION 22:

Social media's effect on kids'

BANNER 1

BASE=TOTAL SAMPLE

**D/S (CONCERNED - NOT
CONCERNED)

EXT/VERY CONCERNED

TOTAL CONCERNED

EXTREMELY CONCERNED

VERY CONCERNED

NOT VERY CONCERNED

NOT AT ALL CONCERNED

COLORADO STATEWIDE / 26011 / MARCH 20-25, 2026 PAGE 1
How concerned are you about each of the following? Are you very concerned, somewhat concerned, not very concerned or not at all concerned?
mental health
GENDER AGE AGE IT GENDER/AGE DMA REGION I REGION ITI REGION II/GENDER
BAL- BAL-
ANCE ANCE DENVR BAL- DENVR BAL-
MEN MEN WOMEN WOMEN CcO FRONT OF DENVR OF METRO ANCE METRO ANCE

TOTAL MEN WOMEN 18-34 35-44 45-54 55-64 65+ 18-44 45+ 18-44 45+ 18-44 45+ DENVR SPRNGS RANGE STATE METRO STATE MEN MEN WOMEN WOMEN

613 300 307 135 129 98 92 159 264 349 148 152 111 196 473 108 505 108 337 276 182 119 151 156

100% 49% 50% 22% 21% 16% 15% 26% 43% 57% 24% 25% 18% 32% T7% 18% 82% 18% 55% 45% 30% 19% 25% 25%

588 286 299 130 116 95 87 159 247 341 140 146 105 193 448 108 482 106 316 272 170 116 144 154

96% 95% 97% 97% 90% 97% 94% 100% 94% 98% 94% 96% 95% 99% 95% 100% 95% 99% 94% 99% 93% 98% 96% 99%

530 254 272 118 112 81 76 144 229 301 128 126 99 173 401 103 437 94 281 250 152 102 126 146

87% 85% 89% 87% 87% 83% 82% 90% 87% 86% 86% 83% 89% 89% 85% 95% 86% 87% 83% 91% 84% 86% 83% 94%

600 293 303 133 123 96 89 159 255 345 144 149 108 194 461 108 494 107 326 274 176 117 148 155

98% 98% 99% 98% 95% 98% 97% 100% 97% 99% 97% 98% 98% 99% 97% 100% 98% 99% 97% 99% 97% 99% 98% 100%

261 123 136 51 63 35 40 73 113 148 60 63 51 84 209 40 214 47 146 116 75 47 68 68

43% 41% 44% 38% 49% 36% 44% 46% 43% 42% 40% 41% 46% 43% 445 37% 42% 44% 43% 42% 42% 40% 45% 44%

269 131 136 67 49 46 36 71 116 153 68 63 47 89 192 62 222 47 135 134 77 55 58 78

44% 44% 44% 50% 38% 47% 39% 45% 44% 44% 46% 42% 42% 45% 41% 58% 445 44% 40% 49% 42% 46% 38% 50%

70 39 31 15 11 15 14 15 26 44 16 23 10 21 60 5 57 13 46 24 24 16 22 9

11% 13% 10% 11% % 15% 15% 10% 10% 13% 11% 15% 9% 11% 13% 5% 11% 12% 14% 9% 13% 13% 15% 6%

13 7 4 2 6 2 3 - 8 4 4 3 3 1 12 - 12 1 11 2 6 1 3 1

2% 2% 1% 2% 5% 2% 3% - 3% 1% 3% 2% 2% 1% 3% - 2% 1% 3% 1% 3% 1% 2% -

NEW BRIDGE STRATEGY / ASPECT STRATEGTIC



Table 30-2
QUESTION 22:

COLORADO STATEWIDE / 26011 / MARCH 20-25, 2026

How concerned are you about each of the following? Are you very concerned, somewhat concerned, not very concerned or not at all concerned?

Social media's effect on kids'

BANNER 2

BASE=TOTAL SAMPLE

**D/S (CONCERNED - NOT
CONCERNED)

EXT/VERY CONCERNED

TOTAL CONCERNED

EXTREMELY CONCERNED

VERY CONCERNED

NOT VERY CONCERNED

NOT AT ALL CONCERNED

mental health

PAGE 2

REGION II/AGE EDU EDU II EDU/GENDER ETHNICITY ETHNICITY/GENDER MODE VERSION
DENVR DENVR BAL- BAL- LESS
METRO METRO ANCE ANCE HS OR SOME COLL POST THAN MEN MEN WOMEN WOMEN WHITE WHITE VOC VvOoC SAMP  SAMP
TOTAL 18-44 45+ 18-44 45+ LIESS COLL GRAD GRAD COLL COLL+ <COLL COLL+ <COLL COLL+ WHITE VOC MEN WOMEN MEN WOMEN T2W PANEL A B
613 159 178 104 172 92 184 202 135 276 337 132 169 141 166 484 129 241 239 59 68 345 268 307 306
100% 26% 29% 17% 28% 15% 30% 33% 22% 45% 55% 21% 28% 23% 27% 79% 21% 39% 39% 10% 11% 56% 44% 50% 50%
588 145 171 102 170 88 175 195 130 263 325 123 163 139 159 462 126 227 232 59 66 333 255 296 292
96% 91% 96% 98% 99% 96% 95% 96% 96% 95% 96% 94% 96% 99% 96% 95% 98% 94% 97% 99% 98% 97% 95% 96% 95%
530 133 148 96 154 81 158 171 120 239 292 112 142 125 147 423 108 202 217 52 55 307 224 271 259
87% 83% 83% 92% 89% 88% 86% 85% 89% 87% 87% 85% 84% 89% 89% 87% 84% 84% 91% 87% 81% 89% 83% 88% 85%
600 152 174 103 171 90 179 199 132 269 331 127 166 140 162 473 127 234 235 59 67 339 262 302 299
98% 95% 98% 99% 99% 98% 98% 98% 98% 98% 98% 97% 98% 99% 98% 98% 99% 97% 99% 100% 99% 98% 97% 98% 98%
261 75 70 38 78 40 77 69 75 117 144 54 69 64 72 211 50 99 111 24 25 173 88 125 136
43% 47% 39% 36% 45% 44%  42%  34% 55% 43% 43% 41% 41% 45% 44% 44% 39% 41% 46% 40% 37% 50% 33% 41% 44%
269 58 78 58 76 41 81 102 46 121 148 58 73 61 75 212 58 103 106 28 30 133 136 146 124
44% 36% 44% 56% 44% 44%  44%  50% 34% 44% 44% 44% 43% 43% 45% 44% 45% 43% 44% 47% 44% 39% 51% 47% 40%
70 19 27 7 17 9 21 217 12 31 39 15 24 15 15 50 20 32 19 12 32 38 31 39
11% 12% 15% 7% 10% 10% 12% 13% 9% 11% 12% 12% 14% 11% 9% 10% 15% 13% 8% 12% 18% 9% 14% 10% 13%
13 7 3 1 1 2 4 4 3 6 6 4 3 1 3 11 1 7 3 - 1 6 7 5 7
2% 5% 2% 1% 1% 2% 2% 2% 2% 2% 2% 3% 2% 1% 2% 2% 1% 3% 1% - 1% 2% 3% 2% 2%
NEW BRIDGE STRATEGY / ASPECT STRATEGTIC
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Table 30-3
QUESTION 22:
How concerned are you about each of the following? Are you very concerned, somewhat concerned, not very concerned or not at all concerned?

Social media's effect on kids' mental health

BANNER 3
PARTY/ 2024
PARTY PARTY/GENDER PARTY/AGE IDEOLOGY IDEOLOGY PREZ VOTE
LIB/
V LIB/ SOCIAL
IND/ GOP GOP IND IND DEM DEM GOP GOP IND IND DEM DEM v SOCIAL CONS -IST

TOTAL GOP ELSE DEM MEN WOMEN MEN WOMEN MEN WOMEN 18-44 45+ 18-44 45+ 18-44 45+ CONS CONS MOD LIB —-IST IND IND TRUMP HARRIS
BASE=TOTAL SAMPLE 613 159 288 166 86 73 142 143 72 91 58 102 122 166 84 81 69 203 189 221 114 72 93 257 325
100% 26% 47% 27% 14% 12%  23% 23% 12% 15% 9% 17% 20% 27% 14% 13% 11% 33% 31% 36% 19% 12% 15% 42% 53%
**D/S (CONCERNED - NOT 588 156 272 160 83 73 133 138 70 88 54 102 112 160 81 79 69 198 177 213 111 67 91 244 315
CONCERNED) 96% 98% 94% 97% 96% 100% 94% 96% 98% 97% 93% 100% 92% 96% 96% 98% 100% 98% 94% 96% 97% 93% 97% 95% 97%
EXT/VERY CONCERNED 530 144 250 137 74 69 123 125 57 77 52 92 107 143 70 66 64 180 162 188 98 61 83 2217 277
87% 90% 87% 83% 86% 95% 86% 88% 79% 85% 90% 90% 88% 86% 84% 82% 94% 89% 85% 85% 86% 84% 89% 88% 85%
TOTAL CONCERNED 600 157 280 163 85 73 138 140 71 89 56 102 117 163 83 80 69 200 183 217 113 70 92 251 320
——————————————— 98% 99% 97% 98% 98% 100% 97% 98% 99% 98% 97% 100% 96% 98% 98% 99% 100% 99% 97% 98% 98% 97% 99% 97% 99%
EXTREMELY CONCERNED 261 76 117 68 35 41 59 57 28 38 28 48 54 63 31 37 41 95 80 86 44 30 36 119 129
43% 48% 41% 41% 40% 57% 42% 40% 40% 42% 49% 47% 44% 38% 37% 45% 59% 47% 42% 39% 38% 41% 38% 46% 40%
VERY CONCERNED 269 68 132 69 40 28 63 68 29 39 24 44 53 79 39 30 24 85 81 103 54 31 47 109 148
44% 43% 46% 42% 46% 39%  44% 48% 40% 43% 41% 43% 44% 48% 47% 36% 34% 42% 43% 46% 47% 43% 50% 42% 45%
NOT VERY CONCERNED 70 14 30 26 10 4 15 15 14 12 4 10 10 20 12 14 4 20 22 28 14 9 9 24 43
11% % 11% 16% 12% 5% 11% 11% 19% 13% 6% 10% 8% 12% 14% 17% 6% 10% 11% 13% 13% 12% 10% 9% 13%
NOT AT ALL CONCERNED 13 2 8 3 2 - 4 3 1 1 2 - 5 3 2 1 - 2 6 4 2 2 1 6 5
2% 1% 3% 2% 2% - 3% 2% 1% 2% 3% - 4% 2% 2% 1% - 1% 3% 2% 2% 3% 1% 3% 1%

NEW BRIDGE STRATEGY / ASPECT STRATEGTIC
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Table 30-4
QUESTION 22:
How concerned are you about each of the following? Are you very concerned, somewhat concerned, not very concerned or not at all concerned?

Social media's effect on kids' mental health

BANNER 4
PARENT STATUS FINANCES FINANCES II FINANCES/GENDER LENGTH OF RESIDENCE
COMEY GETTING GETTING

NON- NON-  NON- COMEY /NO TOT BY/ BY/ 20+

PAR- PAR- PARENT PARENT /SAV- SAV- GETT- STRG- TOT NOT  COMFY COMEY STRGLNG STRGLNG 0-5 6-10 11-19 YRS/

TOTAL ENTS ENTS DADS MOMS MEN  WOMEN INGS INGS ING BY LING COMFY COMFY MEN  WOMEN MEN WOMEN YEARS YEARS YEARS  NAT
BASE=TOTAL SAMPLE 613 168 445 84 82 216 224 112 208 188 76 319 265 164 154 119 141 79 71 59 404
100% 27% 73%  14% 13% 35% 37% 18% 34% 31% 12% 52% 43% 27% 25% 19% 23% 13% 12% 10% 66%
**D/S (CONCERNED - NOT 588 166 422 83 82 203 216 111 202 176 70 313 246 158 152 110 135 73 69 59 387
CONCERNED) 96% 99% 95% 98% 100% 94% 96% 99% 97% 93% 92% 98% 93% 97% 99% 92% 95% 92% 97% 100% 96%
EXT/VERY CONCERNED 530 152 378 75 76 179 196 93 185 157 69 278 226 142 134 96 127 68 62 50 350
87% 91% 85% 89% 92% 83% 87% 84% 89% 83% 90% 87% 85% 87% 87% 81% 89% 86% 87% 85% 87%
TOTAL CONCERNED 600 167 434 83 82 210 220 111 205 182 73 316 255 161 153 115 138 76 70 59 396
——————————————— 98% 99% 97% 99% 100% 97% 98% 100% 99% 97% 96% 99% 96% 98% 100% 96% 98% 96% 98% 100% 98%
EXTREMELY CONCERNED 261 78 184 45 32 78 104 52 90 70 33 141 104 75 65 41 62 34 33 24 170
43% 46% 41% 53% 39% 36% 46% 46% 43% 37% 44% 44% 39% 46% 42% 34% 44% 43% 46% 41% 42%
VERY CONCERNED 269 74 195 31 44 101 92 42 95 87 35 137 122 68 69 56 64 34 29 26 180
44% 44% 44%  36% 53% 47% 41% 37% 46% 46% 46% 43% 46% 41% 45% 47% 45% 43% 41% 44% 45%
NOT VERY CONCERNED 70 15 55 8 6 31 24 18 20 25 5 38 30 19 19 18 12 8 8 9 46
11% 9% 12% 10% 8% 14% 11% 16% 10% 13% 6% 12% 11% 12% 12% 15% 8% 10% 11% 15% 11%
NOT AT ALL CONCERNED 13 1 12 1 - 6 4 - 3 6 3 3 9 3 1 5 3 3 1 - 8
2% 1% 3% 1% - 3% 2% - 1% 3% 4% 1% 4% 2% - 4% 2% 4% 2% - 2%

NEW BRIDGE STRATEGY / ASPECT STRATEGTIC



Table 30-5
QUESTION 22:

COLORADO STATEWIDE / 26011 / MARCH 20-25, 2026

How concerned are you about each of the following? Are you very concerned, somewhat concerned, not very concerned or not at all concerned?

Social media's effect on kids'

BANNER 5

BASE=TOTAL SAMPLE

**D/S (CONCERNED - NOT
CONCERNED)

EXT/VERY CONCERNED

TOTAL CONCERNED

EXTREMELY CONCERNED

VERY CONCERNED

NOT VERY CONCERNED

NOT AT ALL CONCERNED

mental health

GEO GEO II AT CONCERN AT INTERACTION AT RISK DATA CENTERS
TOT
SMALL TOT WEEKLY/ NOT
SMALL CITY/ TOWN/ EXT EXT/V TOT LESS BENE- BENE- DOWN- NO FAMIL-
TOTAL CITY SUBURB TOWN RURAL SUBURB RURAL CONCERN CONCERN DAILY+ OFTEN NEVER FITS RISKS UNSURE FITS SIDES EFFECT IAR
613 147 282 80 104 429 184 193 421 181 281 151 144 279 190 106 351 72 85
100% 24% 46% 13% 17% 70% 30% 31% 69% 29% 46% 25% 23% 45% 31% 17% 57% 12% 14%
588 137 269 80 103 405 182 188 405 176 268 144 137 265 185 101 338 65 84
96% 93% 95% 100% 99% 94% 99% 98% 96% 97% 95% 95% 95% 95% 97% 96% 96% 90% 98%
530 120 244 70 96 364 166 178 375 161 245 124 116 245 169 94 300 61 75
87% 82% 87% 88% 92% 85% 90% 92% 89% 89% 87% 82% 81% 88% 89% 89% 86% 86% 88%
600 142 275 80 103 417 183 190 413 178 275 148 141 272 188 103 344 68 85
98% 96% 98% 100% 99% 97% 100% 99% 98% 99% 98% 98% 98% 98% 99% 98% 98% 95% 99%
261 64 110 38 49 174 87 124 199 90 107 64 55 124 83 49 157 24 31
43% 43% 39% 48% 47% 40% 48% 64% 47% 50% 38% 42% 38% 44% 43% 46% 45% 34% 36%
269 56 134 32 47 191 79 54 176 71 138 60 61 121 87 46 143 37 44
44% 38% 48% 40% 45% 44% 43% 28% 42% 39% 49% 40% 43% 44% 46% 43% 41% 52% 51%
70 22 31 10 7 53 17 13 38 17 29 23 25 217 19 9 44 7 10
11% 15% 11% 12% 7% 12% 9% 7% 9% 9% 10% 15% 17% 10% 10% 9% 13% 10% 12%
13 5 7 - 1 12 1 2 8 2 6 4 3 7 3 2 6 3 1
2% 4% 2% - 1% 3% - 1% 2% 1% 2% 2% 2% 2% 1% 2% 2% 5% 1%
NEW BRIDGE STRATEGY / ASPECT STRATEGTIC

PAGE 5



Table 31-1
QUESTION 23:

COLORADO STATEWIDE / 26011 / MARCH 20-25, 2026

How concerned are you about each of the following? Are you very concerned, somewhat concerned, not very concerned or not at all concerned?

Artificial intelligence technology

BANNER 1

BASE=TOTAL SAMPLE

**D/S (CONCERNED - NOT
CONCERNED)

EXT/VERY CONCERNED

TOTAL CONCERNED

EXTREMELY CONCERNED

VERY CONCERNED

NOT VERY CONCERNED

NOT AT ALL CONCERNED

PAGE 6

GENDER AGE AGE II GENDER/AGE DMA REGION I REGION II REGION II/GENDER
BAL- BAL-
ANCE ANCE DENVR BAL- DENVR BAL-

MEN MEN WOMEN WOMEN CO FRONT OF DENVR OF METRO ANCE METRO ANCE

TOTAL MEN WOMEN 18-34 35-44 45-54 55-64 65+ 18-44 45+ 18-44 45+ 18-44 45+ DENVR SPRNGS RANGE STATE METRO STATE MEN MEN WOMEN WOMEN
613 300 307 135 129 98 92 159 264 349 148 152 111 196 473 108 505 108 337 276 182 119 151 156
100% 49% 50% 22% 21% 16% 15% 26% 43% 57% 24% 25% 18% 32% 77% 18% 82% 18% 55% 45% 30% 19% 25% 25%
581 279 296 131 122 83 91 154 253 328 141 138 108 189 449 104 477 105 317 264 168 111 145 151
95% 93% 97% 97% 95% 84% 99% 97% 96% 94% 95% 90% 97% 97% 95% 96% 94% 97% 94% 96% 92% 94% 96% 97%
421 190 224 91 94 61 66 109 185 236 99 91 81 143 323 77 349 72 230 190 114 76 112 113
69% 63% 73% 67% 73% 62% 71% 68% 70% 67% 67% 60% 73% 73% 68% 71% 69% 67% 68% 69% 63% 64% 74% 72%
597 290 301 133 125 90 92 157 258 339 145 145 109 192 461 106 491 106 327 270 175 115 148 153
97% 96% 98% 99% 97% 92% 100% 98% 98% 97% 98% 95% 99% 98% 97% 98% 97% 99% 97% 98% 96% 97% 98% 99%
193 79 110 49 43 25 27 49 92 101 48 31 41 69 146 41 156 36 97 96 41 38 53 57
31% 26% 36% 36% 33% 26% 29% 31% 35% 29% 32% 21% 37% 35% 31% 37% 31% 34% 29% 35% 23% 32% 35% 36%
228 111 114 42 51 36 39 60 93 135 51 60 40 74 177 36 192 36 133 95 73 38 58 56
37% 37% 37% 31% 40% 36% 42% 38% 35% 39% 34% 39% 36% 38% 37% 33% 38% 33% 40% 34% 40% 32% 39% 36%
177 99 77 42 31 29 26 48 74 103 46 54 28 49 137 29 142 34 97 79 61 39 36 41
29% 33% 25% 31% 24% 30% 28% 30% 28% 29% 31% 35% 25% 25% 29% 27% 28% 32% 29% 29% 33% 33% 24% 26%
16 11 5 2 3 8 - 3 5 11 4 7 2 3 12 2 14 1 10 6 7 4 3 2
3% 4% 2% 1% 3% 8% - 2% 2% 3% 2% 5% 1% 2% 3% 2% 3% 1% 3% 2% 4% 3% 2% 1%

NEW BRIDGE STRATEGY / ASPECT STRATEGTIC



Table 31-2
QUESTION 23:

COLORADO STATEWIDE / 26011 / MARCH 20-25, 2026

How concerned are you about each of the following? Are you very concerned, somewhat concerned, not very concerned or not at all concerned?

Artificial intelligence technology

PAGE 7

BANNER 2
REGION II/AGE EDU EDU II EDU/GENDER ETHNICITY ETHNICITY/GENDER MODE VERSION
DENVR DENVR BAL- BAL- LESS
METRO METRO ANCE ANCE HS OR SOME COLL POST THAN MEN MEN WOMEN WOMEN WHITE WHITE VOC VvOoC SAMP  SAMP
TOTAL 18-44 45+ 18-44 45+ LIESS COLL GRAD GRAD COLL COLL+ <COLL COLL+ <COLL COLL+ WHITE VOC MEN WOMEN MEN WOMEN T2W PANEL A B
BASE=TOTAL SAMPLE 613 159 178 104 172 92 184 202 135 276 337 132 169 141 166 484 129 241 239 59 68 345 268 307 306
100% 26% 29% 17% 28% 15% 30% 33% 22% 45% 55% 21% 28% 23% 27% 79% 21% 39% 39% 10% 11% 56% 44% 50% 50%
**D/S (CONCERNED - NOT 581 154 163 99 165 91 176 187 128 267 315 124 154 139 158 465 116 230 231 49 66 332 249 290 292
CONCERNED) 95% 97% 92% 95% 96% 99% 96% 92% 95% 97% 93% 95% 91% 99% 95% 96% 90% 95% 97% 82% 97% 96% 93% 94% 95%
EXT/VERY CONCERNED 421 113 117 72 119 58 138 137 87 196 225 90 100 103 122 335 85 158 173 33 51 250 171 211 209
69% 71% 66% 69% 69% 63% 75% 68% 65% 71% 67% 68% 59% 73% 73% 69% 66% 65% 73% 55% 75% 73% 64% 69% 68%
TOTAL CONCERNED 597 157 170 102 168 91 180 194 131 271 326 128 162 140 162 475 122 235 235 54 67 338 259 298 299
——————————————— 97% 98% 96% 97% 98% 99% 98% 96% 97% 98% 97% 97% 96% 99% 98% 98% 95% 98% 98% 91% 98% 98% 96% 97% 98%
EXTREMELY CONCERNED 193 54 43 38 58 28 65 61 39 93 100 41 39 50 60 155 37 68 85 11 25 126 67 98 95
31% 34% 24% 37% 34% 30% 35% 30% 29% 34% 30% 31% 23% 35% 36% 32% 29% 28% 36% 18% 37% 37% 25% 32% 31%
VERY CONCERNED 228 60 74 34 61 30 73 76 49 103 125 49 62 53 62 180 48 89 88 22 26 124 104 113 115
37% 37% 42% 32% 36% 33% 40% 38% 36% 37% 37% 37% 37% 37% 37% 37% 37% 37% 37% 36% 39% 36% 39% 37% 37%
NOT VERY CONCERNED 177 44 53 30 50 33 42 57 44 75 101 38 61 37 40 139 37 78 62 22 16 88 88 87 90
29% 28% 30% 29% 29% 36% 23% 28% 33% 27% 30% 29% 36% 26% 24% 29% 29% 32% 26% 36% 23% 26% 33% 28% 29%
NOT AT ALL CONCERNED 16 2 7 3 3 1 4 8 3 5 11 4 7 1 4 10 6 6 4 5 1 6 10 9 7
3% 2% 4% 3% 2% 1% 2% 4% 3% 2% 3% 3% 4% 1% 2% 2% 5% 2% 2% 9% 2% 2% 4% 3% 2%
NEW BRIDGE STRATEGY / ASPECT STRATEGTIC
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Table 31-3
QUESTION 23:
How concerned are you about each of the following? Are you very concerned, somewhat concerned, not very concerned or not at all concerned?

Artificial intelligence technology

BANNER 3
PARTY/ 2024
PARTY PARTY/GENDER PARTY/AGE IDEOLOGY IDEOLOGY PREZ VOTE
LIB/
V LIB/ SOCIAL
IND/ GOP GOP IND IND DEM DEM GOP GOP IND IND DEM DEM v SOCIAL CONS -IST

TOTAL GOP ELSE DEM MEN WOMEN MEN WOMEN MEN WOMEN 18-44 45+ 18-44 45+ 18-44 45+ CONS CONS MOD LIB —-IST IND IND TRUMP HARRIS
BASE=TOTAL SAMPLE 613 159 288 166 86 73 142 143 72 91 58 102 122 166 84 81 69 203 189 221 114 72 93 257 325
100% 26% 47% 27% 14% 12%  23% 23% 12% 15% 9% 17% 20% 27% 14% 13% 11% 33% 31% 36% 19% 12% 15% 42% 53%
**D/S (CONCERNED - NOT 581 150 274 157 79 71 134 137 66 89 54 96 118 156 81 77 67 191 176 214 110 70 93 246 311
CONCERNED) 95% 94% 95% 95% 91% 97% 94% 96% 92% 98% 94% 94% 97% 94% 96% 94% 98% 94% 93% 97% 96% 97% 100% 95% 96%
EXT/VERY CONCERNED 421 109 193 118 60 49 82 108 48 68 40 69 86 108 59 59 48 124 127 169 92 37 75 160 241
69% 68% 67% 71% 70% 67% 58% 75% 66% 74% 69% 68% 70% 65% 71% 72% 70% 61% 67% 77% 81% 51% 81% 62% 74%
TOTAL CONCERNED 597 155 281 162 83 72 138 140 69 90 56 99 120 161 83 79 68 197 183 218 112 71 93 252 318
——————————————— 97% 97% 98% 98% 96% 99% 97% 98% 96% 99% 97% 97% 99% 97% 98% 97% 99% 97% 96% 99% 98% 99% 100% 98% 98%
EXTREMELY CONCERNED 193 50 82 61 25 25 31 49 23 36 22 28 42 40 28 33 24 45 58 89 58 11 39 59 123
31% 31% 29% 37% 29% 34%  22% 34% 32% 40% 37% 28% 35% 24% 33% 40% 35% 22% 31% 40% 51% 15% 42% 23% 38%
VERY CONCERNED 228 60 111 57 35 24 51 59 24 32 18 41 43 68 31 26 24 79 69 80 34 26 36 102 117
37% 37% 39% 35% 41% 33% 36% 41% 34% 35% 32% 41% 36% 41% 37% 32% 35% 39% 36% 36% 30% 36% 39% 39% 36%
NOT VERY CONCERNED 177 45 88 44 22 23 56 32 21 22 16 30 35 53 23 20 20 73 56 48 20 34 18 91 77
29% 28% 30% 26% 26% 32% 39% 22% 30% 24% 28% 29% 28% 32% 27% 25% 29% 36% 29% 22% 17% 48% 19% 35% 24%
NOT AT ALL CONCERNED 16 5 7 4 4 1 4 3 3 1 2 3 2 5 2 2 1 6 7 3 2 1 - 6 7
3% 3% 2% 2% 4% 1% 3% 2% 4% 1% 3% 3% 1% 3% 2% 3% 1% 3% 4% 1% 2% 1% - 2% 2%

NEW BRIDGE STRATEGY / ASPECT STRATEGTIC
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Table 31-4
QUESTION 23:
How concerned are you about each of the following? Are you very concerned, somewhat concerned, not very concerned or not at all concerned?

Artificial intelligence technology

BANNER 4
PARENT STATUS FINANCES FINANCES II FINANCES/GENDER LENGTH OF RESIDENCE
COMEY GETTING GETTING

NON- NON-  NON- COMEY /NO TOT BY/ BY/ 20+

PAR- PAR- PARENT PARENT /SAV- SAV- GETT- STRG- TOT NOT  COMFY COMEY STRGLNG STRGLNG 0-5 6-10 11-19 YRS/

TOTAL ENTS ENTS DADS MOMS MEN  WOMEN INGS INGS ING BY LING COMFY COMFY MEN  WOMEN MEN WOMEN YEARS YEARS YEARS  NAT
BASE=TOTAL SAMPLE 613 168 445 84 82 216 224 112 208 188 76 319 265 164 154 119 141 79 71 59 404
100% 27% 73%  14% 13% 35% 37% 18% 34% 31% 12% 52% 43% 27% 25% 19% 23% 13% 12% 10% 66%
**D/S (CONCERNED - NOT 581 161 421 80 79 198 217 105 200 173 76 305 248 155 149 106 138 74 67 55 384
CONCERNED) 95% 96% 94%  95% 96% 92% 97% 94% 96% 92% 99% 96% 94% 95% 97% 89% 98% 94% 95% 93% 95%
EXT/VERY CONCERNED 421 101 319 49 51 141 173 70 130 137 58 201 195 93 106 83 108 59 44 33 284
69% 60% 72% 58% 62% 65% 77% 63% 63% 73% 76% 63% 74% 57% 69% 69% 77% 74% 62% 56% 70%
TOTAL CONCERNED 597 164 433 82 81 207 221 108 204 180 76 312 257 159 151 113 140 77 69 57 394
——————————————— 97% 98% 97% 98% 98% 96% 98% 97% 98% 96% 100% 98% 97% 97% 98% 95% 99% 97% 97% 97% 98%
EXTREMELY CONCERNED 193 46 146 21 25 58 85 28 59 66 26 87 91 36 51 36 53 217 23 16 126
31% 28% 33%  25% 30% 27% 38% 25% 28% 35% 34% 27% 34% 22% 33% 30% 37% 35% 33% 27% 31%
VERY CONCERNED 228 55 173 28 26 83 88 43 71 72 32 114 104 57 55 46 56 31 21 17 158
37% 33% 39% 33% 32% 38% 39% 38% 34% 38% 42% 36% 39% 35% 36% 39% 39% 40% 30% 30% 39%
NOT VERY CONCERNED 177 63 114 33 30 66 48 38 74 43 18 112 62 66 46 30 31 18 25 24 110
29% 37% 26% 39% 36% 31% 21% 34% 36% 23% 24% 35% 23% 40% 30% 25% 22% 23% 35% 40% 27%
NOT AT ALL CONCERNED 16 4 12 2 2 9 3 3 4 8 7 8 4 3 6 2 2 2 2 10
3% 2% 3% 2% 2% 4% 2% 3% 2% 4% - 2% 3% 3% 2% 5% 1% 3% 3% 3% 2%

NEW BRIDGE STRATEGY / ASPECT STRATEGTIC



Table 31-5
QUESTION 23:

COLORADO STATEWIDE / 26011 / MARCH 20-25, 2026

How concerned are you about each of the following? Are you very concerned, somewhat concerned, not very concerned or not at all concerned?

Artificial intelligence technology

BANNER 5

BASE=TOTAL SAMPLE

**D/S (CONCERNED - NOT
CONCERNED)

EXT/VERY CONCERNED

TOTAL CONCERNED

EXTREMELY CONCERNED

VERY CONCERNED

NOT VERY CONCERNED

NOT AT ALL CONCERNED

GEO GEO II AT CONCERN AT INTERACTION AI RISK DATA CENTERS
TOT
SMALL TOT WEEKLY/ NOT
SMALL CITY/ TOWN/ EXT EXT/V ~ TOT LESS BENE- BENE—-  DOWN- NO  FAMIL-
TOTAL CITY SUBURB TOWN RURAL SUBURB RURAL CONCERN CONCERN DAILY+ OFTEN NEVER  FITS RISKS UNSURE FITS SIDES EFFECT IAR
613 147 282 80 104 429 184 193 421 181 281 151 144 279 190 106 351 72 85
100% 24% 46% 13% 17% 70% 30% 31% 69% 29% 46% 25% 23% 45% 31% 17% 57% 12% 14%
581 139 264 75 103 404 178 193 421 169 262 151 128 274 179 97 341 62 81
95% 95% 94% 94% 99% 94% 97% 100% 100% 93% 93% 100% 89% 98% 94% 92% 97% 87% 95%
421 104 190 48 79 294 127 193 421 109 192 120 59 249 112 57 273 31 59
69% 71% 67% 60% 76% 68% 69% 100% 100% 60% 68% 79% 41% 89% 59% 54% 78% 44% 69%
597 143 273 77 104 416 181 193 421 175 271 151 136 276 185 101 346 67 83
97% 97% 97% 97% 99% 97% 98% 100% 100% 97% 97% 100% 95% 99% 97% 96% 99% 93% 98%
193 55 79 24 35 134 58 193 193 42 78 73 15 144 34 14 146 11 21
31% 38% 28% 30% 33% 31% 32% 100% 46% 23% 28% 48% 11% 52% 18% 13% 42% 16% 25%
228 49 110 25 44 159 69 - 228 67 114 47 44 106 78 43 127 20 38
37% 33% 39% 31% 42% 37% 37% - 54% 37% 41% 31% 31% 38% 41% 41% 36% 28% 44%
177 39 84 29 25 123 54 - - 66 79 31 77 217 73 44 73 35 24
29% 27% 30% 37% 24% 29% 29% - - 37% 28% 21% 53% 10% 38% 42% 21% 49% 29%
16 4 9 2 1 13 3 - - 6 10 - 8 2 6 4 5 5 2
3% 3% 3% 3% 1% 3% 2% - - 3% 3% - 5% 1% 3% 4% 1% 7% 2%
NEW BRIDGE STRATEGY / ASPECT STRATEGTIC

PAGE 10



COLORADO STATEWIDE / 26011 / MARCH 20-25, 2026 PAGE
Table 40-1
QUESTION 32:
How often do you interact with AI sites like ChatGPT, Claude or Gemini?

BANNER 1
GENDER AGE AGE II GENDER/AGE DMA REGION I REGION II REGION II/GENDER
BAL- BAL-
ANCE ANCE DENVR BAL- DENVR BAL-

MEN MEN WOMEN WOMEN CO FRONT OF DENVR OF  METRO ANCE METRO ANCE
TOTAL MEN WOMEN 18-34 35-44 45-54 55-64 65+ 18-44 45+ 18-44 45+ 18-44 45+ DENVR SPRNGS RANGE STATE METRO STATE MEN MEN WOMEN WOMEN
BASE=TOTAL SAMPLE 613 300 307 135 129 98 92 159 264 349 148 152 111 196 473 108 505 108 337 276 182 119 151 156
100% 49% 50% 22% 21% 16% 15% 26% 43% 57% 24% 25% 18% 32% 77% 18% 82% 18% 55% 45% 30% 19% 25% 25%
**D/S (TOT DAILY+ - TOT -100 -52 -46 =22 5 -19 -20 -44 -17 -83 -5 =47 -11 =35 =72 -16 -86 -14 -55 -45 -31 =20 -21 =25
WEEKLY/LESS OFTEN) -16% -17% -15% -17% 4% -20% -22% -28% -7%  -24% -3% -31% -10% -18% -15% -15% -17% -13% -16% -16% -17% -17% -14% -16%
TOT DAILY+ 181 90 90 43 56 31 23 28 99 82 59 30 40 51 143 33 153 28 104 77 58 32 46 44
—————————— 29% 30% 30% 32% 44% 31% 25% 17% 38% 23% 40% 20% 36% 26% 30% 30% 30% 26% 31% 28% 32% 27% 31% 28%
TOT WEEKLY/LESS OFTEN 281 141 136 65 51 50 43 72 116 165 64 77 50 86 216 49 239 42 159 122 89 52 67 69
46% 47% 45% 48% 40% 51% 47% 45% 44% 47% 43% 51% 45% 44% 46% 45% 47% 39% 47% 44% 49% 44% 44% 45%
AILMOST CONSTANTLY 24 13 11 5 13 3 1 2 18 6 11 2 7 4 15 8 19 5 12 11 6 7 6 4
4% 4% 3% % 10% 3% 1% 1% 7% % 8% 1% 6% 2% 3% 8% 4% 4% 4% 4% 3% 6% 4% 3%
SEVERAL TIMES A DAY 84 46 37 18 23 17 14 11 42 42 28 18 14 24 64 17 71 13 47 37 29 17 18 19
14% 15% 12% 14% 18% 18% 15% 7% 16% 12% 19% 12% 12% 12% 13% 16% 14% 12% 14% 13% 16% 15% 12% 12%
ABOUT ONCE A DAY 73 31 43 19 20 11 8 15 40 34 20 10 19 23 64 7 63 10 45 28 23 8 22 21
12% 10% 14% 14% 16% 11% 9% 9% 15% 10% 14% 7% 17% 12% 14% 6% 12% 9% 13% 10% 13% 6% 15% 13%
SEVERAL TIMES A WEEK 106 53 51 24 21 19 18 24 46 61 25 28 19 32 79 23 95 12 61 46 32 20 26 25
17% 18% 17% 18% 17% 19% 20% 15% 17% 17% 17% 18% 17% 16% 17% 21% 19% 11% 18% 17% 18% 17% 17% 16%
LESS OFTEN 175 89 85 41 30 31 25 48 71 104 39 50 31 54 136 26 144 31 99 76 57 32 41 44
28% 29% 28% 30% 23% 32% 27% 30% 27% 30% 26% 33% 28% 28% 29% 24% 28% 28% 29% 28% 31% 27% 27% 28%
NEVER 151 69 80 217 21 17 26 60 48 103 25 44 21 59 114 217 114 37 74 78 35 35 38 42

25% 23%  26% 20% 16% 18%  28% 38% 18% 29% 17% 29% 19% 30%  24% 25%  23% 35%  22% 28% 19% 29% 25% 27%
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Table 40-2
QUESTION 32:
How often do you interact with AT
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BANNER 2
TOTAL
BASE=TOTAL SAMPLE 613
100%
**D/S (TOT DAILY+ - TOT -100
WEEKLY/LESS OFTEN) -16%
TOT DAILY+ 181
—————————— 29%
TOT WEEKLY/LESS OFTEN 281
46%
ALMOST CONSTANTLY 24
SEVERAL TIMES A DAY 84
143
ABOUT ONCE A DAY 73
123
SEVERAL TIMES A WEEK 106
17%
LESS OFTEN 175
28%
NEVER 151
25%

sites like ChatGPT, Claude or Gemini?
REGION II/AGE EDU EDU IT EDU/GENDER ETHNICITY ETHNICITY/GENDER MODE VERSION
DENVR DENVR BAL- BAL- LESS
METRO METRO ANCE ANCE HS OR SOME COLL POST THAN MEN MEN WOMEN WOMEN WHITE WHITE VOC VOoC SAMP  SAMP
18-44 45+ 18-44 45+ LESS COLL GRAD GRAD COLL COLL+ <COLL COLL+ <COLL COLL+ WHITE VOC MEN WOMEN MEN WOMEN T2W PANEL A B
159 178 104 172 92 184 202 135 276 337 132 169 141 166 484 129 241 239 59 68 345 268 307 306
26%  29% 17%  28% 15% 30% 33% 22% 45% 55% 21% 28% 23% 27% 79% 21% 39% 39% 10% 11% 56% 44% 50% 50%
-7 -48 -10 -35 -31 =25 -40 -4 -56 -44 -34 -18 =22 -25 -76 -25 =37 -37 -15 -9 -59 -41 -60 -40
-4% -27% -10% -20% -34% -14% -20% -3% -20% -13% -26% -11% -15% -15% -16% -19% -15% -16% -25% -13% -17% -15% -20% ~-13%
62 43 37 39 16 52 59 54 68 113 31 59 37 53 136 44 70 66 20 25 97 83 87 94
39%  24% 36%  23% 17% 28% 29% 40% 25% 33% 24% 35% 26% 32% 28% 34% 29% 28% 33% 36% 28% 31%  28% 31%
69 91 48 74 47 77 98 58 124 157 65 77 59 78 212 69 107 103 35 33 156 125 147 134
43% 51% 46% 43% 51% 42% 49% 43% 45% 46% 49% 45% 42% 47% 44% 54% 44% 43% 58% 49% 45% 46% 48% 44%
8 4 10 2 3 8 10 3 11 13 5 8 6 5 15 9 11 4 2 7 9 15 13 11
5% 2% 9% 1% 3% 4% % 2% 4% 4% 4% 5% 4% 3% 3% 7% 5% 2% 3% 10% % 6% % %
27 20 15 22 7 20 29 28 27 57 16 30 11 26 62 22 34 27 12 10 44 39 36 48
17% 11% 14% 13% 8% 11% 14% 21% 10% 17% 12% 18% 8% 16% 13% 17% 14% 11% 20% 15% 13% 15% 12% 16%
26 19 13 15 6 24 20 22 30 43 10 21 21 22 59 14 24 35 6 8 44 29 39 35
16% 11% 13% 9% 7% 13% 10% 17% 11% 13% 7% 12% 15% 13% 12% 11% 10% 15% 11% 11% 13% 11% 13% 11%
26 35 20 26 16 27 35 29 42 64 22 31 19 32 82 24 40 41 13 10 53 54 58 49
16%  20% 19% 15% 17% 15% 17% 22% 15% 19% 17% 18% 14% 19% 17% 19% 16% 17% 22% 15% 15% 20% 19% 16%
43 56 28 48 32 50 64 29 82 93 43 46 39 46 130 45 67 62 21 23 104 71 89 85
27% 31% 27%  28% 34%  27% 31% 21% 30% 27% 32% 27% 28% 28% 27% 35% 28% 26% 36% 33% 30% 26%  29% 28%
29 45 19 58 29 55 45 23 83 68 36 33 45 35 136 15 64 69 5 10 91 60 73 78
18%  25% 18% 34% 31% 30% 22% 17% 30% 20% 27% 20% 32% 21% 28% 12% 27% 29% 8% 15% 26% 22%  24% 25%
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Table 40-3
QUESTION 32:
How often do you interact with AT

sites like ChatGPT, Claude or Gemini?
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BANNER 3
PARTY/ 2024
PARTY PARTY/GENDER PARTY/AGE IDEOLOGY IDEOLOGY PREZ VOTE
LIB/
V LIB/ SOCIAL
IND/ GOP GOP IND IND DEM DEM GOP  GOP IND IND DEM DEM v SOCIAL CONS —-IST
TOTAL GOP ELSE DEM MEN WOMEN MEN WOMEN MEN WOMEN 18-44 45+ 18-44 45+ 18-44 45+ CONS CONS MOD LIB  -IST IND IND TRUMP HARRIS
BASE=TOTAL SAMPLE 613 159 288 166 86 73 142 143 72 91 58 102 122 166 84 81 69 203 189 221 114 72 93 257 325
100% 26% 47% 27% 14% 12%  23% 23% 12% 15% 9% 17% 20% 27% 14% 13% 11% 33% 31% 36% 19% 12% 15% 42% 53%
**D/S (TOT DAILY+ - TOT -100 -30 -59 -11 -26 -4 =21 -37 -5 -5 -9 -21 -15 -44 7 -17 -16 -36 -38 =27 -26 -11 =17 -55 -46
WEEKLY/LESS OFTEN) -16% -19% -21% -6% -30% -6% -15% -26% =-7% -5% -16% -21% -12% -27% % -21% -24% -18% -20% -12% -22% -15% -19% -21% -14%
TOT DAILY+ 181 43 80 57 22 21 42 39 217 30 22 21 40 40 37 20 17 57 52 71 28 22 26 71 97
—————————— 29% 27% 28% 35% 25% 29% 29% 27% 37% 33% 38% 21% 33% 24% 44% 25% 24% 28% 28% 32% 24% 30% 28% 28% 30%
TOT WEEKLY/LESS OFTEN 281 73 140 68 47 26 63 76 31 35 31 42 55 85 30 38 33 93 90 98 53 32 44 127 143
46% 46% 48% 41% 55% 35%  44% 53% 44% 38% 54% 41% 45% 51% 36% 46% 48% 46% 47% 44% 47% 45% 47% 49% 44%
AILMOST CONSTANTLY 24 12 7 5 6 5 4 3 3 2 10 2 5 2 4 2 6 11 7 6 2 - 1 15 7
% 7% 2% 3% 7% 7% 3% 2% 4% 2% 17% 2% 4% 1% % 2% 9% 5% 4% 3% 2% - 1% 6% 2%
SEVERAL TIMES A DAY 84 16 33 35 12 4 17 15 17 18 7 9 12 21 23 12 7 28 23 33 16 12 8 33 44
14% 10% 11% 21% 14% 5% 12% 11% 23% 19% 12% 9% 9% 13% 28% 14% 10% 14% 12% 15% 14% 17% 9% 13% 14%
ABOUT ONCE A DAY 73 16 41 17 3 12 21 20 7 10 5 10 24 17 10 7 4 19 22 33 9 9 17 23 46
12% 10% 14% 10% 4% 17%  14% 14% 9% 12% 9% 10% 20% 10% 12% 8% 5% 9% 11% 15% % 13% 18% % 14%
SEVERAL TIMES A WEEK 106 28 50 28 18 9 20 30 15 11 14 14 20 31 12 16 10 34 24 48 25 8 23 43 60
17% 17% 18% 17% 21% 13%  14% 21% 21% 13% 24% 14% 16% 18% 14% 20% 15% 17% 13% 22% 22% 12% 24% 17% 18%
LESS OFTEN 175 46 89 40 29 16 43 45 16 23 17 28 35 54 18 22 23 59 66 50 28 24 21 84 83
28% 29% 31% 24% 34% 22% 30% 32% 23% 26% 30% 28% 29% 33% 22% 26% 33% 29% 35% 22% 24% 33% 22% 32% 26%
NEVER 151 43 68 40 17 26 38 28 14 26 5 38 217 41 17 24 19 52 47 52 34 18 24 59 85
25% 27% 24% 24% 20% 35%  27% 20% 20% 28% 8% 38% 22% 25% 20% 29% 28% 26% 25% 23% 29% 25% 25% 23% 26%
NEW BRIDGE STRATEGY / ASPECT STRATEGTIC
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Table 40-4
QUESTION 32:
How often do you interact with AI sites like ChatGPT, Claude or Gemini?

BANNER 4
PARENT STATUS FINANCES FINANCES II FINANCES/GENDER LENGTH OF RESIDENCE
COMEY GETTING GETTING

NON- NON-  NON- COMEY /NO TOT BY/ BY/ 20+

PAR- PAR- PARENT PARENT /SAV-— SAV- GETT- STRG- TOT NOT COMFY COMFY STRGLNG STRGLNG 0-5 6-10 11-19 YRS/

TOTAL ENTS ENTS DADS MOMS MEN  WOMEN INGS INGS ING BY LING COMFY COMFY MEN  WOMEN MEN WOMEN YEARS YEARS YEARS  NAT
BASE=TOTAL SAMPLE 613 168 445 84 82 216 224 112 208 188 76 319 265 164 154 119 141 79 71 59 404
100% 27% 73%  14% 13% 35% 37% 18% 34% 31% 12% 52% 43% 27% 25% 19% 23% 13% 12% 10% 66%
**D/S (TOT DAILY+ - TOT -100 -1 -99 15 -16 -67 -30 -10 =37 -48 2 -48 -46 -16 -30 -29 -16 -4 -8 -8 -81
WEEKLY/LESS OFTEN) -16% -1% -22% 18% -19% -31% -14% -9% -18% -26% 3% -15% -17% -10% -20% -25% -12% -5% -11% -14% -20%
TOT DAILY+ 181 69 111 44 26 46 65 38 63 47 26 102 74 56 46 32 41 31 24 18 108
—————————— 29% 41% 25% 52% 31% 21% 29% 34% 31% 25% 35% 32% 28% 34% 30% 27% 29% 39% 33% 31% 27%
TOT WEEKLY/LESS OFTEN 281 71 210 28 41 113 95 48 101 95 24 149 120 71 76 61 57 35 31 26 189
46% 42% 47%  34% 50% 52% 43% 43% 49% 51% 32% 47% 45% 44% 49% 51% 41% 44% 44% 44% 47%
AILMOST CONSTANTLY 24 13 11 7 6 6 5 5 9 6 3 15 9 9 6 4 4 4 3 1 16
4% 8% 2% 9% 7% 3% % 5% 5% 3% 4% 5% 3% 5% 4% % 3% 5% % 2% 4%
SEVERAL TIMES A DAY 84 29 54 23 7 24 30 21 30 26 5 51 30 28 23 17 13 18 12 9 45
14% 17% 12%  27% 8% 11% 14% 19% 15% 14% 6% 16% 11% 17% 15% 14% 9% 23% 16% 16% 11%
ABOUT ONCE A DAY 73 27 47 14 13 17 30 12 24 15 19 36 34 19 17 11 23 9 9 8 48
12% 16% 10% 16% 16% % 13% 11% 12% % 25% 11% 13% 12% 11% % 17% 12% 12% 13% 12%
SEVERAL TIMES A WEEK 106 30 77 13 16 40 35 24 40 35 6 64 41 33 30 18 22 10 13 13 71
17% 18% 17% 15% 20% 19% 16% 21% 19% 19% 8% 20% 16% 20% 19% 15% 15% 13% 18% 22% 17%
LESS OFTEN 175 41 134 16 25 73 60 25 61 60 18 85 79 38 46 43 36 25 18 13 118
28% 24% 30% 19% 30% 34% 27% 22% 29% 32% 24% 27% 30% 23% 30% 36% 25% 32% 25% 23% 29%
NEVER 151 28 123 12 16 57 64 25 43 46 26 69 72 36 32 26 43 13 16 15 107
25% 17% 28% 14% 19% 26% 29% 22% 21% 24% 34% 21% 27% 22% 21% 22% 31% 16% 23% 25% 27%
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Table 40-5
QUESTION 32:
How often do you interact with AI sites like ChatGPT, Claude or Gemini?

BANNER 5
GEO GEO II AT CONCERN AT INTERACTION AI RISK DATA CENTERS
TOT
SMALL TOT WEEKLY/ NOT
SMALL CITY/ TOWN/ EXT EXT/V ~ TOT LESS BENE- BENE—-  DOWN- NO FAMIL-
TOTAL CITY SUBURB TOWN RURAL SUBURB RURAL CONCERN CONCERN DAILY+ OFTEN NEVER  FITS RISKS UNSURE FITS SIDES EFFECT IAR

BASE=TOTAL SAMPLE 613 147 282 80 104 429 184 193 421 181 281 151 144 279 190 106 351 72 85
100% 24% 46% 13% 17% 70% 30% 31% 69% 29% 46% 25% 23% 45% 31% 17% 57% 12% 14%
**D/S (TOT DAILY+ - TOT -100 -9 -66 =20 -5 =75 -26 -36 -83 181 -281 - 18 -82 =37 6 -84 -21 -2
WEEKLY/LESS OFTEN) -16% -6% -23% -25% -5% -17% -14% -19% -20% 100% -100% - 13% -29% -19% 6% -24% -29% -2%
TOT DAILY+ 181 52 75 19 35 127 54 42 109 181 - - 77 52 52 50 85 17 28
—————————— 29% 35% 27% 24% 33% 29% 29% 22% 26% 100% - - 54% 19% 27% 47% 24% 24% 33%
TOT WEEKLY/LESS OFTEN 281 60 141 40 40 201 80 78 192 - 281 - 59 133 89 44 169 38 30
46% 41% 50% 50% 38% 47% 43% 41% 46% - 100% - 41% 48% 47% 41% 48% 53% 35%
AILMOST CONSTANTLY 24 7 9 3 5 15 8 10 18 24 - - 11 10 2 9 12 1 2
4% 4% 3% 4% 5% 4% 5% 5% 4% 13% - - 8% 4% 1% 8% % 2% %
SEVERAL TIMES A DAY 84 26 35 8 14 61 22 17 52 84 - - 34 22 28 29 32 8 15
14% 18% 12% 11% 13% 14% 12% 9% 12% 46% - - 24% 8% 15% 27% 9% 11% 18%
ABOUT ONCE A DAY 73 19 31 8 16 50 23 15 38 73 - - 32 20 22 13 41 9 11
12% 13% 11% 10% 15% 12% 13% 8% 9% 41% - - 22% 7% 11% 12% 12% 12% 13%
SEVERAL TIMES A WEEK 106 26 64 10 7 89 17 27 69 - 106 - 40 37 29 23 64 11 9
17% 17% 23% 13% 6% 21% % 14% 16% - 38% - 28% 13% 15% 21% 18% 15% 11%
LESS OFTEN 175 35 77 29 33 112 63 51 123 - 175 - 19 97 59 21 105 27 21
28% 24% 27% 37% 32% 26% 34% 27% 29% - 62% - 13% 35% 31% 20% 30% 38% 25%
NEVER 151 35 66 20 29 101 50 73 120 - - 151 8 94 50 12 97 16 217
25% 24% 24% 26% 28% 24% 27% 38% 28% - - 100% 5% 34% 26% 11% 28% 22% 31%
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Table 41-1
QUESTION 33:
In general, would you say...

BANNER 1

BASE=TOTAL SAMPLE
**D/S (BENEFITS OUTWEIGH -
RISKS OUTWEIGH)

THE BENEFITS OUTWEIGH THE
RISKS OF AI

THE RISKS OUTWEIGH THE
BENEFITS OF AI

UNSURE
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GENDER AGE AGE II GENDER/AGE DMA REGION I REGION II REGION II/GENDER
BAL- BAL-

ANCE ANCE DENVR BAL- DENVR BAL-

MEN MEN WOMEN WOMEN FRONT OF DENVR OF  METRO ANCE METRO ANCE
TOTAL MEN WOMEN 18-34 35-44 45-54 55-64 65+ 18-44 45+ 18-44 45+ 18-44 45+ DENVR SPRNGS RANGE STATE METRO STATE MEN MEN WOMEN WOMEN
613 300 307 135 129 98 92 159 264 349 148 152 111 196 473 108 505 108 337 276 182 119 151 156
100% 49% 50% 22% 21% 16% 15% 26% 43% 57% 24% 25% 18% 32% 77% 18% 82% 18% 55% 45% 30% 19% 25% 25%
-135 -49 -83 -46 =17 =17 -25 -29 -64 =71 =27 =22 -35 -48 -103 -26 -112 =22 -65 =70 -23 -26 -41 -42
-22% -16% -27% -34% -14% -17% -27% -18% -24% -20% -18% -15% -31% -25% -22% -24% -22% -21% -19% -25% ~-13% -22% -27% -27%
144 90 53 33 43 25 14 29 76 68 49 41 27 27 114 26 124 20 89 55 59 31 30 24
23% 30% 17% 24% 34% 25% 15% 18% 29% 19% 33% 27% 24% 14% 24% 24% 25% 18% 26% 20% 32% 26% 20% 15%
279 139 137 79 61 41 39 58 140 139 75 63 61 75 217 52 236 42 154 124 82 57 71 66
45% 46% 45% 59% 47% 42% 43% 37% 53% 40% 51% 42% 55% 38% 46% 48% 47% 39% 46% 45% 45% 48% 47% 42%
190 72 117 23 25 32 39 72 48 142 24 48 23 93 143 31 145 45 94 97 41 31 50 66
31% 24% 38% 17% 19% 33% 42% 45% 18% 41% 16% 32% 21% 48% 30% 29% 29% 42% 28% 35% 23% 26% 33% 43%

NEW BRIDGE STRATEGY / ASPECT STRATEGTIC
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Table 41-2

QUESTION 33:

In general, would you say...

BANNER 2
REGION II/AGE EDU EDU II EDU/GENDER ETHNICITY ETHNICITY/GENDER MODE VERSION
DENVR DENVR BAL- BAL- LESS
METRO METRO ANCE ANCE HS OR SOME COLL POST THAN MEN MEN WOMEN WOMEN WHITE WHITE VOC  VOC SAMP  SAMP
TOTAL 18-44 45+ 18-44 45+ 1ESS COLL GRAD GRAD COLL COLL+ <COLL COLL+ <COLL COLL+ WHITE VOC MEN WOMEN MEN WOMEN T2W PANEL A B
BASE=TOTAL SAMPLE 613 159 178 104 172 92 184 202 135 276 337 132 169 141 166 484 129 241 239 59 68 345 268 307 306
100% 26% 29% 17% 28% 15% 30% 33% 22% 45% 55% 21% 28% 23% 27% 79% 21% 39% 39% 10% 11% 56% 44% 50% 50%
**D/S (BENEFITS OUTWEIGH - -135 -34 -31 -30 -40 -13 -53 -62 -6 -66 -68 -34 -15 -30 -53 -115 -20 =51 -62 2 -21 -116 -19 =77 =57
RISKS OUTWEIGH) -22% -21% -18% -29% -23% -14% -29% -31% -4% -24% -20% -26% -9% -21% -32% -24% -15% -21% -26% 3% -31% -34% -7% -25% -19%
THE BENEFITS OUTWEIGH THE 144 48 41 28 27 20 39 44 41 59 85 33 57 26 28 109 35 67 41 23 12 58 86 71 73
RISKS OF AI 23% 30% 23% 27% 16% 22% 21% 22% 31% 21% 25% 25% 33% 18% 17% 23% 27% 28% 17% 38% 18% 17% 32% 23% 24%
THE RISKS OUTWEIGH THE 279 82 73 58 66 33 92 106 47 125 153 67 72 56 81 224 55 118 103 21 33 174 105 149 130
BENEFITS OF AI 45% 51% 41% 56% 39% 36% 50% 53% 35% 45% 45% 51% 43% 40% 49% 46% 42% 49% 43% 35% 49% 50% 39% 48% 42%
UNSURE 190 30 64 18 79 38 53 52 47 92 99 32 40 59 58 151 40 56 94 16 22 113 78 87 103
29% 24% 24% 42% 35% 31% 31% 23% 39% 27% 33% 33% 29% 28% 34%

31% 19% 36% 17% 46% 42%  29% 26% 35% 33%

NEW BRIDGE STRATEGY / ASPECT STRATEGTIC



Table 41-3
QUESTION 33:
In general, would you say...
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BANNER 3
PARTY/ 2024
PARTY PARTY/GENDER PARTY/AGE IDEOLOGY IDEOLOGY PREZ VOTE
LIB/

V LIB/ SOCIAL

IND/ GOP GOP IND IND DEM DEM GOP GOP IND IND DEM  DEM v SOCIAL CONS —-IST
TOTAL GOP ELSE DEM MEN WOMEN MEN WOMEN MEN WOMEN 18-44 45+ 18-44 45+ 18-44 45+ CONS CONS MOD LIB —-IST IND IND TRUMP HARRIS
BASE=TOTAL SAMPLE 613 159 288 166 86 73 142 143 72 91 58 102 122 166 84 81 69 203 189 221 114 72 93 257 325
100% 26% 47% 27% 14% 12%  23% 23% 12% 15% 9% 17% 20% 27% 14% 13% 11% 33% 31% 36% 19% 12% 15% 42% 53%
**D/S (BENEFITS OUTWEIGH - -135 -27 -71 =37 -12 -15 -28 -40 -9 -28 -5 =22 -40 -31 -19 -18 -24 -28 -29 =78 -65 -15 -40 -28 -104
RISKS OUTWEIGH) -22% -17% -25% -22% -14% -21% -20% -28% -12% -31% -8% -22% -33% -18% -22% -23% -35% -14% -15% -35% -56% -20% -42% -11% -32%
THE BENEFITS OUTWEIGH THE 144 41 57 45 217 14 39 18 23 21 23 19 26 32 28 17 14 54 44 46 17 17 12 71 63
RISKS OF AI 23% 26% 20% 27% 32% 19% 27% 13% 33% 23% 39% 18% 21% 19% 33% 21% 20% 27% 23% 21% 15% 24% 13% 28% 19%
THE RISKS OUTWEIGH THE 279 68 128 82 39 29 67 58 32 49 217 41 66 62 46 36 38 82 72 124 82 32 51 100 166
BENEFITS OF AI 45% 43% 44% 50% 45% 40%  47% 41% 45% 54% 48% 40% 54% 38% 55% 44% 55% 41% 38% 56% 71% 44% 55% 39% 51%
UNSURE 190 50 103 38 20 30 36 66 16 21 8 42 30 72 10 28 17 67 73 51 16 23 30 86 96
31% 31% 36% 23% 23% 41%  25% 46% 22% 23% 13% 41% 25% 43% 12% 34% 25% 33% 39% 23% 14% 32% 32% 34% 29%

NEW BRIDGE STRATEGY / ASPECT STRATEGTIC
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Table 41-4

QUESTION 33:

In general, would you say...

BANNER 4
PARENT STATUS FINANCES FINANCES II FINANCES/GENDER LENGTH OF RESIDENCE
COMEY GETTING GETTING
NON- NON- NON- COMEY /NO TOT BY/ BY/ 20+
PAR- PAR- PARENT PARENT /SAV- SAV- GETT- STRG- TOT NOT COMFY COMFY STRGLNG STRGLNG 0-5 6-10 11-19 YRS/
TOTAL ENTS ENTS DADS MOMS MEN  WOMEN INGS INGS ING BY LING COMFY COMFY MEN  WOMEN MEN WOMEN YEARS YEARS YEARS NAT
BASE=TOTAL SAMPLE 613 168 445 84 82 216 224 112 208 188 76 319 265 164 154 119 141 79 71 59 404
100% 27% 73%  14% 13% 35% 37% 18% 34% 31% 12% 52% 43% 27% 25% 19% 23% 13% 12% 10% 66%
**D/S (BENEFITS OUTWEIGH - -135 =25 -110 -2 -24 =47 -59 -1 -28 =70 -23 =30 -93 =7 -24 -32 -58 -11 -11 -12 -101
RISKS OUTWEIGH) -22% -15% -25% -2% -29% -22% -26% -1% -14% -37% -30% -9% -35% -4% -16% -27% -41% -14% -16% -20% -25%
THE BENEFITS OUTWEIGH THE 144 54 90 35 18 54 36 38 52 34 18 89 52 59 30 31 22 26 17 13 89
RISKS OF AI 23% 32% 20% 42% 21% 25% 16% 34% 25% 18% 24% 28% 20% 36% 19% 26% 15% 33% 24% 22% 22%
THE RISKS OUTWEIGH THE 279 79 200 37 42 102 95 39 80 104 41 119 145 65 54 63 79 36 28 25 189
BENEFITS OF AI 45% 47% 45%  44% 51% 47% 42% 35% 38% 55% 53% 37% 55% 40% 35% 52% 56% 46% 39% 42% 47%
UNSURE 190 35 155 12 23 60 94 35 76 49 18 111 67 39 71 26 40 17 26 21 126
25% 24% 46% 22% 29% 21% 37% 36% 31%

31% 21% 35% 15% 28% 28% 42% 31% 37% 26% 23% 35%

NEW BRIDGE STRATEGY / ASPECT STRATEGTIC
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Table 41-5
QUESTION 33:
In general, would you say...

BANNER 5
GEO GEO II AT CONCERN AT INTERACTION AI RISK DATA CENTERS
TOT

SMALL TOT WEEKLY/ NOT
SMALL CITY/ TOWN/ EXT EXT/V TOT LESS BENE- BENE- DOWN- NO FAMIL-

TOTAL CITY SUBURB TOWN RURAL SUBURB RURAL CONCERN CONCERN DAILY+ OFTEN NEVER  FITS RISKS UNSURE FITS SIDES EFFECT IAR
BASE=TOTAL SAMPLE 613 147 282 80 104 429 184 193 421 181 281 151 144 279 190 106 351 72 85
100% 24% 46% 13% 17% 70% 30% 31% 69% 29% 46% 25% 23% 45% 31% 17% 57% 12% 14%
**D/S (BENEFITS OUTWEIGH - -135 -30 -53 -23 -28 -83 =51 -128 -190 25 =74 -86 144 =279 - 37 -178 12 -6
RISKS OUTWEIGH) -22% -21% -19% -29% -27% -19% -28% -67% -45% 14% -26% -57% 100% -100% - 35% -51% 17% -6%
THE BENEFITS OUTWEIGH THE 144 40 74 15 15 114 30 15 59 77 59 8 144 - - 52 45 31 17
RISKS OF AI 23% 27% 26% 19% 14% 27% 16% 8% 14% 43% 21% 5% 100% - - 49% 13% 43% 19%
THE RISKS OUTWEIGH THE 279 71 126 39 43 197 81 144 249 52 133 94 - 279 - 15 223 19 22
BENEFITS OF AI 45% 48% 45% 48% 41% 46% 44% 75% 59% 29% 47% 62% - 100% - 14% 64% 26% 26%
UNSURE 190 36 82 26 46 118 72 34 112 52 89 50 - - 190 38 83 22 47
31% 24% 29% 33% 44% 27% 39% 17% 27% 29% 32% 33% - - 100% 36% 24% 31% 55%

NEW BRIDGE STRATEGY / ASPECT STRATEGTIC



COLORADO STATEWIDE / 26011 / MARCH 20-25, 2026

Table 42-1
QUESTION 34:
Do you think having more data centers in Colorado would have -

BANNER 1

PAGE 21

GENDER AGE AGE II GENDER/AGE DMA REGION I REGION II REGION II/GENDER
BAL- BAL-

ANCE ANCE DENVR BAL- DENVR BAL-

MEN MEN WOMEN WOMEN FRONT OF DENVR OF  METRO ANCE METRO ANCE
TOTAL MEN WOMEN 18-34 35-44 45-54 55-64 65+ 18-44 45+ 18-44 45+ 18-44 45+ DENVR SPRNGS RANGE STATE METRO STATE MEN MEN WOMEN WOMEN

BASE=TOTAL SAMPLE 613 300 307 135 129 98 92 159 264 349 148 152 111 196 473 108 505 108 337 276 182 119 151 156
100% 49% 50% 22% 21% 16% 15% 26% 43% 57% 24% 25% 18% 32% 77% 18% 82% 18% 55% 45% 30% 19% 25% 25%

**D/S (MORE BENEFITS - MORE -245 -99 -140 =79 =57 -34 -29 -47 -136 -109 =70 -29 -62 -79 -200 -39 -207 -38 -145 -100 -61 =37 =79 -61
DOWNSIDES) -40% -33% -46% -59% -44% -34% -31% -29% -52% -31% -47% -19% -55% -40% -42% -36% -41% -35% -43% -36% -34% -32% -53% -39%
MORE BENEFITS 106 68 38 17 21 17 19 32 38 68 28 40 10 28 84 14 90 15 62 44 44 24 18 20
17% 22% 12% 13% 16% 17% 20% 20% 14% 19% 19% 26% 9% 14% 18% 13% 18% 14% 18% 16% 24% 20% 12% 13%

MORE DOWNSIDES 351 166 178 96 78 51 47 78 174 177 98 69 72 106 285 53 298 53 207 143 105 61 97 81
57% 55% 58% 71% 61% 52% 51% 49% 66% 51% 66% 45% 65% 54% 60% 49% 59% 49% 61% 52% 58% 52% 65% 52%
NO EFFECT ONE WAY OR THE 72 37 34 10 16 17 7 21 25 46 14 23 11 23 45 22 58 14 32 40 17 20 15 19
OTHER 12% 12% 11% 7% 12% 18% 8% 13% 10% 13% 10% 15% 10% 12% 10% 20% 11% 13% 9% 14% 9% 17% 10% 12%
NOT FAMILIAR WITH DATA 85 29 56 13 14 13 19 28 26 59 8 21 18 38 59 19 60 25 36 49 16 13 20 36
CENTERS 14% 10% 18% 9% 11% 13% 20% 17% 10% 17% 6% 14% 16% 20% 12% 17% 12% 24% 11% 18% 9% 11% 14% 23%

NEW BRIDGE STRATEGY / ASPECT STRATEGTIC
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QUESTION 34:

COLORADO STATEWIDE / 26011 / MARCH 20-25, 2026

Do you think having more data centers in Colorado would have -
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BANNER 2
REGION II/AGE EDU EDU II EDU/GENDER ETHNICITY ETHNICITY/GENDER MODE VERSION
DENVR DENVR BAL- BAL- LESS
METRO METRO ANCE ANCE HS OR SOME COLL POST THAN MEN MEN WOMEN WOMEN WHITE WHITE VOC  VOC SAMP  SAMP
TOTAL 18-44 45+ 18-44 45+ 1ESS COLL GRAD GRAD COLL COLL+ <COLL COLL+ <COLL COLL+ WHITE VOC MEN WOMEN MEN WOMEN T2W PANEL A B
BASE=TOTAL SAMPLE 613 159 178 104 172 92 184 202 135 276 337 132 169 141 166 484 129 241 239 59 68 345 268 307 306
100% 26% 29% 17% 28% 15% 30% 33% 22% 45% 55% 21% 28% 23% 27% 79% 21% 39% 39% 10% 11% 56% 44% 50% 50%
**D/S (MORE BENEFITS - MORE -245 =76 =70 -60 -39 -30 -61 -107 =47 -91 -154 -38 -61 -49 -91 -200 -45 -84 -112 -15 -28 -168 =77 =136 -109
DOWNSIDES) -40% -48% -39% -58% -23% -33% -33% -53% -35% -33% -46% -29% -36% -35% -55% -41% -35% -35% -47% -26% -42% -49% -29% -44% -36%
MORE BENEFITS 106 28 34 10 34 14 32 31 29 46 60 28 40 18 20 80 26 54 26 14 12 48 57 49 57
17% 18% 19% 9% 20% 15% 17% 15% 21% 17% 18% 21% 23% 13% 12% 16% 20% 22% 11% 23% 18% 14% 21% 16% 19%
MORE DOWNSIDES 351 104 103 70 73 44 92 138 76 137 214 66 100 67 111 280 71 138 137 29 41 217 134 185 166
57% 65% 58% 67% 43% 48% 50% 68% 56% 49% 64% 50% 59% 48% 67% 58% 55% 57% 58% 48% 60% 63% 50% 60% 54%
NO EFFECT ONE WAY OR THE 72 12 20 13 26 16 25 20 11 41 31 19 18 22 13 60 12 29 31 8 4 34 38 35 37
OTHER 12% 8% 11% 13% 15% 17% 14% 10% 8% 15% 9% 15% 11% 15% 8% 12% 9% 12% 13% 14% 5% 10% 14% 11% 12%
NOT FAMILIAR WITH DATA 85 15 21 11 38 18 35 14 19 53 33 18 11 35 22 65 20 20 45 9 11 46 40 38 47
CENTERS 14% 9% 12% 11% 22% 19% 19% 7% 14% 19% 10% 14% 7% 25% 13% 13% 16% 8% 19% 15% 17% 13% 15% 13% 15%
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QUESTION 34:
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Do you think having more data centers in Colorado would have -
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BANNER 3
PARTY/ 2024
PARTY PARTY/GENDER PARTY/AGE IDEOLOGY IDEOLOGY PREZ VOTE
LIB/
SOCIAL
IND/ GOP IND GOP GOP IND IND DEM v SOCIAL CONS —-IST
TOTAL GOP ELSE DEM MEN WOMEN MEN WOMEN MEN WOMEN 18-44 45+ 18-44 45+ 18-44 45+ CONS CONS MOD LIB IND IND TRUMP HARRIS
BASE=TOTAL SAMPLE 613 159 288 166 73 142 58 102 122 166 84 69 189 221 72 93 257 325
100% 26% 47% 27% 12%  23% 9% 17% 20% 27% 14% 11% 31% 36% 12% 15% 42% 53%
**D/S (MORE BENEFITS - MORE -245 -21 -136 -88 -10 =55 -14 -6 =75 -61 -46 =25 -66 -147 -16 -65 -32 -199
DOWNSIDES) -40% -13% -47% -53% -13% -39% -25% -6% -62% -37% -55% -37% -35% -67% -23% -69% -13% -61%
MORE BENEFITS 106 47 39 20 19 29 9 15 31 12 26 10 13 29 19 6 19 7 75 217
17% 29% 13% 12% 27% 20% 9% 27% 31% 10% 16% 12% 19% 15% 8% 5% 27% 8% 29% 8%
MORE DOWNSIDES 351 67 175 108 29 83 61 30 37 88 87 56 38 95 166 93 36 72 107 226
57% 42% 61% 66% 40% 59% 7% 52% 37% 72% 53% 67% 55% 50% 75% 1% 49% 77% 42% 70%
NO EFFECT ONE WAY OR THE 72 21 35 16 11 19 8 6 15 11 24 9 4 38 12 7 8 3 40 28
OTHER 12% 13% 12% 10% 14% 13% 9% 10% 15% 9% 14% 10% 6% 20% 5% 6% 11% 3% 16% 9%
NOT FAMILIAR WITH DATA 85 25 40 21 14 11 14 6 18 11 29 9 14 28 25 9 9 11 36 43
CENTERS 14% 16% 14% 13% 19% 8% 5% 11% 18% 9% 17% 11% 20% 15% 11% 8% 13% 11% 14% 13%
NEW BRIDGE STRATEGY / ASPECT STRATEGTIC



COLORADO STATEWIDE / 26011 / MARCH 20-25, 2026 PAGE 24

Table 42-4
QUESTION 34:
Do you think having more data centers in Colorado would have -

BANNER 4

PARENT STATUS FINANCES FINANCES II FINANCES/GENDER LENGTH OF RESIDENCE
COMEY GETTING GETTING

NON- NON- NON- COMEY /NO TOT BY/ BY/ 20+

PAR- PAR- PARENT PARENT /SAV-— SAV- GETT- STRG- TOT NOT COMFY COMFY STRGLNG STRGLNG 0-5 6-10 11-19 YRS/

TOTAL ENTS ENTS DADS MOMS MEN  WOMEN INGS INGS ING BY LING COMFY COMFY MEN  WOMEN MEN WOMEN YEARS YEARS YEARS NAT
BASE=TOTAL SAMPLE 613 168 445 84 82 216 224 112 208 188 76 319 265 164 154 119 141 79 71 59 404
100% 27% 73%  14% 13% 35% 37% 18% 34% 31% 12% 52% 43% 27% 25% 19% 23% 13% 12% 10% 66%
**D/S (MORE BENEFITS - MORE -245 -69 =177 -26 -41 =73 -99 -41 =73 -88 -33 -114 -121 -40 =73 =51 -66 -45 -29 -23 -148
DOWNSIDES) -40% -41% -40% -31% -50% -34% -44% -37% -35% -47% -43% -36% -46% -24% -47% -43% -46% -57% -41% -38% -37%
MORE BENEFITS 106 27 79 20 7 48 31 28 38 25 12 65 37 45 20 20 17 8 13 10 75
17% 16% 18% 23% 9% 22% 14% 25% 18% 13% 16% 21% 14% 28% 13% 17% 12% 10% 18% 18% 19%
MORE DOWNSIDES 351 95 255 46 49 121 130 69 111 113 44 180 157 85 93 71 82 52 42 33 223
57% 57% 57% 54% 59% 56% 58% 61% 54% 60% 58% 56% 59% 52% 60% 59% 58% 67% 59% 56% 55%
NO EFFECT ONE WAY OR THE 72 24 48 10 13 27 21 11 32 16 10 43 26 23 20 13 13 8 11 7 45
OTHER 12% 14% 11%  12% 16% 12% 9% 10% 15% 9% 13% 13% 10% 14% 13% 11% 9% 10% 16% 12% 11%
NOT FAMILIAR WITH DATA 85 22 63 9 13 21 43 4 217 35 10 31 45 11 20 15 29 11 5 9 60
CENTERS 14% 13% 14% 10% 16% 10% 19% 4% 13% 18% 13% 10% 17% 7% 13% 13% 21% 14% 7% 15% 15%

NEW BRIDGE STRATEGY / ASPECT STRATEGTIC
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Table 42-5
QUESTION 34:
Do you think having more data centers in Colorado would have -

BANNER 5

GEO GEO II AT CONCERN AT INTERACTION AI RISK DATA CENTERS
TOT

SMALL TOT WEEKLY/ NOT
SMALL CITY/ TOWN/ EXT EXT/V TOT LESS BENE- BENE- DOWN- NO FAMIL-

TOTAL CITY SUBURB TOWN RURAL SUBURB RURAL CONCERN CONCERN DAILY+ OFTEN NEVER  FITS RISKS UNSURE FITS SIDES EFFECT IAR
BASE=TOTAL SAMPLE 613 147 282 80 104 429 184 193 421 181 281 151 144 279 190 106 351 72 85
100% 24% 46% 13% 17% 70% 30% 31% 69% 29% 46% 25% 23% 45% 31% 17% 57% 12% 14%
**D/S (MORE BENEFITS - MORE -245 -56 -115 -32 -43 -171 =74 -132 -216 -35 -125 -85 8 -208 -45 106 -351 - -
DOWNSIDES) -40% -38% -41% -40% -41% -40% -40% -69% -51% -19% -45% -56% 5% -75% -23% 100% -100% - -
MORE BENEFITS 106 28 48 11 19 76 30 14 57 50 44 12 52 15 38 106 - - -
17% 19% 17% 14% 18% 18% 16% 7% 14% 28% 16% 8% 36% 5% 20% 100% - - -
MORE DOWNSIDES 351 83 163 43 61 246 104 146 273 85 169 97 45 223 83 - 351 - -
57% 57% 58% 54% 59% 57% 57% 76% 65% 47% 60% 64% 31% 80% 44% - 100% - -
NO EFFECT ONE WAY OR THE 72 19 32 13 8 50 21 11 31 17 38 16 31 19 22 - - 72 -
OTHER 12% 13% 11% 16% 8% 12% 12% % 7% 10% 14% 11% 21% 7% 12% - - 100% -
NOT FAMILIAR WITH DATA 85 17 40 13 16 57 28 21 59 28 30 217 17 22 47 - - - 85
CENTERS 14% 12% 14% 16% 15% 13% 15% 11% 14% 16% 11% 18% 11% 8% 25% - - - 100%

NEW BRIDGE STRATEGY / ASPECT STRATEGTIC

PAGE 25



COLORADO STATEWIDE / 26011 / MARCH 20-25, 2026 PAGE
Table 43-1
QUESTION 35:
What are two to three reasons you think having more data centers in Colorado would have more benefits?

BANNER 1
GENDER AGE AGE II GENDER/AGE DMA REGION I REGION II REGION II/GENDER
BAL- BAL-
ANCE ANCE DENVR BAL- DENVR BAL-

MEN WOMEN WOMEN CO FRONT OF DENVR OF  METRO ANCE METRO ANCE
TOTAL MEN WOMEN 18-34 35-44 45-54 55-64 65+ 18-44 45+ 18-44 45+ 18-44 45+ DENVR SPRNGS RANGE STATE METRO STATE MEN MEN WOMEN WOMEN
BASE=MORE BENEFITS IN Q34 173 116 57 22 42 24 36 50 63 110 49 68 15 42 140 24 152 22 105 69 76 40 28 28
100% 67% 33% 12% 24% 14% 21% 29% 37% 63% 28% 39% 9% 24% 81% 14% 88% 12% 60% 40% 44% 23% 16% 16%
JOB CREATION / EMPLOYMENT 62 42 20 8 15 8 12 18 23 39 20 22 3 17 52 5 54 8 37 25 29 13 8 12
36% 36% 36% 38% 36% 35% 34% 37% 37% 36% 41% 33% 23% 40% 37% 22% 36% 37% 36% 36% 39% 31% 28% 43%
ECONOMIC GROWTH / TAX 33 23 11 4 7 7 12 3 11 22 9 14 2 8 26 6 28 5 18 16 13 9 4 6
REVENUE 19% 19% 19% 17% 18% 30% 32% 6% 18% 20% 18% 20% 17% 20% 19% 25% 19% 24% 17% 23% 18% 23% 15% 23%
TECH HUB / INNOVATION 13 10 3 - 6 1 2 4 6 7 5 5 2 2 11 2 13 - 10 3 7 2 2 1
LEADERSHIP 7% 8% 6% - 15% 2% 6% 8% 10% 6% 9% 8% 11% 4% 8% 8% 9% - 9% 4% 10% 6% 8% 3%
LOCAL DATA CONTROL / 12 8 4 - 2 1 1 8 2 10 2 6 - 4 10 1 10 2 6 6 5 3 1 2
SOVEREIGNTY 7% 7% 7% - 4% 3% 2% 17% 3% 9% 4% 9% - 9% 7% 6% 6% 10% 6% 8% 6% 8% 5% 9%
ACCESS TO INFORMATION / 12 5 7 4 2 - 1 4 6 5 3 1 3 4 10 1 12 - 9 3 4 1 5 2
SERVICES 7% 4% 12% 20% 5% - 4% 8% 10% 5% 7% 2% 21% 9% 7% 6% 8% - 8% 5% 5% 2% 16% 9%
TECHNOLOGY / CRITICAL 11 10 2 1 2 - 2 6 3 8 2 7 - 1 8 3 11 - 7 4 6 4 1 -
INFRASTRUCTURE 6% 8% 3% 5% 5% - 5% 13% 5% 8% 5% 11% 3% 3% 6% 11% 7% 2% 7% 6% 8% 10% 4% 1%
NECESSARY FOR AI / TECH 8 6 2 1 1 1 3 2 2 6 1 5 1 1 6 1 4 3 3 4 2 4 2 -
GROWTH 4% 5% 3% 3% 2% 4% 9% 4% 2% 6% 1% 8% 6% 2% 4% 3% 3% 15% 3% 6% 2% 10% 6% -
ENERGY COST BENEFITS 4 2 2 - 3 - 1 - 3 1 2 - 1 1 4 - 4 - 4 - 2 - 2 -
2% 2% 3% - 8% - 3% 5% 1% 5% - 7% 2% 3% - 3% - 4% - 3% - 7% -
STRAIN ON POWER GRID 1 1 - - - 1 - - - 1 - 1 - - - 1 1 - - 1 - 1 - -
1% 1% - - 5% - - 1% - 2% - - 5% 1% - 2% - 3% - -
NEED MORE INFORMATION 1 - 1 - - 1 - - 1 - - - 1 1 - 1 - 1 - - - 1 -
1% - 2% - - 4% - - - 1% - - - 3% 1% - 1% - 1% - - - 4% -
OTHER 11 8 3 3 2 3 2 2 5 6 4 4 1 2 8 10 1 8 3 6 2 2 2
6% 7% 6% 14% 5% 11% 5% 4% 8% 6% 8% 6% 7% 5% 5% 15% 7% 5% 7% 5% 8% 5% 6% 5%
DON'T KNOW / REFUSED 5 3 2 1 1 1 - 2 2 3 1 2 1 1 5 - 3 2 2 3 2 1 - 2
3% 2% 4% 4% 2% 5% 3% 3% 3% 2% 2% 6% 3% 3% - 2% 8% 2% 4% 2% 2% - 7%
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Table 43-2
QUESTION 35:
What are two to three reasons you think having more data centers in Colorado would have more benefits?

BANNER 2
REGION II/AGE EDU EDU IT EDU/GENDER ETHNICITY ETHNICITY/GENDER MODE VERSION
DENVR DENVR BAL- BAL- LESS
METRO METRO ANCE ANCE HS OR SOME COLL POST THAN MEN MEN WOMEN WOMEN WHITE WHITE VOC VvOC SAMP  SAMP
TOTAL 18-44 45+ 18-44 45+ LESS COLL GRAD GRAD COLL COLL+ <COLL COLL+ <COLL COLL+ WHITE VOC MEN WOMEN MEN WOMEN T2W PANEL A B

BASE=MORE BENEFITS IN Q34 173 48 56 15 54 18 52 48 56 69 104 43 73 26 31 133 40 95 38 21 19 87 8 77 9
1005 28% 32% 9% 31% 10% 30% 28% 33% 40% 60% 25% 42% 15% 18% 77% 23% 55% 22% 12% 11% 50% 50%  44%  56%
JOB CREATION / EMPLOYMENT 62 18 20 5 19 10 19 13 20 29 33 18 24 11 9 48 14 33 14 8 6 29 33 22 40
365 37% 35% 36% 36% 58% 37% 27% 36% 43% 32% 42% 32% 43% 30% 36% 36% 35% 38% 40% 32% 34% 38% 20%  42%
ECONOMIC GROWTH / TAX 33 10 8 1 14 3 11 10 10 14 19 9 13 5 6 26 8 19 7 4 4 17 17 19 15
REVENUE 195  21% 14% 9% 27% 14% 22% 20% 17% 20% 19% 22% 18% 18% 20% 19% 19% 20% 19% 19% 19% 19% 19% 24%  15%
TECH HUB / INNOVATION 13 6 4 - 3 - 6 2 5 6 7 4 6 2 1 9 4 7 1 2 2 7 6 8 5
LEADERSHIP s 13% 7% - 6 - 11% 5% 9% 8% 7% 9% 8 7% 5% 7% 10% 8% 4% 11% 9% 8% 7% 10% 6%
LOCAL DATA CONTROL / 12 - 6 2 4 - 2 4 6 2 9 2 6 1 3 9 3 7 2 1 2 9 3 6 6
SOVEREIGNTY % - 11% 125 7% - 5% 8 105 3% 9% 4% 9% 3% 105 7% 7% 7% 6% 4% 10% 11% 3% 8% 6%
ACCESS TO INFORMATION / 12 5 4 2 2 - 5 3 4 5 7 2 3 3 4 8 4 3 5 2 2 5 7 5 6
SERVICES 7% 105 7% 11% 3% - 9% 7% 7% 7% 7% 5% 4% 11% 14% 6% 10% 3% 13% 8% 12% 5% 8% 7% 7%
TECHNOLOGY / CRITICAL 11 1 6 2 2 - - 4 8 -1 - 10 - 2 10 1 9 2 1 - 9 2 5 6
INFRASTRUCTURE s 1% 11%  15% 4% - 7% 14% - 113 - 13% - 5% 8% 2% 9% 4% 4% - 11% 2% 7% 6%
NECESSARY FOR AT / TECH 8 2 2 - 4 - 1 3 4 1 7 - 6 1 1 6 2 5 1 1 1 4 3 3 4
GROWTH 4% 3% 3% - 8% - 2% 6% 6% 1% 6% - 8% 4% 3% 5% 4% 5% 2% 3% 5% 5% 4% 4% 4%
ENERGY COST BENEFITS 4 3 1 - - - 3 - 1 3 1 2 - 1 1 4 - 2 2 - - 1 3 1 3
2% 7% 2% - - - 6% - 2% 5% 1% 5% - 4% 3% 3% - 2% 5% - - 1% 43 1% 3%
STRAIN ON POWER GRID 1 - - - 1 - 1 - - 1 - 1 - - - 1 - 1 - - - 1 - 1 -
1% - - - 22 - 2% - 2% 3% - - 13 - 13 - - - 13 - 22 -
NEED MORE INFORMATION 1 - 1 - - - 1 - - 1 - - - 1 - 1 - - 1 - - - 1 - 1
1% - 22 - - - 2% - - 23 - - - 43 - 13 - - 3% - - 1% - 13
OTHER 11 4 3 1 3 1 5 - 6 5 3 1 2 6 5 6 1 2 3 3 8 6 6
6% 9% 6% 4% 5% 27% 2% 11% - 8% 5% 11% 4% 4% 7% 5% 12% 6% 2% 11% 14% 4% 9% 7% 6%
DON'T KNOW / REFUSED 5 - 2 2 1 - 1 4 - 1 4 - 3 1 1 5 - 3 2 - - 2 3 1 4
3% - 3% 12% 2% - 2% 8 - 1% 43 - 4% 3% 4% 3% - 3% 5% - - 2% 3% 1% 4%

NEW BRIDGE STRATEGY / ASPECT STRATEGTIC
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4% 4% - 2%
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Table 43-4
QUESTION 35:
What are two to three reasons you think having more data centers in Colorado would have more benefits?
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BANNER 4
PARENT STATUS FINANCES FINANCES II FINANCES/GENDER LENGTH OF RESIDENCE
COMEY GETTING GETTING

NON- NON- NON- COMEY /NO TOT BY/ BY/ 20+

PAR- PAR- PARENT PARENT /SAV- SAV- GETT- STRG- TOT NOT COMFY COMFY STRGLNG STRGLNG 0-5 6-10 11-19 YRS/

TOTAL ENTS ENTS DADS MOMS MEN  WOMEN INGS INGS ING BY LING COMFY COMFY MEN  WOMEN MEN WOMEN YEARS YEARS YEARS NAT
BASE=MORE BENEFITS IN Q34 173 45 129 35 10 82 47 46 65 38 20 111 58 81 31 33 25 12 23 17 121
100% 26% 74%  20% 6% 47% 27% 27% 38% 22% 12% 64% 33% 46% 18% 19% 14% 7% 13% 10% 70%
JOB CREATION / EMPLOYMENT 62 13 49 11 2 31 19 17 20 17 7 38 24 26 11 16 8 5 9 5 44
36% 29% 38% 32% 18% 38% 40% 37% 31% 46% 33% 34% 41% 33% 37% 47% 33% 42% 38% 28% 36%
ECONOMIC GROWTH / TAX 33 10 23 9 1 14 9 11 10 8 4 22 12 17 4 5 6 1 6 4 23
REVENUE 19% 22% 18% 25% 14% 17% 20% 25% 16% 21% 18% 20% 20% 22% 14% 16% 26% 8% 25% 23% 19%
TECH HUB / INNOVATION 13 4 9 4 - 5 3 2 5 2 4 7 6 6 2 4 2 2 3 - 8
LEADERSHIP 7% 10% s 13% - 6% 7% 4% 8% 4% 19% 7% 10% 7% 5% 12% 7% 13% 13% - 7%
LOCAL DATA CONTROL / 12 2 10 2 1 6 3 3 7 2 - 10 2 6 4 2 - - 1 1 10
SOVEREIGNTY 7% 5% % 4% 7% 8% 7% 7% 10% 5% - 9% 3% 7% 13% 6% - 5% 5% 8%
ACCESS TO INFORMATION / 12 6 6 2 3 2 4 1 4 5 1 5 6 3 2 2 4 - 1 2 9
SERVICES 7% 12% 5% 7% 31% 3% 8% 2% 6% 14% 4% 5% 10% 4% 7% 5% 17% - 4% 11% 7%
TECHNOLOGY / CRITICAL 11 1 10 1 - 9 2 3 8 - - 11 - 10 2 - - - 1 2 7
INFRASTRUCTURE 6% 2% 8% 3% - 11% 3% 6% 13% - - 10% - 12% 5% - - 3% 5% 14% 6%
NECESSARY FOR AI / TECH 8 2 6 2 - 4 2 4 2 - - 6 - 4 2 - - - 1 - 6
GROWTH 4% 5% 4% 6% - 5% 4% 9% 2% 1% - 5% 1% 5% 6% 1% - 7% - 5%
ENERGY COST BENEFITS 4 1 3 - 1 2 1 1 - 1 2 1 3 - 1 2 1 - - 1 3
2% 2% 2% - 10% 3% 2% 2% - 2% 11% 1% 5% - 3% 7% 4% - - 6% 3%
STRAIN ON POWER GRID 1 1 - 1 - - - - 1 - - 1 - 1 - - - - - 1 -
1% 3% - 3% - - - 2% - - 1% - 2% - - - - 7% -
NEED MORE INFORMATION 1 - 1 - - - 1 - - - 1 - 1 - - - 1 - - - 1
1% 1% - - - 2% - - - 5% 2% - - - 4% - - - 1%
OTHER 11 2 9 1 1 7 2 2 5 2 1 6 3 5 2 2 2 3 1 1 6
6% 5% 7% 4% 11% 8% 5% 4% 7% 6% 5% 6% 6% 6% 6% 6% 6% 25% 2% 7% 5%
DON'T KNOW / REFUSED 5 2 3 1 1 2 1 2 2 - 1 4 1 3 1 - 1 1 - - 4
3% 4% 2% 3% 8% 2% 2% 3% 4% - 4% 3% 1% 3% 4% - 3% 8% - - 3%

NEW BRIDGE STRATEGY / ASPECT STRATEGTIC
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QUESTION 35:

COLORADO STATEWIDE / 26011 / MARCH 20-25, 2026

What are two to three reasons you think having more data centers in Colorado would have more benefits?

BANNER 5

GEO GEO II AT CONCERN AT INTERACTION AI RISK DATA CENTERS
TOT
SMALL TOT WEEKLY/ NOT
SMALL CITY/ TOWN/ EXT EXT/V TOT LESS BENE- BENE- DOWN- NO FAMIL-
TOTAL CITY SUBURB TOWN RURAL SUBURB RURAL CONCERN CONCERN DAILY+ OFTEN NEVER FITS RISKS UNSURE FITS SIDES EFFECT IAR
BASE=MORE BENEFITS IN Q34 173 46 71 22 34 117 56 20 91 91 69 14 92 23 58 173 - - -
100% 27% 41% 12% 20% 68% 32% 11% 53% 52% 40% 8% 53% 13% 34% 100% - - -
JOB CREATION / EMPLOYMENT 62 20 20 9 13 40 22 5 31 29 28 6 33 9 20 62 - - -
36% 44% 28% 41% 38% 34% 39% 25% 34% 32% 40% 41% 36% 41% 34% 36% - - -
ECONOMIC GROWTH / TAX 33 12 12 4 6 24 10 3 21 23 9 2 15 7 11 33 - - -
REVENUE 19% 25% 17% 18% 16% 20% 17% 17% 23% 25% 13% 11% 16% 30% 20% 19% - - -
TECH HUB / INNOVATION 13 4 5 1 3 9 4 1 5 10 3 - 10 1 3 13 - - -
LEADERSHIP 7% 8% 7% 5% 8% 8% 7% 4% 5% 11% 4% - 11% 3% 4% % - - -
LOCAL DATA CONTROL / 12 1 3 4 4 4 8 1 4 5 4 2 5 1 6 12 - - -
SOVEREIGNTY 7% 2% 5% 16% 13% 3% 14% 7% 4% 6% 6% 15% 6% 3% 10% % - - -
ACCESS TO INFORMATION / 12 2 9 - 1 11 1 1 6 7 3 8 2 2 12 - - -
SERVICES 7% 4% 13% - 2% 9% 1% 7% 6% 7% 4% 17% 9% 10% 3% 7% - - -
TECHNOLOGY / CRITICAL 11 4 3 2 3 7 5 - 4 5 5 1 9 - 2 11 - - -
INFRASTRUCTURE 6% 8% 4% 7% 8% 6% 8% 4% 6% 7% 8% 10% - 4% 6% - - -
NECESSARY FOR AI / TECH 8 - 4 2 1 4 3 1 3 4 3 - 5 1 1 8 - - -
GROWTH 4% 6% 8% 4% 4% 6% 7% 3% 5% 5% - 5% 6% 3% 4% - - -
ENERGY COST BENEFITS 4 - 2 - 2 2 2 - 3 - 4 - - 1 3 4 - - -
2% - 3% - 7% 2% 4% 3% - 6% - - 4% 6% 2% - - -
STRAIN ON POWER GRID 1 1 - - - 1 - - - 1 - - - - 1 1 - - -
1% 3% - - 1% - - 1% - - - - 2% 1% - - -
NEED MORE INFORMATION 1 - 1 - - 1 1 1 - - 1 1 - - 1 - - -
1% 2% - - 1% - 5% 1% - - 8% 1% - - 1% - - -
OTHER 11 4 6 - 1 10 1 4 11 3 8 - 4 1 7 11 - - -
6% 8% 9% - 3% 9% 2% 22% 12% 4% 11% - 4% 2% 11% 6% - - -
DON'T KNOW / REFUSED 5 - 4 1 - 4 1 1 3 3 2 - 2 - 3 5 - - -
3% 5% 4% - 3% 1% 5% 3% 3% 3% - 2% - 4% 3% - - -
NEW BRIDGE STRATEGY / ASPECT STRATEGTIC
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Table 44-1
QUESTION 35:

COLORADO STATEWIDE / 26011 / MARCH 20-25,

What are two to three reasons you think having more data centers in Colorado would have more downsides?

BANNER 1

BASE=MORE DOWNSIDES IN Q34
WATER CONSUMPTION /
SCARCITY

HIGH ENERGY / ELECTRICITY
CONSUMPTION

RISING UTILITY COSTS FOR
RESIDENTS

ENVIRONMENTAL HARM /
POLLUTION

VISUAL BLIGHT / LAND USE /
OVERDEVELOPMENT

AI-SPECIFIC CONCERNS

STRAIN ON POWER GRID

INSUFFICIENT / POOR JOB
CREATION

NOISE / NUISANCE

NOT NEEDED / UNSUSTAINABLE
/ BAD INVESTMENT

HARM TO MARGINALIZED
COMMUNITIES

DATA SECURITY / CYBERATTACK
RISK

CORPORATE ACCOUNTABILITY /
REGULATION

SURVEILLANCE / CONTROL
CONCERNS

NEED MORE INFORMATION

OTHER

DON'T KNOW / REFUSED

2026

PAGE

GENDER AGE AGE II GENDER/AGE DMA REGION I REGION II REGION II/GENDER
BAL- BAL-
ANCE ANCE DENVR BAL- DENVR BAL-
MEN MEN WOMEN WOMEN FRONT OF DENVR OF METRO ANCE METRO ANCE
TOTAL MEN WOMEN 18-34 35-44 45-54 55-64 65+ 18-44 45+ 18-44 45+ 18-44 45+ DENVR SPRNGS RANGE STATE METRO STATE MEN MEN WOMEN WOMEN
733 366 355 218 169 113 85 149 387 347 225 141 151 204 602 100 630 104 447 287 240 126 197 158
100% 50% 48% 30% 23% 15% 12% 20% 53% 47% 31% 19% 21% 28% 82% 14% 86% 14% 61% 39% 33% 17% 27% 21%
165 80 82 50 34 26 19 36 84 81 45 35 38 44 132 25 141 24 100 65 51 29 48 34
22% 22% 23% 23% 20% 23% 22% 24% 22% 23% 20% 25% 25% 22% 22% 25% 22% 23% 22% 22% 21% 23% 24% 22%
148 65 80 25 36 217 20 40 61 87 30 35 29 51 113 25 122 26 78 71 36 29 39 41
20% 18% 23% 12% 21% 24% 24% 27% 16% 25% 13% 25% 19% 25% 19% 25% 19% 25% 17% 25% 15% 23% 20% 26%
90 48 41 20 22 11 13 25 42 48 26 22 15 26 82 6 79 11 65 25 38 10 26 15
12% 13% 11% 9% 13% % 15% 17% 11% 14% 11% 16% 10% 13% 14% 6% 12% 11% 15% 9% 16% 8% 13% 9%
79 34 45 35 17 14 7 7 52 217 26 8 25 20 68 7 67 12 51 28 27 6 23 22
11% 9% 13% 16% 10% 12% 8% 5% 13% 8% 12% 5% 16% 10% 11% 7% 11% 12% 11% 10% 11% 5% 12% 14%
54 24 29 23 10 7 4 9 34 20 20 4 13 16 40 12 48 5 29 25 13 11 16 13
7% 6% 8% 11% 6% 6% 5% 6% 9% 6% 9% 3% 9% 8% 7% 12% 8% 5% 6% 9% 5% 9% 8% 9%
46 217 19 14 13 7 7 5 27 19 18 9 9 10 39 6 43 3 31 15 20 7 11 8
6% 7% 5% 6% % 6% 8% 3% 7% 6% 8% 7% 6% 5% 7% 6% 7% 3% 7% 5% 8% 6% 6% 5%
37 23 13 5 16 6 3 7 21 16 16 7 5 9 32 4 35 2 25 12 14 9 10 3
5% 6% 4% 2% % 6% 4% 5% % 5% 7% 5% 3% 4% 5% 4% 6% 2% 6% 4% % 7% 5% 2%
36 26 10 14 10 6 2 4 24 12 20 6 4 6 29 7 29 7 22 15 16 10 5 5
5% 7% 3% 7% % 6% 2% 2% % 3% 9% 4% 3% 3% 5% 7% 5% 7% 5% 5% % 8% 3% 3%
14 6 9 4 3 3 2 2 7 7 4 2 3 5 13 - 11 4 11 4 5 1 6 3
2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 2% 1% 2% 3% 2% - 2% 3% 2% 1% 2% 1% 3% 2%
13 9 4 5 3 1 1 2 8 4 6 2 2 2 10 2 11 1 5 8 4 5 1 3
2% 2% 1% 2% 2% 1% 2% 1% 2% 1% 3% 2% 1% 1% 2% 2% 2% 1% 1% 3% 2% 4% 1% 2%
9 3 4 7 - 1 1 - 7 2 3 - 2 2 9 - 9 - 9 - 3 - 4 -
1% 1% 1% 3% - 1% 2% 2% 1% 1% - 2% 1% 2% 1% - 2% - 1% - 2% -
7 3 4 2 2 2 1 2 4 4 1 2 2 2 7 - 5 2 5 2 2 1 3 2
1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 1% 2% 1% 1% - 1% 2% 1% 1% 1% 1% 1% 1%
6 3 2 4 - 1 - 1 4 2 2 2 1 - 3 2 4 2 1 5 1 3 1 1
1% 1% - 2% - 1% 1% 1% 1% 1% 1% 1% - - 2% 1% 2% - 2% - 2% - 1%
4 1 3 1 - - - 3 1 3 1 - - 3 3 1 2 2 - 4 - 1 - 3
1% - 1% 1% - - - 2% - 1% - - - 2% 1% 1% - 2% - 2% - 1% - 2%
5 2 2 - 2 - 1 1 2 2 2 1 1 2 5 - 5 - 4 1 2 - 2 1
1% 1% 1% - 1% - 2% 1% 1% 1% 1% 1% 1% 1% 1% - 1% - 1% - 1% - 1% -
15 10 5 7 1 2 1 5 8 8 5 5 2 3 12 3 15 1 7 8 6 4 1 4
2% 3% 1% 3% 1% 2% 1% 3% 2% 2% 2% 3% 2% 1% 2% 3% 2% 1% 2% 3% 3% 3% 1% 3%
4 2 2 1 - - 2 1 1 3 1 1 - 2 4 - 4 - 4 - 2 - 2 -
1% 1% 1% - 2% 1% - 1% - 1% - 1% 1% - 1% - 1% - 1% - 1% -
NEW BRIDGE STRATEGY / ASPECT STRATEGTIC
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Table 44-2
QUESTION 35:

What are two to three reasons you

BANNER 2

BASE=MORE DOWNSIDES IN Q34
WATER CONSUMPTION /
SCARCITY

HIGH ENERGY / ELECTRICITY
CONSUMPTION

RISING UTILITY COSTS FOR
RESIDENTS

ENVIRONMENTAL HARM /
POLLUTION

VISUAL BLIGHT / LAND USE /
OVERDEVELOPMENT

AI-SPECIFIC CONCERNS

STRAIN ON POWER GRID

INSUFFICIENT / POOR JOB
CREATION

NOISE / NUISANCE

NOT NEEDED / UNSUSTAINABLE
/ BAD INVESTMENT

HARM TO MARGINALIZED
COMMUNITIES

DATA SECURITY / CYBERATTACK
RISK

CORPORATE ACCOUNTABILITY /
REGULATION

SURVEILLANCE / CONTROL
CONCERNS

NEED MORE INFORMATION

OTHER

DON'T KNOW / REFUSED

COLORADO STATEWIDE / 26011 / MARCH 20-25, 2026 PAGE 32

think having more data centers in Colorado would have more downsides?

REGION II/AGE EDU EDU IT EDU/GENDER ETHNICITY ETHNICITY/GENDER MODE VERSION
DENVR DENVR BAL- BAL- LESS
METRO METRO ANCE ANCE HS OR SOME COLL POST THAN MEN MEN WOMEN WOMEN WHITE WHITE VOC VvOC SAMP  SAMP
TOTAL 18-44 45+ 18-44 45+ LIESS COLL GRAD GRAD COLL COLL+ <COLL COLL+ <COLL COLL+ WHITE VOC MEN WOMEN MEN WOMEN T2W PANEL A B
733 235 212 152 135 75 196 298 164 271 462 136 230 125 229 587 146 302 275 64 80 477 257 386 348
100% 32% 29% 21% 18% 108 27% 41% 22% 37% 63% 18% 31% 17% 31% 80% 20% 41% 38% 9% 11% 65% 35% 53% 47%
165 51 49 33 31 15 41 72 37 56 108 26 54 28 54 138 217 71 65 9 17 109 56 85 80
22% 22%  23% 22%  23% 20%  21% 24%  22% 21% 23% 19% 24% 22% 24% 23% 18% 23% 24% 15% 21%  23% 22%  22% 23%
148 34 44 27 43 7 37 67 38 44 104 19 46 24 56 128 21 57 68 8 12 90 59 78 70
20% 15%  21% 18% 32% 9% 19% 22%  23% 16% 23% 14% 20% 19% 25% 22% 14% 19% 25% 12% 15% 19% 23%  20% 20%
90 30 36 12 13 8 20 38 25 28 62 14 34 12 28 74 16 40 32 8 9 55 35 51 39
12% 13% 17% 8% 9% 11% 10% 13% 15% 10% 14% 10% 15% 10% 12% 13% 11% 13% 12% 12% 11% 12% 13% 13% 11%
79 34 18 18 10 11 22 27 19 33 46 15 19 18 26 56 24 23 32 11 12 48 31 50 29
11% 14% 8% 12% 7% 14%  11% % 11% 12% 10% 11% 8% 14% 12% 9% 16% 8% 12% 16% 15% 10% 12% 13% %
54 17 11 16 9 8 15 22 9 23 30 15 9 8 21 40 13 18 22 6 7 34 20 31 22
7% 7% 5% 11% 7% 11% 8% 7% 5% 9% 7% 11% 4% 6% 9% 7% 9% 6% 8% 9% 9% 7% 8% 8% 6%
46 20 11 7 8 11 13 12 10 24 22 14 14 10 8 35 11 20 15 7 4 34 12 22 24
% 9% 5% 4% 6% 14% 7% % 6% 9% 5% 10% % 8% 4% 6% % 7% 5% 12% 5% 7% 5% % %
37 11 13 9 3 2 9 19 7 11 26 5 18 5 8 27 10 19 7 4 6 25 12 12 25
% 5% 6% 6% 2% 3% 5% % 4% 4% 6% 3% 8% 4% 3% 5% % % 3% 6% 8% 5% 5% % %
36 11 11 13 1 3 9 18 7 11 25 10 16 1 9 28 8 22 6 4 4 27 9 21 15
5% 5% 5% 9% 1% 4% 4% 6% 4% 4% 5% 7% 7% 1% 4% 5% 5% 7% 2% 6% 5% 6% 4% 6% 4%
14 6 5 2 2 - 6 5 3 6 8 1 4 5 4 12 3 4 7 1 1 7 7 5 9
% 2% 2% 1% 1% - 3% 2% 2% 2% 2% 1% 2% 4% 2% % 2% 1% 3% 2% 2% 2% 3% 1% 3%
13 4 1 4 4 2 5 3 2 7 5 5 3 2 2 11 2 8 3 1 1 13 - 4 9
% 2% - 3% 3% 3% 2% 1% 1% 3% 1% 4% 2% 2% 1% % 1% 3% 1% 1% 1% 3% 1% 3%
9 7 2 - - - 4 4 2 4 6 - 3 2 3 7 2 3 3 - 2 8 1 5 5
1% 3% 1% - - - 25 1% 1% 1% 1% - 1% 1% 1% 1% 1% 1% 1% 2% 2% - 1% 1%
7 3 2 1 2 - 4 3 1 4 4 1 2 3 2 4 3 2 2 1 2 4 4 4 4
1% 1% 1% 1% 1% - 25 1% 1% 1% 1% 1% 1% 2% 1% 1% 2% 1% 1% 1% 3% 1% 1% 1% 1%
6 1 1 3 2 - 4 2 1 4 2 3 1 - 2 6 - 3 2 - - 6 - 5 1
1% - - 2% 1% - 2% 1% - 1% - 2% - - 1% 1% - 1% 1% 1% - 1% -
4 - 1 3 - 3 1 - 3 1 - 2 1 4 - 1 3 - - 4 - 3 1
1% - - 1% 2% - 2% - - 1% - 1% - 2% 1% 1% - - 1% - - 1% - 1% -
5 2 2 - 1 - 2 2 1 2 3 2 1 2 5 - 2 2 5 - 1 4
1% 1% 1% - - - 1% 1% 1% 1% 1% 1% - - 1% 1% - 1% 1% - - 1% - - 1%
15 3 4 4 4 5 3 4 3 8 7 6 4 2 3 9 6 5 4 4 2 4 11 9 6
2% 1% 2% 3% 3% 7% 1% 1% 2% 3% 2% 4% 2% 2% 1% 2% 4% 2% 1% 7% 2% 1% 4% 2% 2%
4 1 3 - - 2 1 - 1 3 1 1 1 2 - 4 - 2 2 - - 3 1 - 4
1% - 1% - - 3% 1% - 1% 1% - 1% - 2% 1% - 1% 1% - 1% - - 1%
NEW BRIDGE STRATEGY / ASPECT STRATEGTIC
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Table 44-3
QUESTION 35:
What are two to three reasons you think having more data centers in Colorado would have more downsides?

BANNER 3
PARTY/ 2024
PARTY PARTY/GENDER PARTY/AGE IDEOLOGY IDEOLOGY PREZ VOTE
LIB/
V LIB/ SOCIAL
IND/ GOP GOP IND IND DEM DEM GOP GOP IND IND DEM DEM v SOCIAL CONS -IST

TOTAL GOP ELSE DEM MEN WOMEN MEN WOMEN MEN WOMEN 18-44 45+ 18-44 45+ 18-44 45+ CONS CONS MOD LIB —-IST IND IND TRUMP HARRIS

BASE=MORE DOWNSIDES IN Q34 733 125 373 235 76 49 187 178 103 127 55 69 201 172 130 105 69 171 175 388 232 69 172 195 504
100% 17% 51% 32% 10% 7%  25% 24% 14% 17% 8% 9% 27% 23% 18% 14% 9% 23% 24% 53% 32% 9% 23% 27% 69%

WATER CONSUMPTION / 165 24 88 53 14 10 48 39 19 33 8 15 49 39 26 27 9 30 36 99 61 13 45 36 122
SCARCITY 22% 19% 24% 23% 18% 20% 26% 22% 18% 26% 15% 22% 25% 22% 20% 25% 14% 17% 21% 25% 26% 18% 26% 18% 24%
HIGH ENERGY / ELECTRICITY 148 217 81 40 17 10 30 49 18 21 8 19 33 48 20 20 10 33 48 67 37 14 27 42 101
CONSUMPTION 20% 22% 22% 17% 22% 21% 16% 27% 17% 16% 15% 27% 16% 28% 15% 19% 14% 20% 27% 17% 16% 20% 16% 22% 20%
RISING UTILITY COSTS FOR 90 14 49 217 5 9 30 18 13 14 6 8 22 27 14 13 11 23 25 43 21 9 19 26 59
RESIDENTS 12% 11% 13% 12% 7% 18% 16% 10% 12% 11% 11% 12% 11% 16% 11% 13% 16% 13% 14% 11% % 13% 11% 13% 12%
ENVIRONMENTAL HARM / 79 8 36 35 6 2 16 19 12 23 6 2 25 11 21 14 4 9 17 53 32 2 22 9 66
POLLUTION 11% % 10% 15% 8% 5% 8% 11% 12% 18% 11% 3% 12% 7% 16% 13% 5% 5% 10% 14% 14% 2% 13% 5% 13%
VISUAL BLIGHT / LAND USE / 54 10 32 11 9 2 11 20 4 8 7 4 18 14 9 2 11 20 13 21 10 9 11 21 30
OVERDEVELOPMENT % % % s 11% 3% 6% 11% 4% 6% 12% 5% 9% 8% % 2% 16% 12% % % % 14% 7% 11% 6%
AI-SPECIFIC CONCERNS 46 11 19 17 7 4 11 7 9 8 6 4 11 8 10 7 3 12 10 24 14 6 9 17 28
% % % % 9% 7% 6% 4% 9% 6% 12% 6% 5% 5% % 7% 4% % % % % 9% 5% % 6%

STRAIN ON POWER GRID 37 10 16 11 5 5 12 5 7 3 5 5 8 8 7 4 6 14 7 17 12 4 7 14 22
5% 8% 4% 5% 6% 11% 6% 3% 6% 2% 9% 7% 4% 5% 5% 3% 9% 8% 4% 4% 5% 7% 4% 7% 4%

INSUFFICIENT / POOR JOB 36 4 19 14 3 1 13 6 10 3 2 2 13 5 9 5 2 6 5 25 19 3 12 7 28
CREATION % 3% 5% % 4% 3% 7% 3% 10% 2% 4% 3% 7% 3% 7% 5% 3% 4% 3% % % 4% 7% 3% 5%
NOISE / NUISANCE 14 1 6 7 - 1 3 3 2 5 - 1 4 2 3 4 - 1 3 10 7 1 4 2 11
% 1% 2% 3% - 2% 2% 1% 2% 4% - 2% 2% 1% 2% 4% - - 2% 3% 3% 1% 3% 1% 2%

NOT NEEDED / UNSUSTAINABLE 13 4 4 5 3 2 3 1 3 1 2 2 4 - 2 2 5 7 2 3 2 3 - 7 5
/ BAD INVESTMENT 2% 3% 1% 2% 3% 3% 1% 1% 3% 1% 3% 3% 2% - 2% 2% 7% 4% 1% 1% 1% 4% - 4% 1%
HARM TO MARGINALIZED 9 - 5 4 - - 3 2 1 3 - - 5 - 2 2 - - 1 9 7 - 5 - 9
COMMUNITIES 1% - 1% 2% - 1% 1% 1% 2% - 3% - 1% 2% - - 2% 3% 3% 2%
DATA SECURITY / CYBERATTACK 7 3 4 1 2 1 1 3 - - 1 2 3 2 - - 1 4 1 3 2 2 2 5 2
RISK 1% 2% 1% - 3% 2% - 2% - - 1% 3% 1% 1% - 2% 2% - 1% 1% 2% 1% 2% -
CORPORATE ACCOUNTABILITY / 6 1 3 2 1 - 2 - 1 2 - 1 3 - 1 1 - 1 - 5 5 - 3 - 6
REGULATION 1% 1% 1% 1% 2% - 1% - 1% 1% - 2% 1% - 1% 1% - 1% - 1% 2% - 2% - 1%
SURVEILLANCE / CONTROL 4 2 2 - 1 1 - 2 - - 1 1 - 2 - - 3 3 1 - - 2 - 4 -
CONCERNS 1% 2% 1% 1% 3% - 1% - - 2% 2% - 1% - 5% 2% 1% - - 3% - 2% -
NEED MORE INFORMATION 5 1 3 - 1 2 1 - 1 - 1 2 2 1 - - - 2 3 2 - 2 1 4
1% - 1% - - 1% 1% 1% - 1% - 1% 1% 1% 1% - - 1% 1% 1% - 1% - 1%

OTHER 15 3 5 8 2 1 3 2 5 3 2 1 1 3 4 4 3 6 6 4 1 2 1 4 10
2% 2% 1% 3% 3% 1% 1% 1% 5% 2% 4% 1% 1% 2% 3% 4% 5% 3% 3% 1% - 3% 1% 2% 2%

DON'T KNOW / REFUSED 4 2 2 - 2 - - 2 - - 1 1 - 2 - - - 2 - 2 - - 2 2 2
1% 1% 1% - 2% - - 1% - - 1% 1% - 1% - - 1% - 1% - - 1% 1% -

NEW BRIDGE STRATEGY / ASPECT STRATEGTIC
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Table 44-4
QUESTION 35:
What are two to three reasons you think having more data centers in Colorado would have more downsides?
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BANNER 4
PARENT STATUS FINANCES FINANCES II FINANCES/GENDER LENGTH OF RESIDENCE
COMEY GETTING GETTING

NON- NON-  NON- COMEY /NO TOT BY/ BY/ 20+

PAR- PAR- PARENT PARENT /SAV-— SAV- GETT- STRG- TOT NOT COMFY COMFY STRGLNG STRGLNG 0-5 6-10 11-19 YRS/

TOTAL ENTS ENTS DADS MOMS MEN  WOMEN INGS INGS ING BY LING COMFY COMFY MEN  WOMEN MEN WOMEN YEARS YEARS YEARS  NAT
BASE=MORE DOWNSIDES IN Q34 733 211 522 103 107 263 248 150 225 236 100 375 336 178 195 173 153 116 96 69 452
100% 29% 71%  14% 15% 36% 34% 20% 31% 32% 14% 51% 46% 24% 27% 24% 21% 16% 13% 9% 62%
WATER CONSUMPTION / 165 41 124 18 23 62 59 35 49 55 23 84 78 43 41 36 39 28 20 16 100
SCARCITY 22% 19% 24% 17% 21% 24% 24% 23% 22% 23% 23% 22% 23% 24% 21% 21% 26% 25% 20% 24% 22%
HIGH ENERGY / ELECTRICITY 148 41 108 16 24 49 56 29 55 42 19 85 61 39 45 26 33 21 18 17 93
CONSUMPTION 20% 19% 21% 15% 22% 19% 23% 20% 25% 18% 19% 23% 18% 22% 23% 15% 22% 18% 18% 24% 21%
RISING UTILITY COSTS FOR 90 25 65 15 10 33 30 20 26 29 15 46 43 20 26 27 14 12 10 8 60
RESIDENTS 12% 12% 13%  14% 10% 13% 12% 13% 12% 12% 15% 12% 13% 11% 13% 16% 9% 10% 11% 11% 13%
ENVIRONMENTAL HARM / 79 23 56 10 13 24 32 16 23 24 14 39 38 11 27 22 16 19 10 7 44
POLLUTION 11% 11% 11%  10% 12% 9% 13% 11% 10% 10% 14% 10% 11% 6% 14% 13% 10% 17% 10% 10% 10%
VISUAL BLIGHT / LAND USE / 54 18 35 7 11 16 18 12 16 20 4 28 24 12 16 10 13 5 7 4 38
OVERDEVELOPMENT 7% 9% 7% 7% 11% 6% 7% 8% 7% 9% 4% 7% 7% 7% 8% 6% 8% 4% 7% 6% 8%
AI-SPECIFIC CONCERNS 46 17 29 10 7 17 12 8 10 13 9 19 22 12 7 12 11 8 7 3 27
% 8% 5% 10% 6% 6% % 6% 5% 5% 9% 5% 7% 7% 3% 7% 7% 7% 7% 5% 6%
STRAIN ON POWER GRID 37 13 24 8 4 14 9 5 9 17 5 14 22 5 9 16 5 3 8 1 26
% 6% 5% 8% 4% 5% 4% 4% 4% 7% 5% 4% 7% 3% 4% 9% 3% 2% 8% 1% 6%
INSUFFICIENT / POOR JOB 36 9 28 5 4 21 6 11 12 9 3 23 11 15 8 9 2 12 7 2 15
CREATION % 4% 5% 5% 4% 8% 3% 7% 5% 4% 3% 6% 3% 8% 4% 5% 2% 10% 7% 3% 3%
NOISE / NUISANCE 14 2 13 - 2 6 7 3 4 6 1 7 7 3 4 2 5 2 2 4 7
% 1% 2% - 2% 2% 3% 2% 2% 2% 1% 2% 2% 2% 2% 1% 3% 2% 2% 5% 2%
NOT NEEDED / UNSUSTAINABLE 13 7 5 5 2 3 2 5 5 1 - 9 1 7 3 - 1 3 1 9
/ BAD INVESTMENT 2% 3% 1% 5% 2% 1% 1% 3% 2% - - 3% - 4% 1% - 1% - 3% 1% 2%
HARM TO MARGINALIZED 9 1 8 - 1 3 3 1 2 3 3 4 6 1 3 3 1 1 1 1 7
COMMUNITIES 1% 1% 2% - 1% 1% 1% 1% 1% 1% 3% 1% 2% - 2% 2% 1% 1% 1% 1% 1%
DATA SECURITY / CYBERATTACK 7 4 4 1 2 2 2 - 2 3 2 2 5 2 - 1 4 - 2 1 5
RISK 1% 2% 1% 1% 2% 1% 1% - 1% 1% 2% 1% 2% 1% - 1% 3% - 2% 1% 1%
CORPORATE ACCOUNTABILITY / 6 1 5 1 - 3 2 1 - 5 - 1 5 - 1 3 - 2 - 1 3
REGULATION 1% - 1% 1% - 1% 1% 1% - 2% - - 1% - 1% 2% - 2% 1% 1%
SURVEILLANCE / CONTROL 4 1 3 1 - - 3 - - 4 - - 4 - - 1 3 - - 1 3
CONCERNS 1% 1% 1% 1% - - 1% - 2% - - 1% - - 1% 2% - 2% 1%
NEED MORE INFORMATION 5 3 2 2 1 - 2 - 2 1 2 2 3 - 2 2 1 - - 1 4
1% 2% - 2% 1% - 1% - 1% - 2% 1% 1% - 1% 1% - - - 1% 1%
OTHER 15 6 10 3 2 7 3 4 7 3 1 11 3 7 4 2 2 2 1 2 10
2% 3% 2% 3% 2% 3% 1% 2% 3% 1% 1% 3% 1% 4% 2% 1% 1% 2% 1% 3% 2%
DON'T KNOW / REFUSED 4 - 4 - - 2 2 - 2 2 - 2 2 2 - - 2 - 2 - 2
1% 1% 1% 1% - 1% 1% - - 1% 1% - 1% 2% - -
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Table 44-5
QUESTION 35:

COLORADO STATEWIDE / 26011 / MARCH 20-25, 2026

What are two to three reasons you think having more data centers in Colorado would have more downsides?

BANNER 5

GEO GEO II AT CONCERN AT INTERACTION AI RISK DATA CENTERS
TOT
SMALL TOT WEEKLY/ NOT
SMALL CITY/ TOWN/ EXT EXT/V TOT LESS BENE- BENE—-  DOWN- NO FAMIL-
TOTAL CITY SUBURB TOWN RURAL SUBURB RURAL CONCERN CONCERN DAILY+ OFTEN NEVER  FITS RISKS UNSURE FITS SIDES EFFECT IAR
BASE=MORE DOWNSIDES IN Q34 733 175 357 90 112 532 202 325 575 170 365 198 89 474 171 - 733 - -
100% 24% 49% 12% 15% 73% 27% 44% 78% 23% 50% 27% 12% 65% 23% - 100% - -
WATER CONSUMPTION / 165 41 78 22 23 119 46 79 138 34 85 46 18 113 33 - 165 - -
SCARCITY 22% 24% 22% 25% 21% 22% 23% 24% 24% 20% 23% 23% 20% 24% 19% - 22% - -
HIGH ENERGY / ELECTRICITY 148 28 70 23 26 99 50 59 112 31 78 39 19 92 38 - 148 - -
CONSUMPTION 20% 16% 20% 26% 24% 19% 25% 18% 20% 18% 21% 20% 21% 19% 22% - 20% - -
RISING UTILITY COSTS FOR 90 17 56 11 6 73 17 35 63 20 49 21 14 51 25 - 90 - -
RESIDENTS 12% 10% 16% 12% 6% 14% 9% 11% 11% 12% 14% 10% 16% 11% 15% - 12% - -
ENVIRONMENTAL HARM / 79 21 41 6 12 62 17 38 61 15 47 17 11 50 19 - 79 - -
POLLUTION 11% 12% 11% 6% 11% 12% 9% 12% 11% 9% 13% 9% 12% 11% 11% - 11% - -
VISUAL BLIGHT / LAND USE / 54 16 22 7 9 38 16 20 35 13 27 13 6 31 17 - 54 - -
OVERDEVELOPMENT 7% 9% 6% 8% 8% 7% 8% 6% 6% 8% 8% 7% 7% 6% 10% - 7% - -
AI-SPECIFIC CONCERNS 46 9 25 4 7 34 12 26 44 7 15 24 2 37 7 - 46 - -
% 5% 7% 5% 6% 6% 6% 8% 8% 4% 4% 12% 3% 8% % - 6% - -
STRAIN ON POWER GRID 37 10 15 3 9 25 12 18 33 16 13 8 4 23 10 - 37 - -
% 6% 4% 4% 8% 5% 6% 5% 6% 9% 4% 4% 5% 5% % - 5% - -
INSUFFICIENT / POOR JOB 36 9 18 2 8 26 10 17 31 12 18 6 5 24 7 - 36 - -
CREATION % 5% 5% 2% 7% 5% 5% 5% 5% 7% 5% 3% 6% 5% 4% - 5% - -
NOISE / NUISANCE 14 5 6 - 3 12 3 6 10 2 6 6 3 8 3 - 14 - -
% 3% 2% - 2% 2% 1% 2% 2% 1% 2% 3% 4% 2% 2% - 2% - -
NOT NEEDED / UNSUSTAINABLE 13 1 5 3 3 6 6 4 8 5 6 2 1 8 3 - 13 - -
/ BAD INVESTMENT 2% 1% 1% 4% 3% 1% 3% 1% 1% 3% 2% 1% 1% 2% 2% - 2% - -
HARM TO MARGINALIZED 9 5 4 - - 9 - 6 9 2 4 4 1 7 1 - 9 - -
COMMUNITIES 1% 3% 1% - - 2% 2% 1% 1% 1% 2% 1% 2% - - 1% - -
DATA SECURITY / CYBERATTACK 7 3 2 2 - 5 2 3 4 - 5 2 - 3 4 - 7 - -
RISK 1% 2% - 3% - 1% 1% 1% 1% - 1% 1% 1% 2% - 1% - -
CORPORATE ACCOUNTABILITY / 6 - 3 1 1 4 2 5 6 1 2 3 1 5 1 - 6 - -
REGULATION 1% 1% 1% 1% 1% 1% 2% 1% 1% 1% 1% 1% 1% - - 1% - -
SURVEILLANCE / CONTROL 4 - - 1 3 - 4 1 4 - 3 1 - 4 - - 4 - -
CONCERNS 1% - - 1% 3% - 2% - 1% - 1% 1% - 1% - - 1% - -
NEED MORE INFORMATION 5 2 3 - - 5 - - 4 4 - 1 1 2 2 - 5 - -
1% 1% 1% - - 1% - - 1% 3% - 1% 1% 1% - 1% - -
OTHER 15 6 7 1 1 14 1 5 9 8 5 2 2 11 2 - 15 - -
2% 4% 2% 1% 1% 3% 1% 2% 1% 4% 1% 1% 2% 2% 1% - 2% - -
DON'T KNOW / REFUSED 4 - 1 3 - 1 3 1 4 1 1 2 - 4 - - 4 - -
1% - 3% - - 1% - 1% - - 1% - 1% - 1% - -
NEW BRIDGE STRATEGY / ASPECT STRATEGTIC
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Table 45-1
QUESTION 36:
For each of the following, please indicate if you strongly support, somewhat support, somewhat oppose, or strongly oppose that policy. If you are completely unsure, please
indicate that instead.

Banning cellphones in classrooms for children in kindergarten through 12th grade

BANNER 1
GENDER AGE AGE II GENDER/AGE DMA REGION I REGION II REGION II/GENDER
BAL- BAL-
ANCE ANCE DENVR BAL- DENVR BAL-

MEN MEN WOMEN WOMEN CO FRONT OF DENVR OF METRO ANCE METRO ANCE
TOTAL MEN WOMEN 18-34 35-44 45-54 55-64 65+ 18-44 45+ 18-44 45+ 18-44 45+ DENVR SPRNGS RANGE STATE METRO STATE MEN MEN WOMEN WOMEN
BASE=TOTAL SAMPLE 613 300 307 135 129 98 92 159 264 349 148 152 111 196 473 108 505 108 337 276 182 119 151 156
100% 49% 50% 22% 21% 16% 15% 26% 43% 57% 24% 25% 18% 32% 77% 18% 82% 18% 55% 45% 30% 19% 25% 25%
**D/S (SUPPORT - OPPOSE) 372 199 170 50 62 60 67 133 112 260 77 122 34 136 293 53 287 85 200 172 118 81 80 90
61% 66% 56% 37% 48% 62% 73% 83% 43% 74% 52% 80% 30% 70% 62% 49% 57% 79% 59% 62% 65% 68% 53% 58%
TOTAL SUPPORT 483 247 231 90 94 76 80 142 184 298 112 135 69 162 377 76 388 95 264 219 149 98 112 119
————————————— 79% 82% 75% 67% 73% 78% 87% 89% 70% 85% 76% 88% 62% 83% 80% 70% 77% 88% 78% 79% 82% 82% 74% 77%
TOTAL OPPOSE 110 48 61 40 32 16 12 10 72 38 35 12 36 26 85 23 101 10 64 47 31 17 32 30
———————————— 18% 16% 20% 30% 25% 16% 13% 6% 27% 11% 24% 8% 32% 13% 18% 21% 20% 9% 19% 17% 17% 14% 21% 19%
STRONGLY SUPPORT 345 181 162 54 70 43 60 119 124 222 80 101 42 120 264 55 269 77 176 169 103 78 72 89
56% 60% 53% 40% 54% 44% 65% 75% 47% 63% 54% 67% 37% 61% 56% 51% 53% 71% 52% 61% 57% 66% 48% 57%
SOMEWHAT SUPPORT 137 66 70 37 24 34 20 23 61 77 32 33 28 42 114 21 120 18 88 50 46 20 40 30
22% 22% 23% 27% 19% 34% 21% 15% 23% 22% 22% 22% 25% 22% 24% 20% 24% 17% 26% 18% 25% 17% 26% 19%
SOMEWHAT OPPOSE 63 31 32 24 18 11 5 6 41 22 23 8 19 13 46 14 55 8 36 27 21 10 15 17
10% 10% 10% 17% 14% 12% 5% 4% 16% 6% 15% 6% 17% % 10% 13% 11% 7% 11% 10% 11% 9% 10% 11%
STRONGLY OPPOSE 47 17 29 17 14 5 8 4 31 17 13 4 17 12 39 9 45 2 28 20 10 7 16 13
8% % 10% 12% 11% 5% 9% 3% 12% 5% 8% 3% 15% % % 8% 9% 2% 8% 7% % 6% 11% 8%
COMPLETELY UNSURE 20 6 14 4 3 6 - 7 7 13 1 5 6 8 11 9 16 3 9 11 2 4 7 7
3% 2% 5% 3% 2% 6% - 4% 3% 4% 1% 3% 6% 4% % 8% 3% 3% 3% 4% 1% 3% 5% 4%

NEW BRIDGE STRATEGY / ASPECT STRATEGTIC



Table 45-2
QUESTION 36:

COLORADO STATEWIDE / 26011 / MARCH 20-25, 2026

For each of the following, please indicate if you strongly support,

indicate that instead.

Banning cellphones in classrooms for children in kindergarten through 12th grade

BANNER 2

BASE=TOTAL SAMPLE

**D/S (SUPPORT - OPPOSE)

TOTAL SUPPORT

STRONGLY SUPPORT

SOMEWHAT SUPPORT

SOMEWHAT OPPOSE

STRONGLY OPPOSE

COMPLETELY UNSURE

somewhat support, somewhat oppose, or strongly oppose that policy. If you are completely unsure, please

PAGE 37

REGION II/AGE EDU EDU II EDU/GENDER ETHNICITY ETHNICITY/GENDER MODE VERSION
DENVR DENVR BAL- BAL- LESS
METRO METRO ANCE ANCE HS OR SOME COLL POST THAN MEN MEN WOMEN WOMEN WHITE WHITE VOC VvOoC SAMP  SAMP
TOTAL 18-44 45+ 18-44 45+ LIESS COLL GRAD GRAD COLL COLL+ <COLL COLL+ <COLL COLL+ WHITE VOC MEN WOMEN MEN WOMEN T2W PANEL A B
613 159 178 104 172 92 184 202 135 276 337 132 169 141 166 484 129 241 239 59 68 345 268 307 306
100% 26% 29% 17% 28% 15% 30% 33% 22% 45% 55% 21% 28% 23% 27% 79% 21% 39% 39% 10% 11% 56% 44% 50% 50%
372 68 132 44 128 58 83 126 106 140 232 72 127 68 103 317 55 166 149 34 21 228 145 181 192
61% 43% 74% 43% 75% 63% 45% 62% 79% 51% 69% 55% 75% 48% 62% 66% 43% 69% 63% 56% 31% 66% 54% 59% 63%
483 111 153 73 145 73 129 160 120 203 280 100 146 100 131 392 90 200 189 46 43 281 202 239 244
79% 70% 86% 71% 85% 80% 70% 79% 89% 73% 83% 76% 87% 71% 79% 81% 70% 83% 79% 78% 63% 81% 75% 78% 80%
110 43 21 29 17 16 47 34 14 63 48 29 19 33 29 75 35 35 39 13 22 53 57 58 52
18% 27% 12% 28% 10% 17% 25% 17% 10% 23% 14% 22% 11% 23% 17% 16% 27% 14% 16% 22% 32% 15% 21% 19% 17%
345 70 106 53 116 47 93 112 93 140 206 71 110 67 94 292 53 154 136 27 26 214 132 178 167
56% 44% 60% 51% 67% 51% 51% 56% 69% 51% 61% 54% 65% 48% 57% 60% 41% 64% 57% 45% 38% 62% 49% 58% 55%
137 41 47 20 30 217 36 47 27 63 74 29 37 33 37 100 37 46 53 20 17 67 70 61 77
22% 25% 26% 19% 17% 29% 20% 23% 20% 23% 22% 22% 22% 23% 22% 21% 29% 19% 22% 33% 25% 19% 26% 20% 25%
63 25 11 17 10 9 24 20 10 33 30 18 14 16 16 46 17 23 22 8 10 24 39 31 32
10% 15% 6% 16% 6% 10% 13% 10% 7% 12% 9% 13% 8% 11% 10% 9% 13% 10% 9% 13% 14% 7% 15% 10% 10%
47 18 9 12 7 7 23 14 4 29 18 11 6 17 12 29 18 11 17 5 12 29 18 27 20
8% 12% 5% 12% 4% 7% 12% 7% 3% 11% 5% 8% 3% 12% 7% 6% 14% 5% 7% 9% 18% 8% 7% 9% 7%
20 5 4 2 9 3 8 9 1 11 9 3 3 8 6 17 3 6 11 - 3 11 9 10 10
3% 3% 2% 2% 5% 3% 4% 4% 1% 4% 3% 2% 2% 6% 4% 3% 3% 2% 5% - 4% 3% 3% % %
NEW BRIDGE STRATEGY / ASPECT STRATEGTIC
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Table 45-3
QUESTION 36:
For each of the following, please indicate if you strongly support, somewhat support, somewhat oppose, or strongly oppose that policy. If you are completely unsure, please
indicate that instead.

Banning cellphones in classrooms for children in kindergarten through 12th grade

BANNER 3
PARTY/ 2024
PARTY PARTY/GENDER PARTY/AGE IDEOLOGY IDEOLOGY PREZ VOTE
LIB/
V LIB/ SOCIAL
IND/ GOP GOP IND IND DEM DEM GOP GOP IND IND DEM DEM \4 SOCIAL CONS —-IST

TOTAL GOP ELSE DEM MEN WOMEN MEN WOMEN MEN WOMEN 18-44 45+ 18-44 45+ 18-44 45+ CONS CONS MOD LIB —-IST IND IND TRUMP HARRIS
BASE=TOTAL SAMPLE 613 159 288 166 86 73 142 143 72 91 58 102 122 166 84 81 69 203 189 221 114 72 93 257 325
100% 26% 47% 27% 14% 12%  23% 23% 12% 15% 9% 17% 20% 27% 14% 13% 11% 33% 31% 36% 19% 12% 15% 42% 53%
**D/S (SUPPORT - OPPOSE) 372 109 176 88 67 42 82 93 50 36 217 81 46 130 38 49 42 140 124 109 40 50 51 171 191
61% 68% 61% 53% 77% 57% 58% 65% 69% 39% 48% 80% 38% 78% 45% 61% 61% 69% 65% 49% 35% 69% 55% 66% 59%
TOTAL SUPPORT 483 134 225 124 76 57 110 113 60 61 42 91 83 142 59 65 55 168 153 161 75 59 72 210 253
————————————— 79% 84% 78% 75% 88% 79%  77% 79% 84% 67% 74% 90% 68% 86% 70% 80% 79% 83% 81% 73% 66% 81% 77% 82% 78%
TOTAL OPPOSE 110 25 49 36 9 16 28 20 11 26 15 10 36 13 21 15 12 29 30 52 35 9 20 39 62
———————————— 18% 1l6% 17% 22% 11% 21% 19% 14% 15% 28% 26% 10% 30% 8% 25% 19% 18% 14% 16% 24% 31% 12% 22% 15% 19%
STRONGLY SUPPORT 345 97 173 76 56 41 87 85 39 36 31 65 59 114 33 43 47 135 106 105 48 51 50 165 169
56% 61% 60% 46% 64% 56% 61% 59% 54% 39% 55% 64% 48% 68% 39% 53% 68% 67% 56% 47% 42% 71% 53% 64% 52%
SOMEWHAT SUPPORT 137 37 52 48 21 16 23 28 22 26 11 26 24 28 26 22 8 33 48 56 27 7 22 45 84
22% 23% 18% 29% 24% 22% 16% 20% 30% 28% 19% 26% 19% 17% 31% 27% 11% 17% 25% 26% 23% 10% 24% 18% 26%
SOMEWHAT OPPOSE 63 11 30 22 4 7 21 9 6 16 8 3 20 9 13 9 3 15 18 30 22 8 12 22 36
10% 7% 10% 14% 4% 10% 15% 6% 9% 18% 14% 3% 17% 5% 15% 12% 5% 7% 9% 14% 19% 11% 12% 8% 11%
STRONGLY OPPOSE 47 14 19 14 6 8 7 11 4 10 7 7 16 4 8 6 9 14 12 22 14 1 9 18 26
% % % % 6% 11% 5% 8% 6% 11% 12% 7% 13% 2% 9% 8% 13% 7% % 10% 12% 1% 9% 7% 8%
COMPLETELY UNSURE 20 1 14 5 1 - 4 10 1 4 - 1 3 11 4 1 2 6 6 8 4 5 2 8 10
% 1% % 3% 1% - 3% % 1% 5% - 1% 2% 7% 5% 1% 3% 3% 3% 4% 4% 7% 2% 3% 3%
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Table 45-4
QUESTION 36:
For each of the following, please indicate if you strongly support, somewhat support, somewhat oppose, or strongly oppose that policy. If you are completely unsure, please
indicate that instead.

Banning cellphones in classrooms for children in kindergarten through 12th grade

BANNER 4
PARENT STATUS FINANCES FINANCES II FINANCES/GENDER LENGTH OF RESIDENCE
COMEY GETTING GETTING

NON- NON-  NON- COMEY /NO TOT BY/ BY/ 20+

PAR- PAR- PARENT PARENT /SAV- SAV- GETT- STRG- TOT NOT COMEY COMFY STRGLNG STRGLNG 0-5 6-10 11-19 YRS/

TOTAL ENTS ENTS DADS MOMS MEN  WOMEN INGS INGS ING BY LING COMFY COMFY MEN  WOMEN MEN WOMEN YEARS YEARS YEARS  NAT
BASE=TOTAL SAMPLE 613 168 445 84 82 216 224 112 208 188 76 319 265 164 154 119 141 79 71 59 404
100% 27% 73%  14% 13% 35% 37% 18% 34% 31% 12% 52% 43% 27% 25% 19% 23% 13% 12% 10% 66%
**D/S (SUPPORT - OPPOSE) 372 76 297 51 24 149 146 78 120 110 44 198 154 123 73 64 89 43 44 39 246
61% 45% 67% 60% 29% 69% 65% 70% 58% 58% 58% 62% 58% 75% 48% 53% 63% 55% 62% 67% 61%
TOTAL SUPPORT 483 118 365 67 50 179 182 93 161 146 60 254 206 141 111 91 112 59 57 47 320
————————————— 79% 70% 82% 80% 60% 83% 81% 84% 77% 78% 78% 80% 78% 86% 72% 76% 79% 75% 80% 80% 79%
TOTAL OPPOSE 110 43 68 17 26 31 36 16 40 37 16 56 52 18 38 27 23 16 13 8 74
———————————— 18% 25% 15% 20% 31% 14% 16% 14% 19% 19% 20% 18% 20% 11% 25% 23% 16% 20% 18% 14% 18%
STRONGLY SUPPORT 345 77 268 46 31 135 131 73 110 104 41 182 144 104 78 65 78 42 38 36 230
56% 46% 60%  54% 37% 63% 58% 65% 53% 55% 53% 57% 54% 63% 51% 54% 55% 53% 53% 61% 57%
SOMEWHAT SUPPORT 137 41 97 22 19 44 51 21 51 42 19 72 61 38 33 26 34 17 19 12 90
22% 24% 22% 26% 23% 20% 23% 18% 25% 23% 25% 22% 23% 23% 22% 22% 24% 22% 26% 20% 22%
SOMEWHAT OPPOSE 63 23 40 9 14 22 18 11 25 16 10 36 26 12 24 18 8 10 6 6 41
10% 14% s 11% 17% 10% % 10% 12% 9% 13% 11% 10% % 15% 15% 6% 12% 9% 10% 10%
STRONGLY OPPOSE 47 19 28 8 11 9 18 5 15 20 6 20 26 6 14 10 15 6 7 2 33
8% 11% % 9% 14% 4% % 4% % 11% 7% % 10% 4% 9% 8% 11% 8% 9% 4% 8%
COMPLETELY UNSURE 20 7 13 - 7 6 7 3 6 6 1 9 7 4 5 1 6 4 2 3 11
3% 4% % - 9% 3% 3% 2% 3% 3% 2% 3% 3% 2% 3% 1% 5% 5% 2% 6% 3%
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Table 45-5
QUESTION 36:
For each of the following, please indicate if you strongly support, somewhat support, somewhat oppose, or strongly oppose that policy. If you are completely unsure, please
indicate that instead.

Banning cellphones in classrooms for children in kindergarten through 12th grade

BANNER 5
GEO GEO II AT CONCERN AT INTERACTION AI RISK DATA CENTERS
TOT
SMALL TOT WEEKLY/ NOT
SMALL CITY/ TOWN/ EXT EXT/V ~ TOT LESS BENE- BENE—-  DOWN- NO FAMIL-
TOTAL CITY SUBURB TOWN RURAL SUBURB RURAL CONCERN CONCERN DAILY+ OFTEN NEVER  FITS RISKS UNSURE FITS SIDES EFFECT IAR

BASE=TOTAL SAMPLE 613 147 282 80 104 429 184 193 421 181 281 151 144 279 190 106 351 72 85
100% 24% 46% 13% 17% 70% 30% 31% 69% 29% 46% 25% 23% 45% 31% 17% 57% 12% 14%
**D/S (SUPPORT - OPPOSE) 372 66 174 69 64 239 133 97 247 109 178 86 79 147 146 61 203 42 65
61% 45% 62% 87% 61% 56% 72% 50% 59% 60% 63% 57% 55% 53% 77% 58% 58% 59% 77%
TOTAL SUPPORT 483 104 225 72 82 328 154 143 331 144 223 117 109 209 165 82 272 56 73
————————————— 79% 70% 80% 90% 79% 7% 84% 74% 79% 79% 79% 77% 75% 75% 87% 77% 78% 78% 86%
TOTAL OPPOSE 110 38 51 2 19 89 21 46 84 35 44 31 30 62 19 20 69 13 8
———————————— 18% 26% 18% 3% 18% 21% 12% 24% 20% 19% 16% 21% 21% 22% 10% 19% 20% 19% 9%
STRONGLY SUPPORT 345 69 153 60 63 223 123 97 237 103 161 81 77 146 123 60 192 40 54
56% 47% 54% 75% 60% 52% 67% 50% 56% 57% 57% 54% 54% 52% 64% 56% 55% 55% 64%
SOMEWHAT SUPPORT 137 34 71 12 20 106 32 46 93 41 61 36 32 64 42 22 80 16 19
22% 23% 25% 15% 19% 25% 17% 24% 22% 22% 22% 23% 22% 23% 22% 21% 23% 23% 22%
SOMEWHAT OPPOSE 63 22 30 2 9 52 11 21 46 19 24 20 18 33 12 14 39 6 4
10% 15% 11% 2% 9% 12% 6% 11% 11% 11% 9% 13% 12% 12% % 13% 11% 8% 5%
STRONGLY OPPOSE 47 16 21 1 9 37 10 25 38 15 20 12 12 29 7 6 30 8 4
8% 11% % 1% 9% 9% 6% 13% 9% 9% 7% 8% 8% 10% 3% 6% 8% 11% 4%
COMPLETELY UNSURE 20 6 6 5 3 12 8 3 6 2 14 3 6 7 7 3 10 3 4
3% 4% 2% 7% 3% 3% 4% 1% 2% 1% 5% 2% 4% 3% 4% 3% 3% 4% 5%
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Table 46-1
QUESTION 37:
For each of the following, please indicate if you strongly support, somewhat support, somewhat oppose, or strongly oppose that policy. If you are completely unsure, please
indicate that instead.

Banning children under the age of 16 from using social media platforms

BANNER 1
GENDER AGE AGE II GENDER/AGE DMA REGION I REGION II REGION II/GENDER
BAL- BAL-
ANCE ANCE DENVR BAL- DENVR BAL-

MEN MEN WOMEN WOMEN CO FRONT OF DENVR OF METRO ANCE METRO ANCE
TOTAL MEN WOMEN 18-34 35-44 45-54 55-64 65+ 18-44 45+ 18-44 45+ 18-44 45+ DENVR SPRNGS RANGE STATE METRO STATE MEN MEN WOMEN WOMEN
BASE=TOTAL SAMPLE 613 300 307 135 129 98 92 159 264 349 148 152 111 196 473 108 505 108 337 276 182 119 151 156
100% 49% 50% 22% 21% 16% 15% 26% 43% 57% 24% 25% 18% 32% 77% 18% 82% 18% 55% 45% 30% 19% 25% 25%
**D/S (SUPPORT - OPPOSE) 277 170 107 46 59 39 39 94 105 172 72 99 33 74 224 36 218 59 165 112 107 64 58 49
45% 57% 35% 34% 46% 40% 43% 59% 40% 49% 48% 65% 30% 38% 47% 33% 43% 55% 49% 41% 59% 54% 38% 31%
TOTAL SUPPORT 434 231 201 89 91 66 65 123 180 254 108 123 70 131 343 68 353 81 246 188 142 89 102 99
————————————— 71% T7% 65% 66% 71% 68% 70% 77% 68% 73% 73% 81% 63% 67% 72% 63% 70% 75% 73% 68% 78% 75% 68% 63%
TOTAL OPPOSE 157 60 94 43 32 217 26 29 75 82 36 24 37 57 118 32 135 22 81 76 35 25 44 50
———————————— 26% 20% 31% 32% 25% 28% 28% 18% 29% 23% 24% 16% 33% 29% 25% 30% 27% 20% 24% 28% 19% 21% 29% 32%
STRONGLY SUPPORT 246 132 113 51 57 38 29 71 108 138 64 68 43 70 197 35 198 48 145 101 82 50 62 51
40% 44% 37% 38% 44% 39% 32% 44% 41% 40% 43% 45% 39% 36% 42% 32% 39% 44% 43% 37% 45% 42% 41% 32%
SOMEWHAT SUPPORT 188 99 88 38 34 28 36 52 72 116 44 55 27 61 146 33 155 33 101 87 60 39 40 48
31% 33% 29% 28% 27% 29% 39% 33% 27% 33% 30% 36% 24% 31% 31% 31% 31% 31% 30% 32% 33% 33% 26% 31%
SOMEWHAT OPPOSE 107 38 67 25 21 15 17 28 47 60 22 16 24 44 78 25 92 15 51 55 21 17 30 37
17% 13% 22% 19% 17% 15% 18% 18% 18% 17% 15% 11% 21% 22% 16% 23% 18% 14% 15% 20% 12% 15% 20% 24%
STRONGLY OPPOSE 51 22 27 17 11 13 9 1 28 22 14 8 13 13 40 8 44 7 30 21 14 8 14 13
8% 7% 9% 13% % 13% 10% 1% 11% 6% 9% 5% 12% % 9% 7% 9% 7% 9% % 8% 7% 9% 8%
COMPLETELY UNSURE 22 10 12 3 5 4 2 8 8 13 4 6 4 8 12 8 17 5 10 12 5 5 5 7
4% 3% 4% 2% 4% 4% 2% 5% 3% 4% 3% 4% 4% 4% 3% 7% 3% 5% 3% % 3% 4% 3% 5%

NEW BRIDGE STRATEGY / ASPECT STRATEGTIC



Table 46-2
QUESTION 37:

COLORADO STATEWIDE / 26011 / MARCH 20-25, 2026

For each of the following, please indicate if you strongly support,

indicate that instead.

Banning children under the age of 16 from using social media platforms

BANNER 2

BASE=TOTAL SAMPLE

**D/S (SUPPORT - OPPOSE)

TOTAL SUPPORT

STRONGLY SUPPORT

SOMEWHAT SUPPORT

SOMEWHAT OPPOSE

STRONGLY OPPOSE

COMPLETELY UNSURE
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somewhat support, somewhat oppose, or strongly oppose that policy. If you are completely unsure, please

REGION II/AGE EDU EDU II EDU/GENDER ETHNICITY ETHNICITY/GENDER MODE VERSION
DENVR DENVR BAL- BAL- LESS
METRO METRO ANCE ANCE HS OR SOME COLL POST THAN MEN MEN WOMEN WOMEN WHITE WHITE VOC VvOoC SAMP  SAMP
TOTAL 18-44 45+ 18-44 45+ LIESS COLL GRAD GRAD COLL COLL+ <COLL COLL+ <COLL COLL+ WHITE VOC MEN WOMEN MEN WOMEN T2W PANEL A B
613 159 178 104 172 92 184 202 135 276 337 132 169 141 166 484 129 241 239 59 68 345 268 307 306
100% 26% 29% 17% 28% 15% 30% 33% 22% 45% 55% 21% 28% 23% 27% 79% 21% 39% 39% 10% 11% 56% 44% 50% 50%
2717 77 88 28 84 25 72 105 76 97 180 70 101 30 77 249 28 149 102 22 5 168 109 134 143
45% 48% 49% 27% 49% 27% 39% 52% 56% 35% 53% 53% 60% 21% 46% 51% 22% 62% 43% 36% 7% 49% 41% 44% 47%
434 116 130 64 124 55 125 150 104 180 254 99 132 81 120 359 75 192 166 38 35 252 183 215 219
71% 73% 73% 61% 72% 60% 68% 74% 77% 65% 75% 75% 78% 58% 72% 74% 58% 80% 69% 65% 52% 73% 68% 70% 72%
157 39 42 36 40 31 53 46 28 84 74 29 31 51 43 110 47 43 63 17 30 83 74 81 76
26% 24% 24% 35% 23% 33% 29% 22% 21% 30% 22% 22% 18% 36% 26% 23% 37% 18% 27% 28% 45% 24% 27% 26% 25%
246 74 72 34 66 32 73 81 61 104 142 56 76 48 65 206 40 112 92 19 21 157 89 126 120
40% 46% 40% 33% 39% 34% 39% 40% 45% 38% 42% 43% 45% 34% 39% 42% 31% 47% 39% 33% 31% 46% 33% 41% 39%
188 43 58 29 58 24 52 69 43 76 112 43 56 33 55 154 34 80 74 19 14 94 94 89 99
31% 27% 33% 28% 34% 26% 29% 34% 32% 28% 33% 33% 33% 23% 33% 32% 27% 33% 31% 32% 21% 27% 35% 29% 32%
107 22 30 25 30 24 29 34 20 53 54 14 24 37 30 81 25 30 50 8 17 60 47 52 55
17% 14% 17% 24% 18% 26% 16% 17% 15% 19% 16% 11% 14% 27% 18% 17% 20% 12% 21% 14% 25% 17% 17% 17% 18%
51 17 13 11 10 7 24 11 9 31 20 15 7 14 13 29 22 14 13 8 13 24 27 29 22
8% 11% 7% 11% 6% 8% 13% 6% 6% 11% 6% 11% 4% 10% 8% 6% 17% 6% 6% 14% 20% 7% 10% 9% 7%
22 4 6 4 8 6 6 7 3 12 10 4 6 8 4 15 7 6 9 4 3 9 12 11 11
4% 3% 3% 4% 5% 6% 3% 3% 2% 4% 3% 3% 4% 6% 2% 3% 5% 2% 4% 7% 4% 3% 5% % %
NEW BRIDGE STRATEGY / ASPECT STRATEGTIC



Table 46-3
QUESTION 37:

For each of the following, please indicate if you strongly support,

indicate that instead.

COLORADO STATEWIDE / 26011 / MARCH 20-25,

Banning children under the age of 16 from using social media platforms

somewhat support,

somewhat oppose,

or

2026
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strongly oppose that policy. If you are completely unsure, please

BANNER 3
PARTY/ 2024
PARTY PARTY/GENDER PARTY/AGE IDEOLOGY IDEOLOGY PREZ VOTE
LIB/
V LIB/ SOCIAL
IND/ GOp GOP IND IND DEM DEM GOP  GOP IND IND DEM DEM v SOCIAL CONS -IST
TOTAL GOP ELSE DEM MEN WOMEN MEN WOMEN MEN WOMEN 18-44 45+ 18-44 45+ 18-44 45+ CONS CONS MOD LIB  -IST IND IND TRUMP HARRIS
BASE=TOTAL SAMPLE 613 159 288 166 86 73 142 143 72 91 58 102 122 166 84 81 69 203 189 221 114 72 93 257 325
100% 26% 47% 27% 14% 12%  23% 23% 12% 15% 9% 17% 20% 27% 14% 13% 11% 33% 31% 36% 19% 12% 15% 42% 53%
**D/S (SUPPORT - OPPOSE) 277 93 133 51 61 31 80 55 29 21 35 57 44 89 25 26 37 114 99 64 28 36 32 139 129
45% 58% 46% 31% 71% 43% 56% 38% 41% 23% 61% 56% 36% 53% 30% 32% 54% 56% 52% 29% 24% 49% 34% 54% 40%
TOTAL SUPPORT 434 124 206 104 73 51 108 96 49 53 46 78 82 124 52 53 51 154 141 139 68 51 63 194 221
————————————— 71% 78% 71% 63% 84% 70%  76% 68% 69% 59% 81% 76% 67% 74% 61% 65% 74% 76% 75% 63% 60% 71% 67% 75% 68%
TOTAL OPPOSE 157 31 73 53 12 20 29 42 20 32 11 20 38 35 217 27 14 40 43 74 41 15 31 55 92
———————————— 26% 20% 25% 32% 14% 27% 20% 29% 28% 36% 19% 20% 31% 21% 31% 33% 20% 20% 23% 34% 36% 21% 33% 21% 28%
STRONGLY SUPPORT 246 77 117 52 40 37 68 49 24 27 31 46 51 66 26 26 35 96 76 74 36 28 39 114 122
40% 48% 41% 32% 47% 50% 48% 34% 33% 30% 54% 45% 42% 40% 31% 32% 50% 47% 40% 34% 31% 39% 41% 44% 38%
SOMEWHAT SUPPORT 188 47 89 52 33 14 40 47 26 26 15 32 31 57 26 27 16 58 66 64 32 23 24 79 99
31% 30% 31% 32% 38% 20% 28% 33% 36% 29% 27% 31% 26% 35% 30% 33% 24% 29% 35% 29% 28% 32% 26% 31% 31%
SOMEWHAT OPPOSE 107 19 49 38 5 14 18 30 15 24 4 15 23 26 19 19 6 24 29 53 25 11 24 35 67
17% 12% 17% 23% 6% 19% 13% 21% 20% 26% 8% 14% 19% 16% 23% 23% 8% 12% 15% 24% 22% 15% 26% 14% 21%
STRONGLY OPPOSE 51 12 23 15 6 6 10 12 5 9 7 5 14 9 7 8 8 16 14 21 16 5 6 20 25
% % % % 7% 8% 7% 8% 7% 10% 12% 5% 12% 5% 9% 10% 12% 8% % 10% 14% 6% 7% 8% 8%
COMPLETELY UNSURE 22 4 10 8 2 2 5 5 3 5 - 4 2 8 6 2 4 9 5 7 5 6 - 9 11
% 3% % 5% 2% 3% 4% 3% 4% 6% - 4% 2% 5% 7% 2% 6% 5% 3% 3% 5% 8% - 3% 3%
NEW BRIDGE STRATEGY / ASPECT STRATEGTIC
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Table 46-4
QUESTION 37:
For each of the following, please indicate if you strongly support, somewhat support, somewhat oppose, or strongly oppose that policy. If you are completely unsure, please
indicate that instead.

Banning children under the age of 16 from using social media platforms

BANNER 4
PARENT STATUS FINANCES FINANCES II FINANCES/GENDER LENGTH OF RESIDENCE
COMEY GETTING GETTING

NON- NON-  NON- COMEY /NO TOT BY/ BY/ 20+

PAR- PAR- PARENT PARENT /SAV- SAV- GETT- STRG- TOT NOT COMEY COMFY STRGLNG STRGLNG 0-5 6-10 11-19 YRS/

TOTAL ENTS ENTS DADS MOMS MEN  WOMEN INGS INGS ING BY LING COMFY COMFY MEN  WOMEN MEN WOMEN YEARS YEARS YEARS  NAT
BASE=TOTAL SAMPLE 613 168 445 84 82 216 224 112 208 188 76 319 265 164 154 119 141 79 71 59 404
100% 27% 73%  14% 13% 35% 37% 18% 34% 31% 12% 52% 43% 27% 25% 19% 23% 13% 12% 10% 66%
**D/S (SUPPORT - OPPOSE) 277 78 199 50 26 120 81 65 95 71 26 161 97 103 56 53 46 46 26 25 180
45% 46% 45%  60% 32% 56% 36% 58% 46% 37% 35% 50% 37% 63% 36% 44% 33% 58% 36% 43% 45%
TOTAL SUPPORT 434 120 314 66 53 165 148 87 147 126 50 234 177 132 101 84 92 62 47 41 285
————————————— 71% 71% 71% 8% 64% 76% 66% 78% 71% 67% 66% 73% 67% 80% 66% 70% 65% 78% 65% 69% 71%
TOTAL OPPOSE 157 42 115 15 27 45 67 22 52 56 24 74 80 28 45 31 45 16 21 15 105
———————————— 26% 25% 26% 18% 33% 21% 30% 20% 25% 30% 31% 23% 30% 17% 29% 26% 32% 20% 29% 26% 26%
STRONGLY SUPPORT 246 76 170 42 33 90 80 52 76 78 217 128 105 77 50 48 57 37 29 22 158
40% 45% 38% 50% 40% 41% 36% 46% 37% 42% 35% 40% 40% 47% 32% 40% 40% 47% 41% 38% 39%
SOMEWHAT SUPPORT 188 44 144 23 20 75 68 35 71 48 23 106 71 54 51 36 35 25 18 19 127
31% 26% 32%  28% 25% 35% 30% 32% 34% 25% 30% 33% 27% 33% 33% 30% 25% 32% 25% 32% 31%
SOMEWHAT OPPOSE 107 24 82 9 16 30 52 17 35 39 12 52 51 21 32 17 33 9 16 9 72
17% 15% 18% 10% 19% 14% 23% 16% 17% 20% 16% 16% 19% 13% 20% 14% 23% 11% 23% 16% 18%
STRONGLY OPPOSE 51 18 33 7 11 15 15 5 17 17 11 22 29 8 14 14 12 7 5 6 33
% 11% % 8% 13% 7% 7% 4% 8% 9% 15% 7% 11% 5% 9% 12% 9% 9% 7% 11% 8%
COMPLETELY UNSURE 22 6 16 3 2 6 10 3 9 6 3 11 9 4 8 5 4 1 4 3 14
% 3% % 4% 3% 3% 4% 2% 4% 3% 3% 4% 3% 2% 5% 4% 3% 2% 5% 4% 3%

NEW BRIDGE STRATEGY / ASPECT STRATEGTIC
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Table 46-5
QUESTION 37:
For each of the following, please indicate if you strongly support, somewhat support, somewhat oppose, or strongly oppose that policy. If you are completely unsure, please
indicate that instead.

Banning children under the age of 16 from using social media platforms

BANNER 5
GEO GEO II AT CONCERN AT INTERACTION AI RISK DATA CENTERS
TOT
SMALL TOT WEEKLY/ NOT
SMALL CITY/ TOWN/ EXT EXT/V ~ TOT LESS BENE- BENE—-  DOWN- NO FAMIL-
TOTAL CITY SUBURB TOWN RURAL SUBURB RURAL CONCERN CONCERN DAILY+ OFTEN NEVER  FITS RISKS UNSURE FITS SIDES EFFECT IAR

BASE=TOTAL SAMPLE 613 147 282 80 104 429 184 193 421 181 281 151 144 279 190 106 351 72 85
100% 24% 46% 13% 17% 70% 30% 31% 69% 29% 46% 25% 23% 45% 31% 17% 57% 12% 14%
**D/S (SUPPORT - OPPOSE) 277 62 137 52 25 200 77 76 189 58 146 73 61 142 74 44 164 37 31
45% 42% 49% 66% 24% 47% 42% 39% 45% 32% 52% 48% 43% 51% 39% 42% 47% 52% 37%
TOTAL SUPPORT 434 101 206 65 62 307 127 129 297 118 210 107 102 205 128 73 251 52 57
————————————— 71% 69% 73% 82% 59% 72% 69% 67% 71% 65% 75% 70% 71% 73% 67% 70% 72% 73% 67%
TOTAL OPPOSE 157 39 69 13 37 107 50 53 108 60 64 34 40 63 54 29 87 15 26
———————————— 26% 26% 24% 16% 35% 25% 27% 28% 26% 33% 23% 22% 28% 23% 28% 28% 25% 21% 31%
STRONGLY SUPPORT 246 50 124 40 33 173 73 81 171 74 110 62 58 118 70 44 142 28 33
40% 34% 44% 50% 32% 40% 40% 42% 41% 41% 39% 41% 40% 42% 37% 42% 40% 39% 38%
SOMEWHAT SUPPORT 188 51 82 25 29 134 54 48 126 43 100 45 43 87 58 29 110 24 25
31% 35% 29% 32% 28% 31% 29% 25% 30% 24% 36% 30% 30% 31% 30% 28% 31% 34% 29%
SOMEWHAT OPPOSE 107 26 48 10 22 74 32 35 75 37 47 22 28 39 39 17 57 12 21
17% 17% 17% 13% 21% 17% 18% 18% 18% 21% 17% 15% 20% 14% 20% 16% 16% 16% 25%
STRONGLY OPPOSE 51 13 20 2 15 33 17 19 34 22 16 12 12 24 15 12 31 3 5
8% 9% 7% 3% 14% 8% 9% 10% 8% 12% 6% 8% 8% 8% % 11% 9% 4% 6%
COMPLETELY UNSURE 22 7 7 2 5 15 7 10 15 4 7 11 2 11 8 3 12 4 2
4% 5% 3% 2% 5% 3% 4% % 4% 2% 3% 7% 2% 4% 4% 3% 3% 6% 2%

NEW BRIDGE STRATEGY / ASPECT STRATEGTIC






